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WEB  BATTLE  OF  HmiNBS 

Bull’s-eye!  Your  article  [“It’s 

tough  selling:  Bringing  advertisers 
online,”  Jan.  22,  p.  31]  mirrors  the 
story  of  our  online  edition  (http://www 
.tribland.com). 

Last  June,  the  Hastings  (Neb.) 

Tribune  set  the  wheels  in  motion  to 
promote  advertising  space  on  our 
newly  redesigned  Web  site.  The 
planning  process  lasted  more  than  30 
days,  in  an  effort  to  offer  our  customers 
the  most  value  for  their  advertising 
dollar  without  overwhelming  them. 

The  account  executive  always  stresses 
the  importance  of  the  Internet 
advertising  not  interfering  with  the 
client’s  ROP  [run-of-press]  ads. 

Our  ad  director  pondered  the  idea  of 
whether  to  have  the  current  sales  team 
sell  the  Web  site  or  have  a  specific  online 
account  executive  tackle  the  project. 

The  Internet  sales  force  consisted  of 
one  part-time  account  executive,  whose 
sole  purpose  was  to  make  our  Web  site 
successful.  By  having  a  special  online 
account  executive,  we  are  assured  of  the 
executive’s  having  complete  knowledge 
of  the  products  and  needs  of  online 
customers. 

We  experienced  some  resistance  in  the 
beginning.  Interestingly  enough,  the 
account  executive  found  that  many 
business  managers  don’t  even  have 
computers  on  their  desks  —  this  made 
it  tough.  In  addition,  70%  of  our  online 
advertisers  do  not  have  Web  sites,  but 
found  this  form  of  advertising  a  way  to 
reach  a  new  audience. 

Once  we  had  a  few  of  the  “big  boys” 


I  on  our  site,  the  pages  filled  quickly.  Our 
I  paper  is  located  in  a  small,  central 
Nebraska  town,  so  those  individuals  who 
signed  up  were  quick  to  refer  us  to  other 
j  businesses  and  friends.  Our  account 
i  executive  obtained  several  more  ads 
!  through  these  contacts.  In  a  matter  of 
j  three  months,  we  managed  to  sell  90% 
j  of  our  advertising  space, 
j  The  Tribune's  clients  are  offered  three 
j  different  price  points  for  what  have 
become  their  online  billboard  advertise- 
!  ments.  Each  page  is  priced  according  to 
I  the  number  of  hits  it  receives.  The  prices 
I  are  very  competitive  with  other  papers 
j  in  our  area. 

I  Each  advertiser  is  required  to  sign  a 
I  yearlong  contract.  While  researching 
j  other  online  editions,  we  noticed  that 
'  some  papers  did  not  always  offer  readers 
I  the  same  advertisers.  There  one  month, 
gone  the  next! 

I  Our  yearly  income  from  the  Internet 
i  has  far  exceeded  our  expectations  and 
;  continues  to  grow. 

CONNIE  M.  FENNER 

I  ADVERTISING  ACCOUNT  EXECUTIVE 
Hastings  (Neb.)  Tribune 

Corrections 

1  In  a  “2001  EPpy Awards”  listing 
published  on  the  inside  back  cover  of 
j  last  week's  issue,  award  -winners  and 
finalists  both  were  presented.  A  listing  of 
i  winners  only  appears  onp.8  this  week. 

In  a  “Hot  Type”  article  (Feb.  26,  p.  28), 
E&P  implied  that  Martha  Steffens  might 
no  longer  serve  as  a  consultant  to  Ted 
Fang  at  The  San  Francisco  Examiner. 

She  does  hold  this  position. 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


MARCH  lo,  1951:  increase  and  intensify  their  output 

The  Truman  administration  gave  a  twentyfold,”  in  the  words  of  Attor- 
pledge  on  press  freedom  this  week  ney  General  J.  Howard  McGrath 
—  “even  if  the  tiny  group  of  mal¬ 
contents  who  traduce  the  govern-  Drew  Pearson’s  attorneys 
ment  from  day  to  day  were  to  announced  this  week  they  had 


Drew  Pearson’s  attorneys 
announced  this  week  they  had 


served  notices  of  suit  for  $5.1 
million  against  10  defendants, 
including  US.  Sen.  Joseph 
McCarthy  R-Wis.,  who  are  alleged  i 

to  have  harmed  the  columnist 
physically  and  professionally  ; 
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“If  Parade  weren’t  in 
our  papers,  our  readers 
wouldn’t  be  happy. 
It’s  as  sinnple  as  that.’’ 


—Raymond  A.  Jansen, 

Times  Mirror  Executive  Vice  President, 
Eastern  Newspapers,  and  Publisher, 
President  &  CEO  Newsday 


FOR  THE  WEEK  OF  MARCH  5,  2001 


VOLUME  134 


ISSUE  10 


Nice  President  M.  Blake  Barker 
(left),  NAA  Chairman  Andrew 
Barnes  (center),  and  NAA 
President  and  CEO  John  F.  Sturm 


final  point. 


Citing  declining  ad 
revenue  in  the 
first  two  months  of  the 
year,  Morgan  Stanley 
Dean  Witter  (MSDW) 
said  it  won’t  recom¬ 
mend  any  of  the  nine 
newspaper  stocks  it 
covers.  For  example, 
U.S.  ad  pages  in  The 
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said  Sturm.  NICC’s  best-known  competitor  is  Seattle- 
based  OneMediaPassage. 

Barnes  2md  Sturm  declined  comment  on  estimates 
that  as  much  as  $15  million  has  been  invested  in 
Nice,  which  has  a  staff  of  about  15  at  its  Vienna,  Va., 
headquarters  and  about  60  at  its  office  in  - 

Sacramento,  Calif.  Sturm  said  the  invest-  wmm 
ment  amount  has  not  been  made  public  ^ 
and  added,  “I  don’t  think  if  you  were  ask-  B  j|Bv 
ing  Microsoft  [that]  they  would  tell  you 
how  much  they  invested  in  Windows.” 

Sturm  said  potential  partners  would  not  necessar¬ 
ily  become  owners  or  partial  owners:  “It  could  be  a 
contractual  relationship.  It  could  be  a  vendor  rela¬ 
tionship.  It  could  be  a  partnership  with  an  advertis¬ 
ing  organization.  It  could  be  a  whole  bunch  of 
things,  but  I’m  not  going  to  limit  it,  because  that 
would  not  be  fair  to  your  readers.” 

M.  Blake  Barker,  NICC’s  president  and  general 
manager,  said,  “We  are  looking  for  strategic  partners 
to  expand  the  business  and  get  it  moving  even  that 
much  more  quickly.” 


NICC’s  Web-based  service  was  launched  Jan.  8. 
Sturm  last  week  declared,  “What  I  can  tell  you  is 
that  the  system  works.”  He  said  ads  already  were  be¬ 
ing  placed  through  the  system,  but  he  added:  “The 
system  is  not  yet  at  the  point  where  it  is  going  to  be 
— someday  in  the  future.  In  other  words,  the 
system  will  always  be  enhanced  as  we 
move  forward. 

“We  would  have  liked  to  have  launched 
Pl^j9|  the  electronic  systems  some  months  ago,” 
“'1  he  said.  “There  is  no  secret  about  that.  We 
were  delayed  in  our  development,  and  that’s  made  life 
a  little  bit  more  difficult  than  we  had  hoped  it  would 
be.  But  we’re  taking,  shall  we  say,  small  steps  with  the 
electronic  system,  and  it’s  performing  just  fine.” 

Last  May,  NICC  officials  said  they  had  a  $12-mil- 
lion  line  of  bank  credit,  which  was  intended  to  pay  off 
NICC’s  initial  $5-million  investment  and  provide  for 
continuing  development  of  its  Web  ad-placement 
service,  known  as  eio  (an  acronym  for  “electronic  in¬ 
sertion  order”),  as  well  as  ongoing  operation  of  tradi¬ 
tional  pre-Web  ad-placement  operations.  11 


Walt  Street  Journal 
declined  28%  to  30% 
in  Febniary,  MSDW 
estimated. 

While  other  issues, 
such  as  newsprint 
and  cross-ownership, 
impact  the  stocks, 
revenue  is  the  main 
growth  driver,  and 
trends  look  to  get 
worse,  MSDW  said. 

-  LUCIA  MOSES 


The  bodies  of 
three  family 
members  were  found 
in  a  van  submerged 
in  the  Des  Plaines 
River  Thursday,  four 
days  after  they  disap¬ 
peared  while  deliver¬ 
ing  their  newspaper 
route  for  The  Herald- 
News  in  Joliet,  III. 

There  were  no 
obvious  signs  on  the 
van  or  bodies  that 
foul  play  was  In¬ 
volved  in  the  deaths 
of  Karen  Bockhoi,  49, 
and  her  adult  chil¬ 
dren,  Tracy  Bockhoi, 
26,  and  Thomas 
Bockhoi,  23,  the 
owner  of  the  300- 
paper  route.  Karen 
Bockhoi  had  deliv¬ 
ered  The  Herald-News 
for  23  years. 

-  MARK  FITZGERALD 


Earth  rocks,  hut  presses  roll 


BY  JOEL  DAVIS 

PORTLAND,  ORE. 

Despite  a  pow¬ 
erful  earth¬ 
quake  that 
jolted  the  Northwest 
Wednesday,  neither  the 
region’s  largest  dailies 
nor  the  newspaper 
closest  to  the  epicenter 
sustained  any  known 
damage. 

Although  the 
strongest  temblor  to  hit 
Washington  state  in  52 
years  shut  down  the 
Seattle-Tacoma  Inter¬ 
national  Airport,  left 
hundreds  of  thousands 
of  people  without  power, 
and  injured  at  least  270 
people.  The  Seattle 
Times  and  the  Seattle 
Post-Intelligencer  were 
not  affected.  Times 
spokeswoman  Kerry 
Coughlin  said.  The 
quake,  measuring  6.8  on 
the  Richter  scale,  struck 
at  10:55  a.m.  PST  and 


I  quake  hit,  so 
an  “extra” 
devoted  to  the 
temblor  was 
posted  on  The 
Olympians 
Web  site 
(http://news 
.theolympian 
.com).  She 
said  a  special 
section  de¬ 
voted  to  the 
quake  was  set 
to  be  printed 
Saturday. 

The  earthquake  also 
swayed  downtown  office 
buildings  in  Portland, 
where  The  Oregonian, 
Oregon’s  largest  daily,  re¬ 
plated  its  “Street  Final” 
with  a  large  headline 
reading,  “Earthquake 
Rocks  Northwest.”  Exec¬ 
utive  Editor  Peter  Bhatia 
said  remaking  the  front 
page  caused  about  a 
half-hour  delay  in 
getting  the  paper  out.  B 


Ninety-nine  bottles  of  wine  on  the  floor,  99  bottles  of  wine 

was  centered  35  miles  in  Olympia,  Wash.,  and 
southwest  of  Seattle.  !  the  daily  closest  to  the 
The  Times  and  Post-  \  quake’s  epicenter,  was 
Intelligencer,  hath  mom-  \  not  affected  other  than 
ing  papiers,  were  already  j  by  a  brief  power  outage 
delivered  for  the  day,  !  and  frayed  nerves, 
and  they  produced  no  |  Executive  Editor  Vickie 
extra  editions,  said  !  Kilgore  said.  “Our 

Coughlin,  who  noted  i  building  has  just  been 
that  press  runs  for  both  remodeled,  and  it  held 
were  boosted  for  Thurs-  i  up  really  well,”  she  said, 
day  single-copy  sales.  |  Kilgore  added  that  The 
The  Olympian,  a  Olympian  was  already 

38,698-circulation  paper  on  the  streets  when  the  i 


The  Daily  Herald 
in  Arlington 
Heights,  III.,  last 
week  began  an 
across-the-board  re¬ 
duction  in  the  work¬ 
week  from  40  hours 
to  38,  along  with  a 
5%  reduction  in  pay. 
The  145,902- 
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AN 


Phoenix  paper 


BY  RANDY  DOTINGA 

SAN  DIEGO 

An  Arizona  judge  handed  a  legal  victory 
to  an  alternative  newspaper  last  week,  declar¬ 
ing  that  the  Phoenix  New  Times  does  not  have 
to  give  up  tape  recordings,  notes,  and  e-mail  messages 
to  a  prosecutor  who  is  trying  to  track  down  an  arson¬ 
ist.  Superior  Court  Judge  Frank  Galati  in  Maricopa 
County  ruled  that  the  state’s  tough  shield  law  protects 
the  paper  from  having  to  give  up  any  materials. 

Galati  made  clear,  however,  that  he  does  not  nec¬ 
essarily  support  the  paper’s  decision  not  to  contact 
police  when  a  purported  arsonist  came  calling. 
“Making  that  choice  violated  no  laws,  but  this  court 
strongly  suspects  that,  to  the  average  citizen,  it  ap¬ 
pears  that  New  Times  placed  its  own  self-interest  far 
above  the  safety  of  the  public  it  claims  to  serve,”  he 
wrote.  In  a  footnote,  however,  the  judge  added  a 
caveat  that  “a  free  press  in  a  free  society  properly  exer¬ 
cises  its  prerogatives  without  regard  to  whether  any 
official  in  any  branch  of  government  ‘approves.’” 

On  Jan.  24,  the  New  Times  printed  a  90-inch  story 
about  a  man  who  claimed  to  be  part  of  a  gang  that  is 
torching  newly  built  mansions  near  a  wilderness  pre¬ 
serve.  The  man,  who  did  not  identify  himself,  had 
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Hibberd’s  notes  hot  —  but  his  own 


contacted  the  New  Times  and  agreed  to  an  interview 
in  a  public  park.  Talk-show  hosts  and  newspaper  let¬ 
ter  writers  roasted  the  New  Times,  P’^  oenix’s  main  al¬ 
ternative  weekly,  after  the  stoiy  was  published. 

Reporter  James  Hibberd  agreed  to  talk  with  arson 
investigators  and  provide  a  small  amount  of  informa¬ 
tion  that  was  not  published,  but  the  newspaper 
balked  when  County  Attorney  Richard  Romley  went 
after  it  with  a  grand-jury  subpoena.  Among  other 
things,  the  subpoena  demanded  Hibberd’s  tape 
recordings,  notes,  e-mail  messages,  and  correspon¬ 
dence.  Hibberd  had  taped  a  telephone  conversation 
in  which  his  interview  with  the  man  was  arranged. 

A  later  subpoena  asked  for  copies  of  communica¬ 
tions  between  Hibberd  and  Managing  Editor  Carol 
Hanner.  In  court  papers,  prosecutors  argued  that  the 
newspaper  waived  its  right  to  protect  the  arsonist’s 
identity  by  talking  about  the  story  publicly  and  that 
the  shield  law  shouldn’t  protect  an  criminal  at  large. 
The  judge  rejected  those  arguments.  il 


Panicl^  ‘Pardongate’  coverage 


‘The  National  Enquirer’  checkbook 
journalism  sets  off  race  for  scoops 


BY  ALLAN  WOLPER 

WHY  ARE  so 

many  news 
organizations 
applauding  the  journal¬ 
ism  quid  pro  quo  that 
The  National  Enquirer  \ 
used  to  snare  a  scoop  | 
about  a  presidential  | 
pardon  that  news  organ-  i 
izations  everywhere  I 
attacked  as  a  poZiticaZ  ! 
quid  pro  quo?  I 

And:  Which  news  ! 
organization  should  get  ! 
the  credit  for  disclosing  ' 


that  former  first 
brother-in-law  Hugh 
Rodham  received 
$200,000  in  fees  for 
lobbying  the  White 
House  to  get  a  presi¬ 
dential  pardon  for  a 
rich  Republican  felon 
in  Florida? 

The  New  York  Times 
gave  The  National 
Enquirer  a  front-page 
credit  right  below  the 
fold  for  its  story  last 
week  on  how  Almon 
Glenn  Braswell  wired 


$200,000  to 
Rodham’s  law 
firm  in  Florida 
two  days  after 
he  was  par¬ 
doned.  BrasweU, 

57,  a  well-heeled 
Republican,  was 
convicted  in 
1983  of  mail 
fraud  and  per¬ 
jury.  (After  Pres¬ 
ident  Busb  and  the 
Republican  Party 
learned  of  his  back¬ 
ground,  they  returned  a 
$175,000  campaign  con¬ 
tribution  from  Braswell.) 

The  Enquirer  without 
apology  said  it  had  paid 
an  undisclosed  amount 


“What  happened 
to  measuring 
a  heat  [a  story 
scoop]  by  who 
got  it  out  first?” 

—  SANDY  JOHNSON 

AP  Washington  bureau  chief 


to  an  informant  who 
helped  reporters  John 
Hanrahan  and  David 
Wright  to  acquire  a  copy 
of  the  explosive  Rodham 
bank  wire.  Even  Wash¬ 
ington  Post  media  writer 
Howard  Kurtz  reported 
that  “the  hottest  publica- 


ciiculation  paper, 
Illinois'  third-largest, 
said  it  was  reacting  to 
flagging  help-wanted 
and  auto  classifieds. 

-  MARK  FITZGERALD 

‘ER60’ RULES 
ORTHIRICE? 

Republican-led 
efforts  to  turn 
back  new  workplace- 
safety  regulations 
could  take  a  signifi¬ 
cant  step  forward  as 
early  as  this  week. 

U.S.  Sen.  Mike 
Enzi,  R-Wyo.,  has 
been  shopping  a 
measure  to  void  er¬ 
gonomics  standards 
issued  late  last  year 
by  the  lame-duck 
administration. 

Labor  unions  and 
their  legislative  allies 
say  they’ve  been 
working  hard  to  block 
Enzi,  who  wants  to 
invoke  a  never-used 
device  that  lets  Con¬ 
gress  void  regulations 
—  and  do  so  on  a  fast 
track  that  allows  little 
debate. 

-  TODD  SHIELDS 

COURT  RUIIN6 

mmw 

The  University  of 
California  at 
Davis  does  not  have 
to  release  police 
reports  on  sexual 
assaults  and  other 
incidents  at  the 
university's  medical 
center,  as  they  are 
not  public  records, 
a  judge  has  ruled. 

State  Superior 
Court  Judge  Tal- 
madge  R.  Jones 
found  that  university 
police  reports  are 
exempt  from  Califor- 


www.editorandpublisher.com 


MARCH  5,  2001  EDITOR*  PUBLISHER  ^ 


E  &  P  NEWS 


nia’s  Public  Records 
Act.  The  Sacramento 
Bee  argued  that  the 
university  is  obliged 
to  release  the  reports 
for  reasons  of  public 
interest. 

Bee  Executive 
Editor  Rick  Rodriguez 
said  the  paper  has 
not  decided  whether 
it  will  appeal  the 
ruling.  -  JOEL  DAVIS 

CONNECTICUT 

TIMECHANOE 

Citing  increasing 
reader  prefer¬ 
ence  for  a  morning 
paper,  The  Stamford 
Advocate  and  Green¬ 
wich  Time  in  Con¬ 
necticut  will  convert 
from  all-day  to  morn¬ 
ing  delivery  July  17. 

Seventy-four  deliv¬ 
ery  jobs  will  be  lost 
as  the  papers,  owned 
by  the  Tribune  Co., 
switch  to  independ¬ 
ent  contractors. 

-  LUCIA  MOSES. 

TOPEXECUAP 
WEB  FOB  NEWS 

Top  executives 
often  use  the 
Internet  to  get  busi¬ 
ness  news  and  infor¬ 
mation,  contrary  to 
the  perception  that 
executives  at  non¬ 
technology  compa¬ 
nies  aren't  tech- 
sawy,  a  survey  set  for 
release  today  shows. 

According  to  the 
survey  by  The  Wall 
Street  JoumaPs 
online  arm  and  Harris 
Interactive  Inc., 
industry  news  and 
information  sites, 
general  business 
news  sites,  and 
search  engines  are 


tion  in  America  right 
now  is  The  National 
Enquirer  —  and  no  one 
in  the  establishment 
press  is  snickering.” 

But  Sandy  Johnson, 
Washington  bureau 
chief  of  The  Associated 
Press,  was  livid  because 
Kurtz  wrote  that  The 
National  Enquirer  won 
the  Rodham  reporting 
sweepstakes  even 
though  AP  writer  John 
Solomon  broke  the  stoiy. 

“What  happened  to 
measuring  who  had  a 
beat  by  who  got  it  out 
first?”  Johnson  asked. 

“In  fact,  CNN  beat  us 
by  a  couple  of  minutes. 
And  we  didn’t  pay  for 
it.  We  got  our  story  the 
old-fashioned  way:  We 
reported  it.” 

David  Perel,  executive 
editor  of  the  Enquirer, 
insisted  his  paper  got 
scooped  on  its  own  story 


because  the  weekly 
tabloid  went  to  bed 
Monday,  Feb.  19  —  four 
days  before  its  Feb.  23 
national  publishing 
date.  “Some  members 
of  the  press  got  ahold 
of  our  story  right  after 
we  put  it  to  bed  and 
started  calling  us,” 

Perel  said.  “People 
had  faxes  of  it  and 
were  reading  it  to  me. 

It  started  a  panic. 

People  called  Hillary  I 
Clinton  that 
Monday.” 

But  Johnson  said  AP 
got  a  tip  from  a  source 
who  did  not  know  any¬ 
thing  about  the  Erujuirer 
story.  “We  were  unaware 
that  any  other  news  or¬ 
ganization  was  working 
on  the  story,”  she  said. 

AP  reported  its  scoop 
on  the  $200,000  payoff 
at  5:39  p.m.  on  Wednes¬ 
day,  Feb.  22,  a  couple  of 


minutes  after  CNN’ s 
story  was  aired.  The 
Enquirer,  meanwhile, 
“finally  put  something 
out  on  our  Web  site 
on  Wednesday  night 
saying  we  had  the  story,” 
Perel  said. 

Late  that  evening,  AP 
fleshed  out  the  rest  of 
the  Rodham  saga  —  dis¬ 
closing  that  he  received 
a  second  $200,000  for 


his  role  in 
j  acquiring  a 
I  pardon  for 
I  Carlos  Vig- 
nali,  a  convict¬ 
ed  drug  dealer. 

TheAP 
story  included 
a  statement 
from  former 
President 
Clinton  and  his 
wife,  U.S.  Sen. 
Hillary  Rodham 
Clinton,  D-N.Y., 
as  saying  that 
Hugh  Rodham 
had  returned  the  entire 
$400,000  after  they 
asked  him  to  do  so. 

The  Clinton  pardon 
scandal  began  Jan.  20 
during  the  former  presi¬ 
dent’s  last  hours  in  office 
when  word  leaked  that 
he  had  given  fugitive  bil¬ 
lionaire  financier  Marc 
Rich  one  of  140  pardons 
and  36  commutations.  11 
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Winneni  of  ZOinEPpv  Awards 


Best  Overall  U.S.  Newspaper  Online  Service,  Circulation 
Under  50,000  —  staugustine.com  (The  Sf.  Augustine 
[Fla.l  Record)  and  Morris  Digital  Works 
Best  Overall  U.S.  Newspaper  Online  Service,  Circulation 
50,000-99,000  —  csmonitor.com  (The  Christian 
Science  Monitor,  Boston) 

Best  Overall  U.S.  Newspaper  Online  Service,  Circuiation 
100,000-250,000  —  newsobserver.com  (The  News  & 
Observer,  Raleigh,  N.C.) 

Best  Overall  U.S.  Newspaper  Online  Service,  Circulation 
Over  250,000  —  washin^onpost.com  (The  Washington 
Post) 

Best  Overall  U.S.  Newspaper  Online  Service:  Weekly, 
Community,  Alternative,  and  Free  —  The  Village  Voice 
(The  Village  Voice,  New  York) 

Best  Overall  Non-U. S.  Newspaper  Online  Service  — 
FT.com  (Financial  Times,  London) 

Best  Overall  Non-Newspaper  Online  Service  — 
MSNBC.com 

Best  College  Newspaper  Online  Service  — 
NewsNet@BYU  (Brigham  Young  University,  Provo,  Utah) 
Best  Promotion  of  a  Newspaper  Online  Service  — 
globeandmail.com  (The  Globe  and  Mall,  Toronto) 

Best  News  Section  in  a  Newspaper  Online  Service  — 
washingtonpost.com 

Best  Sports  Section  in  a  Newspaper  Online  Service  — 


Jacksonville.com  (The  Florida  Times-Union,  Jackson¬ 
ville,  Fla.) 

Best  Business  Section  in  a  Newspaper  Online  Service 

—  FT.com 

Best  Entertainment  Section  in  a  Newspaper  Online  Ser¬ 
vice  —  azcentral.com  (The  Arizona  Republic,  Phoenix) 
Best  Special  Section  in  a  Newspaper  Online  Service  — 
DallasNews.com:  Toxic  Traps  (The  Dallas  Morning  News) 
Best  Classified  Section  in  a  Newspaper  Online  Service 

—  WashingtonJobs.com  (The  Washington  Post) 

Best  Community  Publishing  Effort  of  a  Newspaper 
Online  Service  —  New  Jersey  Online  (The  Star-Ledger, 
Newark,  N.J.) 

Best  Directory  Application  in  a  Newspaper  Online 
Service  —  seattletimes.com  School  Guide  (The  Seattle 
Times) 

Best  Design  of  a  Newspaper  Online  Service  —  wash- 
ingtonpost.com 

Best  Use  of  Interactivity  in  a  Newspaper  Online  Service 

—  washingtonpost.com 

Best  Shopping  Application  in  a  Newspaper  Online 
Service  —  USAToday.com 

Best  Use  of  Rich  Media  —  The  New  York  Times  on  the 
Web  (The  New  York  Times) 

Best  Individual  Award  —  Steve  Yelvington,  Morris 
Communications  Corp.,  Augusta,  Ga. 
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CALENDAR 


MARCH 

in  on  lAPA  Midyear 

ID  LU  Meeting, 

Inter  American  Press 
Association,  Hotel 
Caesar  Park,  Fortaleza, 
Ceara,  Brazil 


NNA 

'  Government 
Affairs  Conference, 
National  Newspaper 
Association,  Hyatt 
Regency  Capitol  Hill, 
Washington 

nr  on  Computer- 
LU  uU  Assisted 
Reporting  Boot 
Camp,  National 
Institute  for 
Computer-Assisted 
Reporting,  Missouri 
School  of  Journalism, 
Columbia,  Mo. 


26-20 


America 

East/New 


Media  World, 

America  East, 

E&P,  and  13  state 
press  associations, 
Hershey  Lodge  and 
Convention  Center, 
Hershey,  Pa. 

_ni  AAN  Sales 
U I  Training 
Seminar,  Association 
of  Alternative 
Newsweeklies,  Hotel 
Allegro,  Chicago 

APRIL 

4NAMME  Annual 
Awards  Banquet, 
National  Association 
of  Minority  Media 
Executives,  J.W. 
Marriott  Hotel, 
Washington 

I  National  Writers’ 
I  Workshop,  The 
Hartford  Courant, 
Hilton  Hartford 


Hotel,  Hartford, 
Conn. 

Mono  Annual 
Convention, 
Organization  of  News 
Ombudsmen,  Hotel 
Nikko,  Paris 


MAY 


24-26 


Native 
I  American 
Newspaper  Career 
Conference,  American 
Society  of  Newspaper 
Editors,  Freedom 
Forum  Neuharth 
Center,  South 
Dakota  Newspaper 
Association,  Crazy 
Horse  Memorial, 
Custer,  S.D. 


26-28 


8-12 


E&P  First 
International 
Sales  &  Marketing 
Conference,  Editor 
&  Publisher 
Conferences,  Loews 
Miami  Beach  Hotel, 
Miami  Beach,  Fla. 


17-28 


I  ACES  Fifth 
I  Annual 
Conference,  American 
Copy  Editors  Society, 
Westin  Long  Beach, 
Long  Beach,  Calif. 


Minority 
I  Writers 
Seminar,  National 
Conference  of  Editorial 
Writers  Foundation 
and  the  Freedom 
Forum  First 
Amendment 
Center,  Vanderbilt 
University,  Nashville, 
Tenn. 

NOTE:  To  list  events, 
please  e-mail  to 
calendar  @  editorand 
publisher.com  or fax 
to  Calendar  Editor 
at  (646)  654-5370. 


Seeking  signs  of  a  broken  seat  belt 


Paper  races  for  autopsy  photos 


‘Orlando  Sentinel’  looks  for  green 
light  from  Dale  Earnhardt’s  widow 


BY  RANDY  DOTINGA 

SAN  DIEGO 

The  Orlando 

(Fla.)  Sentinel  is 
trying  to  reach  an 
agreement  with  the 
widow  of  race-car  driver 
Dale  Earnhardt  that  will 
allow  the  newspaper  — 
and  the  public  —  to  view 
the  NASCAR  champi¬ 
on’s  autopsy  photos. 

The  Sentinel  wants  to 
hire  a  medical  expert  to 
inspect  the  photos,  said 
newspaper  attorney 


David  Bralow.  However, 
the  Sentinel  has  no  plans 
to  publish  the  pictures 
and  only  became  inter¬ 
ested  in  them  when  a 
controversy  arose  over 
the  cause  of  Earnhardt’s 
death,  he  said. 

NASCAR  has  suggest¬ 
ed  that  a  broken  seat 
belt  may  have  con¬ 
tributed  to  Earnhardt’s 
death  during  the  Day¬ 
tona  500  race  Feb.  18. 
Attorneys  for  Eam- 


Oale  Earnhardt  (3)  in  the  car  crash  that 
claimed  his  life  at  the  Daytona  500. 

hardt’s  family  convinced 
a  judge  to  temporarily 
ban  access  to  the  autopsy 
photos,  which  normally 
would  be  public  docu¬ 
ments  under  Florida’s 
public-records  laws. 

Lawyers  for  Earnhardt’s 
widow,  Teresa,  later  of¬ 
fered  to  allow  public  ac- 


cess  as  long 
as  no  one 
copied  the 
photos, 
Bralow  said. 

Attorney 
Laurence  H. 
Bartlett, 
who  repre¬ 
sents  Teresa 
Earnhardt, 
told  the  Sentinel  that  his 
client  supports  the 
agreement,  but  added, 
“She  doesn’t  think  any¬ 
body  has  any  business 
looking  at  the  autopsy  of 
her  husband.  She’s  hav¬ 
ing  a  hard  time  under¬ 
standing  the  scope  of  the 
public-records  law.”  II 


their  favorite  online 
targets. 

The  telephone  and 
online  survey  of  399 
senior  executives  at 
top  companies  in  the 
United  States  was 
conducted  from 
October  to  December. 
-  LUCIA  MOSES 

PULIT2E6eilY6 
THE  MIDWEEK' 

Pulitzer  Inc.  last 
week  bought 
Siebrasse  Publica¬ 
tions,  which  pub¬ 
lishes  telephone 
directories  and  The 
Midweek,  a  30,000- 
distribution  weekly 
that  is  home-deliv¬ 
ered  throughout 
DeKalb  County  in 
northeastern  Illinois. 

Pulitzer  already 
owned  The  Daily 
Chronicle  in  DeKalb. 
Terms  of  the  pur¬ 
chase  from  Kathy 
and  Chuck  Siebrasse 
were  not  released. 

-  MARK  FITZGERALD 

NEWSPRINT 
USE  DEE  8.11% 

Newsprint  con¬ 
sumption  by 
U.S.  daily  news¬ 
papers  totaled 
745,000  metric  tons 
in  January,  down 
8.5%  from  the  same 
month  a  year  earlier, 
according  to  prelimi¬ 
nary  figures  from  the 
Newspaper  Associa¬ 
tion  of  America. 

End-of-month 
inventories  totaled 
1,051,000  metric 
tons  in  January,  a  42- 
day  supply,  a  6.6% 
increase,  preliminary 
figures  show. 

-  LUCIA  MOSES 
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Government  mobs?  International  organ¬ 
izations  expressed  concern  that  a  violent 
demonstration  Feb.  20  in  front  of  the  of- 

I  fices  of  the  Guatemalan 

dailies  elPeriodico  and 
Nuestro  Diario  appeared 
to  be  the  work  of  the 
ruling  Guatemala  Front  political  party  and 
the  government's  minister  of  communica¬ 
tions,  Louis  Rabb4.  Throwing  rocks  and 
burning  newspapers  and  an  effigy  of 
elPeriddico  Publisher  Jose  Ruben  Zamora, 
the  demonstrators  protested  the  papers’ 
reporting  of  Rabbe’s  alleged  corruption. 
The  Committee  to  Protect  Journalists 
reported  camera  crews  from  pro-govern¬ 
ment  TV  stations  run  by  Rabbi’s  brother- 
in-law  Angel  Gonzilez  showed  up  at  the 
offices  20  minutes 
before  the  mob. ... 
Nicaragua  President 
Amoldo  Alemin's  partial 
veto  of  legislation  forcing  journalists  to 
join  a  colegio  or  guild  is  as  bad  as  the 
original  bill,  Inter  American  Press  Associa¬ 
tion  President  Danilo  Arbilla,  editor  of  the 
Montevideo,  Uruguay,  weekly  Busqueda, 
wrote  in  a  Feb.  9  protest  letter.  Alemin's 
substitute  legislation  provides  for  a  six- 
month  jail  sentence  for  practicing  journal¬ 
ism  without  a  credential  from  the  colegio. 
...  The  small  Brazilian  daily  0  Diario  is  in 
danger  of  closing  because  of  a  $112,000 
judgment  —  a  record-breaking  damage 
award  against  a 
Brazilian  newspaper 
—  in  a  lawsuit  brought 
by  a  prosecutor  and  a 
judge.  Buenos  Aires,  Argentina-based 
Asociacion  para  la  Defensa  del  Periodismo 
Independiente  says  the  paper,  which  has 
just  eight  employees,  was  hit  with  the 
judgment,  even  though  it  documented  the 
truth  of  its  reporting  on  the  two  officials. 

...  Shouting  “down  with  capitalism  and 
journalists,”  Venezuela  President  Hugo 
Chavez  claimed  in  a  speech  all  radio  and 

r« - j  TV  stations  were  forced 

to  broadcast  that  a 
“media  conspiracy”  led 
by  four  or  five  publishers 
and  broadcasters  was  trying  to  overthrow 
his  left-wing  government.  Chavez 
encouraged  Venezuelans  to  “shout 
instructions”  at  any  reporters  they 
encounter.  —  Mark  Fitzgerald 


AMERICAS  EXTRA 


Alejandra  Matus  of 
El  Nuevo  Herald:  On 
the  wrong  side  of  an 
insulting  law 


Chile  is  a  free  country  -  without  freedom  of  expression 


BY  MARK  FITZGERALD 

CHICAGO 

The  first  call  to  Alejandra  Matus 
came  from  her  publisher:  Police  had 
arrived  at  his  office  with  an  order  to  ; 
confiscate  all  copies  of  her  book  document¬ 
ing  judicial  corruption,  “El  Libro  Negro  de  la 
Justicia  Chilena”  (“The  Black  Book  of 
Chilean  Justice”).  The  next  call  was  from  her 
brother:  Get  out  of  the  country  —  now.  A  | 
warrant  for  her  arrest  was  being  prepared.  | 
“I  argued  with  him  a  little  because  I  want-  ! 
ed  to  stay  there  and  defend  the  book,”  Matus 
recalled  in  an  interview  last  week.  “But  he 
made  me  see  that  that  was  unreasonable.” 
She  fled  Chile  that  very  day,  April  13, 1999.  i 
Wait  a  minute  —  “fled”  Chile?  Hasn’t  ! 
Chile  been  a  free  and  democratic  nation  i 
since  Gen.  Augusto  Pinochet’s  dictatorship  i 
ended  more  than  a  decade  ago?  “After 
democrac>',”  Matus  said,  “we  recovered  some  j 
things  and  not  others.  One  of  the  things  we  ! 
didn’t  recover  is  freedom  of  expression.”  | 
When  the  United  States  granted  Matus  ; 
political  asylum  in  February  2000  —  allow-  i 
ing  her  to  get  ajob  as  a  reporter  for  EZJVucuo  i 
Herald,  The  Miami  Herald! s  Spanish-lan-  ! 
guage  sibling  —  it  shone  a  light  on  the  dirty  | 
little  secret  of  Chile’s  anti-press  laws.  I 


Desacato  or  “insult”  laws  in  18  Latin 
American  nations  make  publishing  even 
truthful  information  a  crime  if  it  offends 
certain  officials  and  institutions.  But  Chile’s 
insult  laws  are  unusually  sweeping,  subject¬ 
ing  journalists  to  accusations  of  violating 
“national  security”  at  the  whim  of  an  offend¬ 
ed  official.  “Judges  automatically  assume 
that  if  what  the  authority  [figure]  considers 
offensive  was  actually  said,  then  the  person 
that  said  it  is  guilty,”  Matus  said. 

Chile’s  insult  laws  aren’t  just  gathering 
dust  on  the  bookshelf,  either.  Last  year,  re¬ 
porter  Jose  Ale  was  sentenced  to  a  541-day 
prison  term  (that  was  suspended).  He  was 
later  pardoned  by  President  Ricardo  Lagos. 

The  case  against  Matus  is  so  weak  that  its 
prosecutor  last  month  asked  a  judge  to  dis¬ 
miss  it.  Instead,  the  judge,  using  a  twist  in 
Chilean  law,  “temporarily”  closed  the  case  — 
but  kept  the  arrest  warrant  open. 

Matus  is  on  leave  from  El  Nuevo  Herald 
while  she  writes  a  follow-up  book  funded  by 
a  Ford  Foundation  grant.  As  a  Herald  re¬ 
porter,  she  experienced  U.S.-style  political 
arrogance  when  Miami  Mayor  Joe  Carollo 
accused  her  of  writing  like  a  Cuban  propa¬ 
gandist.  But  in  Miami,  unlike  Chile,  offend¬ 
ing  the  mayor  is  not  a  crime.  11 
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Dirks,  Van  Essen  &  Murray 


ALASKA 

Kurt  M.  Vantosky  to  advertising  director  of 
the  Anchorage  Daily  News  from  adver¬ 
tising  director  for  the  Kennebec  Journal 
in  Augusta,  Maine,  and  the  Morning 
Sentinel  in  Waterville,  Maine. 


CALIFORNIA 
Hai  Nguyen  to  director  the  internal  audit 
department  of  the  McClatchy  Co.  from 
controller  of  Sleep  Train,  a  Sacramento- 
based  mattress  retailer. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

CALIFORNIA 

Howard  Weaver 

Howard  Weaver,  editorial  page  editor  of 
The  Sacramento  Bee,  has  been  named  vice 
president  for  news  at  its  parent  McClatchy 
Co.  in  Sacramento.  Weaver  will  succeed 
Gregory  Favre,  who  is  retiring  effective 
April  13.  Favre  will  become  a  distinguished 
fellow  in  journalism  values  at  the  Poynter 
Institute  in  St.  Petersburg,  Fla.  Weaver  has  held  various  editorial 
positions  at  \he  Anchorage  (Alaska)  Daily  News,  which  won  two 
Pulitzer  Prizes  for  public  ser^Hce,  during  his  tenure. 


CONNECTICUT 
Mark  Lukas  to  the  newly  created  position 
of  Tribune  Media  Net  sales  director  at 
The  Hartford  Courant  from  event 
marketing  sales  manager. 


FLORIDA 

Jane  Mealy  to  editorial  page  editor  of  the 
Orlando  Sentinel  from  managing  editor. 
She  succeeds  Manning  Pynn,  who  moves 
to  the  newly  created  position  of  public 
editor. 

Bob  Shaw  to  associate  managing  editor 
for  metro  news  from  deputy  managing 
editor  for  topics. 

Kim  Marcum  to  associate  managing  editor 
for  features  from  features  editor  of  The 
Sun  in  Baltimore. 

Steve  Doyle  to  associate  managing  editor 
for  content  and  development  from  deputy 
managing  editor  for  news  features. 

Gail  Rayos  to  associate  managing  editor 
for  business  news  from  Orange  County 
editor. 

Sean  Holton  to  associate  managing  editor, 
heading  a  four-reporter  investigative 
team,  from  special  projects  editor. 


County 

Vitigation  \ 


MISSISSIPPI 
Reece  Terry  to  publisher  of  The  Daily 
Corinthian  from  classified  advertising 
manager.  Terry  succeeds  Leonard  Woolsey, 


Paxton  Media,  Inc. 

has  sold 

Watseka  (IL)  Iroquois  Times-Republic 

(2,600  dally  circulation) 
along  with  three  companion  weeklies 
with  10,000  combined  circulation 
to 

Community  Media  Group,  Inc. 

of  West  Frankfort,  Illinois 

We  are  pleased  to  have  represented 
Paxton  Media,  Inc.,  in  this  transaction. 


f  j  CALIFORNIA 

I  Robinson 

;  to  managing  edi- 
j  tor  of  the  Press- 
!  Telegram  in  Long 
Beach  from  executive  city  editor. 
Robinson  succeeds  Carolyn 
Ruszkiewicz,  who  retired  after 
32  years  with  the  paper. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  5O5.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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NEWSPEOPLE 


now  publisher  of  The  News  Dispatch  in 
Michigan  City,  Ind. 

NEW  YORK 

Robert  J.  Casell  to  executive  vice  president 
of  The  Buffalo  News  from  senior  vice 
president. 

Rodney  E.  Layton  to  vice  president  and 
chief  financial  officer  from  treasurer 
and  controller. 

Margaret  M.  Sullivan  to  vice  president  and 
editor  from  editor. 

Richard  Schwartz  to  editorial  page  editor 
of  the  New  York  Daily  News  from 
president  and  CEO  of  Opportunity 
America  LLC,  a  job-placement  firm  in 
New  York. 

NORTH  CAROLINA 
Allen  Parsons  to  executive  editor  and 
the  newly  created  title  of  associate 
publisher  at  the  Morning  Star  and  The 
Sunday  Star-News  in  Wilmington  from 
director  of  editorial  development  for  the 
New  York  Times  Regional  Newspaper 
Group  in  Tampa,  Fla.  He  succeeds 
Charles  Anderson,  who  retired  after  25 
years  with  the  paper. 

OHIO 

Edwina  Blackwell  Clark  to  editor  and 
publisher  of  The  Journal-News  in  Hamil¬ 
ton  from  product  marketing  manager 
for  the  Dayton  Daily  News.  Clark 
succeeds  Robert  W.  Murphy,  who  retired. 


NEW  YORK 

Warren  T. 
Colville 

to  president  of 
The  Buffalo  News 
from  executive 
vice  president.  Publisher  Stan¬ 
ford  Lipsey  had  previously  held 
the  title. 


r 


OBITUARIES 


Luther  F. 

‘Gus’  Bliven 

85,  Died  Feb.  25 
COVERED  ALBANY  FOR  THE  POST¬ 
STANDARD  IN  SYRACUSE,  N.Y. 

From  1948  to  1997, 

New  York  had  seven 
governors  —  and  The 
Post-Standard  had  one 
Capitol  correspondent: 

“Gus”  Bliven. 

While  still  attending  high  school  in  1930,  Bliven 
started  what  was  to  be  a  lifetime  of  service  to  The 
Post-Standard.  He  left  only  to  serve  in  the  Army 
during  World  War  II.  After  the  war,  he  began 
covering  the  state  Capitol  and  employed  the  same 
painstaking  method  for  the  next  49  years,  sitting 
through  every  riveting  moment  of  the  Assembly 
and  Senate.  By  the  time  Bliven  left  at  the  end  of 
the  1997  session,  there  was  probably  no  one  in 
Albany  who  knew  its  workings  better  than  the 
gruff,  no-nonsense  reporter  for  the  Syracuse 
paper.  As  former  Gov.  Hugh  Carey  told  The  Post- 
Standard,  “I  look  at  Gus  as  a  one-man  truth 
squad. ...  You  couldn’t  con  him  even  if  you  tried.” 


William  J. 

Hearin  Jr. 

91,  Died  Feb.  19 
CHAIRMAN  OF  THE  BOARD  AT 
THE  MOBILE  (ALA.)  REGISTER 

Hearin,  who  began 
selling  newspaper 
advertisements  in  1927, 
died  of  injuries  sustained 
in  a  traffic  accident. 
Hearin  rose  through  the 
executive  ranks  of  what 
was  then  the  Mobile 
Press  Register,  serving  as 
publisher  and  president 
before  becoming  chair¬ 
man  in  1992.  Hearin  also 
was  president  of  the 
Alabama  Press  Associa¬ 
tion  and  director  of  the 


Southern  Newspaper 
Publishers  Association. 

Willie  Klein 

87,  Died  Feb.  26 
FORMER  SPORTS  EDITOR  OF  THE 
STAR-LEDGER  IN  NEWARK.  N.J, 


k; 


'LEIN  JOINED  IN 
-1932  the  old 
Newark  Morning  Ledger, 
which  later  merged  with 
the  Newark  Star-Eagle  to 
become  The  Star-Ledger. 
Klein  served  as  sports 
editor  from  August  1962 
to  the  end  of 1994.  He  is 
survived  by  two  sons, 
Dave  and  Moss,  who  is  a 
deputy  sports  editor  at 
The  Star-Ledger. 


George  M.  McCoy 

63,  Died  Feb.  25 
RETIRED  FIELD  TECHNICIAN  FOR 
THE  ASSOCIATED  PRESS 

McCoy,  who  began 
his  career  as  an 
office  assistant  in  the  AP’s 
Louisville,  Ky.,  bureau  in  f 
i960,  died  of  cancer.  | 
Based  at  nine  different  | 
offices  during  his  40-year  : 
career,  he  had  been  based  | 
since  1976  at  the  Owens-  | 
boro  (Ky.)  Messenger- 
Inquirer,  maintaining  AP 
equipment  at  newspapers  \ 
and  broadcast  stations  in  ; 
western  Kentucky  and  i 
southern  Indiana.  He  1 
retired  in  December.  t 

f 

Kirk  Schaller 

61,  Died  Feb.  25 
LONGTIME  PUBLISHER  OF  THE  i 
PETOSKEY  (MICH.)  NEWS-REVIEW  | 

SCHALLER,  PUBLISHER  i 

since  1979,  suffered  a  j 
heart  attack  while  skiing  i 
in  La  Grave,  France.  He  | 
took  his  first  stab  at  [ 

newspapering  at  age  4, 
sweeping  up  and  j 

washing  windows.  He 
joined  the  News-Review  | 
part  time  in  the  mid-  j 
1950s  and  full  time  in 
1962,  after  his  graduat¬ 
ing  from  what  is  now 
Ferris  State  University. 

He  worked  as  a 
photographer,  advertis¬ 
ing  sales  representative, 
business  manager,  and 
general  manager.  He 
was  named  publisher 
in  1979  following  the 
death  of  his  father, 

Albert,  who  had  served 
in  that  position. 


The  Scripps  Howard 
Foundation  announced 
the  recipients  of  its 
National  Journali.sm 


vidual  awards  were: 
(Editorial  writing)  Debra 
Decker,  The  Dallas  Morn¬ 
ing  News;  (Commentary) 
Dennis  Roddy,  Pittsburgh 
Post-Gazette;  (Human-in¬ 


.4wards.  Winners  of  indi-  terest  writing)  Tom  Hall¬ 


man  Jr.,  The  Oregonian, 
Portland;  (Environmental 
reporting,  greater  than 
100,000  circulation) 
Michael  Grunwald,  The 
Washington  Post,  (less 
than  100,000  circula¬ 


tion)  Sherry  Devlin,  Mis- 
soulian,  Missoula,  Mont.; 
(Editorial  cartooning) 
James  Casciari,  Press 
Journal,  Vero  Beach, 

Fla.;  (Photojournalism) 
Marc  A.  Piscotty,  Rocky 


Mountain  News,  Denver; 
(Business/Economics 
reporting)  Doris  Hajews- 
ki,  Milwaukee  Journal 
Sentinel.  Awards  will 
be  presented  April  6 
in  Washington.  >  ' 
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mrcnDEin 

The  megarich  have  a  message  for  the  family  newspaper  owner: 
Trust  your  life's  achievements  to  the  IRS  -  not  your  own  kids 

WHEN  IT  COMES  TO  PRO-  cut  the  top  rates  of  the  income  tax.  Econo- 
ducing  towering  figures  mist  Paul  G.  Schervish  reported  recently 
of  philosophy,  the  Greeks  in  The  Chronicle  of  Philanthropy  that 
gave  the  world  Socrates,  studies  show  reducing  or  eliminating  the 


WHEN  IT  COMES  TO  PRO- 
ducing  towering  figures 
of  philosophy,  the  Greeks 
gave  the  world  Socrates, 
the  British,  John  Locke,  the  Germans, 
Friedrich  Nietzsche  —  and  the  Americans, 
a  bunch  of  rich  guys.  From  19th-century 
robber  baron  Andrew  Carnegie  committing 
his  pensees  to  paper  in  “The  Gospel  of 
Wealth”  to  Bill  Gates  asking  us  to  dream  of 
a  world  where  the  paintings  change  when  a 
new  person  enters  the  room,  Americans 
who  accumulate  great  fortunes  have  an 
almost  compulsive  need  to 
share  the  lessons  of  their  TVVC  Tl 

success  with  the  rest  of  us.  ,  , 

So  no  one  should  have  liaV  0  01 

been  surprised  when  a  d0a,t] 

group  of  the  richest 

Americans  weighed  in  on  01X011  D 
the  federal  estate  tax.  And  votPr<J  i 
though  their  kickoff  ad  in 
The  New  York  Times  caused  giv0n  a 
a  bit  of  a  stir,  neither  should 
anyone  have  been  shocked  that  this 
particular  crowd  of  homegrowTi  Croesuses 
favors  retaining  the  death  tax.  From 
George  Soros  to  Paul  Newman  to  the  passel 
of  Rockefellers  who  appended  their  signa¬ 
tures,  this  was  a  pretty  typical  collection  of 
“progressive”  wealthy  folks  who  apparently 
believe  other  people  must  be  compelled  to 
behave  as  benevolently  as  they  do. 

Their  veiy  wealth  is  the  only  novelty 
these  currency  speculators  and  trust-fund 
babies  contribute  to  the  death-tax  debate. 
They  recycle,  for  instance,  the  familicU" 
argument  that  charitable  organizations 
will  wither  without  the  death  tax  prodding 
contributions.  But  the  historic  surge  in 
charitable  giving  we  are  experiencing  now 
began  when  the  Reagan  administration 


Tw0nty  stat0s 
hav0  0liminat0d 
...  d0ath  tax0s, 
oft0n  b0caus0 
vot0rs  W0r0 
giv0n  a  choic0. 


cut  the  top  rates  of  the  income  tax.  Econo¬ 
mist  Paul  G.  Schervish  reported  recently 
in  The  Chronicle  of  Philanthropy  that 
studies  show  reducing  or  eliminating  the 
estate  tax  would  probably  trigger  a  similar 
surge  in  giving. 

Similarly,  there’s  not  much  convincing 
in  their  argument  that  eliminating  the 
federal  death  tax  would  cause  state  tax 
revenue  to  plummet.  Twenty  states  have 
eliminated  their  own  death  taxes,  often 
because  voters  were  given  a  choice  to 
retain  or  repeal  them  in  referendums. 

Choice,  indeed,  is  what 
t3.t0S  debate  is  all  about. 

,  ,  Warren  Buffett,  echoing 

nin3,l0Q  a  position  that  Carnegie 

t3.X0S  ^  century  ago,  has 

’  proclaimed  loudly  and 

'RUS0  often  that  he  will  not  leave 

g  pg  his  fortune  to  his  family. 

That’s  fine,  but  why  should 
hoic0.  that  choice  be  impjosed 

on  families  who  own 

newspapers  —  or  own  the  many  businesses 
that  advertise  in  the  papers? 

The  ultrawealthy  say  in  their  ad  that  the\- 
“recognize  the  importance  of  preserving” 
family  businesses,  but  supporting  the  death 
tax  sure  is  a  fiinny  way  of  doing  that. 

The  attitude  that  they  know  how  to 
husband  not  only  their  money  but  yours  as 
well  has  long  been  a  staple  of  the  unbidden 
advice  doled  out  by  wealthy  Americans. 

More  than  a  century  ago,  the  Chicago 
newspaper  columnist  George  Ade  wrote 
one  of  his  “Fables  in  Slang”  about  a 
pompous  society  matron  who  went  about 
dispensing  condescending  advice  to  the 
poor.  The  megamillionaire  death-tax 
advocates  would  do  well  to  heed  the  moral 
of  that  tale:  “In  uplifting,  get  underneath.” 
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Scenes  from  a  print/online  marriage 
1.  Kevin  McCourt  (left)  and  Marc  Benson 
of  NAA;  2.  AP’s  Hank  Ackerman,  Belo’s 
Robert  Hart,  and  AP's  John  Lumpkin 
(from  left);  3.  John  Schwantes,  77ie 
Indianapolis  Star/WTHR-TV;  4.  Talk 
magazine’s  Ellen  Kampinsky;  5.  Boston 
University’s  Brent  Baker  and  student 
panelists;  6.  Tribune  Interactive’s  David 
Hiller;  7-  Universal  Press  Syndicate’s 
Kent  Kirschner,  John  Vivona,  and 
Johanna  Leap  (from  left);  8.  Carmen  Lee 
and  Joe  Weir  of  DallasNews.com;  9<  Bill 
Ferguson  and  Aimee  Collins  of  Morris 
Digital  Works;  10.  naplesnews.com’s 
Elyse  Cheffer. 
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Despite  cutbacks,  E&P  conferees 
reveal  new  Web  plans  and  strategies 


BY  CARL  SULLIVAN 

IT’S  ENOUGH  TO  MAKE  ANYONE  SCREAM.  ONLINE  ADVERTIS- 

ing  is  down,  new-media  budgets  are  slashed.  As  the  pundits 
spew  anti-Internet  venom  and  Wall  Street  piles  on  the  prof¬ 
itability  pressure,  the  dot-com  verbal  backlash  reaches  a 
crescendo  that  leaves  your  ears  buzzing.  And,  all  the  while, 
business  associates  and  friends  fall  victim  to  the  dot-neutron-bomb 
that’s  left  hundreds  of  empty  cubicles  at  newspapers  across  America. 


Anxiety  was  palpable  at  E&P’s  12th  an¬ 
nual  Interactive  Newspapers  Conference  & 
Trade  Show  in  Dallas  near  the  end  of  Feb- 
i  ruary.  It’s  been  clear  since  late  last  year 
that  cuts  were  on  the  way,  but  the  reality  of 
it  is  still  a  downer.  “People  are  sober  and 
somber,”  said  Brendan  Bums,  CEO  of 
AdOne,  an  online  classifieds  firm.  Newspa¬ 
pers  that  might  have  sent  four  or  five  atten¬ 
dees  to  last  year’s  event  only  sent  one  rep  in 
these  leaner  times. 

Across  the  board,  publishers  of  all  sizes, 
public  and  private,  are  reporting  5%  to 
i  20%  cuts  in  their  new-media  staffs.  Some 
j  companies  are  reining  in  their  digital  units 
and  putting  them  back  under  the  control  of 
print  executives.  Others,  such  as  New  York 
Times  Digital,  remain  independent  but 
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If  Eminem  and  Elton  can  do  it, 
whj  not  old  and  new  media? 


with  a  heightened  incentive  to  cooperate 
with  old  media.  In  the  exhibit  hall,  the 
mantra  was  quality,  not  quantity.  “We’ve 
had  very  productive  meetings  with  news¬ 
papers,”  said  Gene  Tye,  president  and  CEO 
of  Sonic  Factory,  a  provider  of  new-media 
audio  technology.  Dave  Morgan,  co-chair¬ 
man  of  Real  Media,  commented,  “There 
are  a  lot  fewer  survivors  to  compete  with, 
and  newspaper  companies  were  much 
more  interested  in  talking  about  long-term 
relationships  and  long-term  contracts  than 
they  ever  have  been  before.” 

Many  conference-goers  said  they  look 
for  2001  to  bring  new  types  of  online  ads. 

In  fact,  two  days  after  the  event,  the  Inter¬ 
net  Advertising  Bureau  unveiled  guidelines 
for  larger  and  more  interactive  ads.  11 


BY  WAYNE  ROBINS 

There  was  no  prize  for  “Best  Job 
Title”  at  E&P’s  Interactive  News¬ 
papers  Conference,  but  if  there 
were,  an  EPpy  surely  would  have  been 
won  by  Jon  Schwantes.  His  title  is  associate 
editor/director  of  new  partnerships.  The 
Indianapolis  5^ar/WTHR-TV. 

Not  since  Clark  Kent  sweated  to  keep  his 


own  brand  of  convergence  a  secret  from  his 
colleagues  at  another  great  metropolitan 
newspaper  have  we  seen  a  media  guy  strug¬ 
gling  to  master  two  such  conflicting  roles. 

“I  represent  two  completely  different 
;  ends  of  the  spectrum,”  Schwantes  told  the 
!  audience  at  a  panel  on  making  broadcast, 
i  newspapier,  and  Web  partnerships  work. 

■  “Every  day  I  go  to  work,  I  do  the  newspaper 
i  equivalent  of  bringing  together  Eminem 
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and  Elton  John  —  and  it’s  not  always 
beautiftil  music.”  Just  the  night  before, 
Eminem,  the  controversial  rapper  with  the 
gay-baiting  lyrics  and  Sir  Elton,  the  openly 
gay  pop  star,  had  performed  together  on  the 
Grammy  Awards  telecast. 

To  illustrate  the  challenges  he  faces  day 
to  day,  Schwantes  dramatically  pinned  a 
bull’s-eye  on  his  chest. 

Target,  yes,  but  target  business  model, 
too.  The  message  coming  from  panelists, 
exhibitors,  and  many  other  attendees  was 
that  multimedia  convergence  among 
newspapers,  TV  stations,  and  Web  sites  is 
now  the  primary  planning  model  for  many 
media  groups,  including  the  Tribune  Co., 
the  New  York  Times  Co.,  Media  General 
Inc.,  and  Gannett  Co.  Inc. 


Cross  purposes 

The  concurrent  message  is  that 
convergence  remains  at  best  a 
work  in  progress,  even  in  what 
James  K.  Gentry,  dean  of  the 
William  Allen  White  School  of 
Journalism  and  Mass  Communi¬ 
cations  at  the  University  of 
Kansas,  called  “easy  convergence” 
situations  (in  remarks  delivered 
at  the  conference).  “Easy  convergence”  fac¬ 
tors  include  committed,  focused  leadership; 
newspaper  and  cable  TV  properties  with  the 
same  ovmership;  past  work  relationships; 
and  flexible  or  similar  corporate  cultures,  co¬ 
located,  without  labor  unions. 

“Difficult  convergence”  models  include 
companies  with  other  leadership  priorities; 
over-the-air  TV  station  and  newspaper  prop¬ 
erties  without  any  past  work  relationships; 
and  inflexible  or  dissimilar  cultures,  located 
some  distance  apart,  with  labor  unions. 

Schwantes’  situation  in  Indianapolis  has 
both  kinds  of  issues.  Gannett  owns  the  Star, 
but  WTHR/13,  the  NBC  affiliate  in  Indi¬ 
anapolis,  is  the  property  of  the  Wolff  family, 
a  small  company  whose  other  holdings 
include  TV  and  radio  in  Columbus,  Ohio. 

“I  am  the  corporate  link,”  Schwantes  said. 


It  helps  that  he  has  been  both  a  newsroom 
and  statehouse  editor  for  the  Star  and  a 
regular  TV  news  figure  on  both  Channel  13 
and  Indiana  PBS  stations.  (In  an  interview 
with  Ei^P,  Schwantes  said  that  he  gets  his 
paycheck  and  benefits  from  the  Star,  because 
he  has  more  seniority  there  — 13  years  —  but 
the  TV  station  sends  the  newspaper  a  check 
for  50%  of  his  salary.) 

His  main  job  consists  of  “cross-training”: 
getting  print  reporters  better  versed  in  the 
basics  of  TV  (“not  picking  their  noses  at  the 
wrong  time,  not  quivering  noticeably,”  he 
quipped).  Teaching  broadcasters  to  better 
tell  their  stories  in  print  is  another  part  of 
the  deal.  ‘We  want  it  to  be  a  true  journalistic 
collaboration,”  he  explained, 

“and  that  includes  having 
bylines  by  on-air  person¬ 


“We  are  committed 
to  analog  and 
online  working 
together.” 

ARTHUR  0.  SULZBERGER  JR. 

The  New  York  Times  Co. 


alities  in  the  paper,  which  is  a  little  hard  for 
traditionalists  to  swallow.” 

It’s  no  easier  at  The  New  York  Times, 
which  announced  (the  week  of  the  confer¬ 
ence)  that  a  digital  rendition  of  the  print 
version  of  the  paper  would  be  available  for 
download,  at  a  price,  in  a  relationship  with 
Texas-based  NewsStand  Inc.  This  service 
will  not  replace  but  complement  the  paper’s 
free-subscription  online  site.  The  New  York 
Times  Co.  also  has  been  exploring  TV,  and 
in  January  the  Times'  former  Washington 
bureau  chief,  Michael  Oreskes,  was  named 
assistant  managing  editor  in  charge  of  TV 
and  print  convergence  issues. 

We  are  committed  to  analog  [the  print 
newspaper]  and  online  working  together,” 
Arthur  O.  Sulzberger  Jr.,  chairman  of  the 
Times  Co.  and  publisher  of  the  Times,  said 


during  his  conference  keynote  address.  “But 
it  is  awfully  hard,  nearly  impossible,  to  keep 
it  under  a  single  management  structure.” 

Resistance  may  be  keen,  but  it’s  time  to 
get  over  it.  Urging  alliances  across  corpo¬ 
rate  borders,  Janet  Evans,  news  director 
of  IT  Network  (a  provider  of  private-label 
content  to  multiple  media)  whose  back¬ 
ground  is  TV  news,  said:  “The  word  ‘com¬ 
petition’  should  go  out  with  the  garbage. 
What’s  scary  is  that  people  are  protective  of 
what  they  have,  but  we  have  to  cooperate. 
We  have  to  play  in  the  sandbox  together.” 

Will  video  kill  nexcspnnt  stars? 

Dallas-based  Belo,  under  Robert 
Decherd,  CEO  for  more  than  14  years,  has 
a  mix  of  TV,  newspaper,  and  online 
properties.  Its  newspaper  flagship  is  The 
Dallas  Morning  News,  and  below’  the  flag 
on  the  front  page  one  finds  the  usual:  day, 
month,  year,  volume,  and  number.  But 
there’s  also  the  paper’s  Web  address 
(dallasnews.com)  and  the  phrase,  in  pink 
ink  no  less,  “Internet  enhanced.” 

A  major  newspaper!  Internet  enhanced! 
What’s  it  all  about,  Mr.  Decherd? 

“Use  of  the  Internet  is  accelerating 
rapidly,  just  as  many  traditional  media 
companies  are  retrenching,”  he  said  in 
an  afternoon  keynote.  “You  know  and  I 
know  that  the  Internet  is  not  going  to  be 
a  footnote  to  business  history.” 

At  a  time  when  major  media  companies, 
including  his  own,  have  been  forced  to 
make  tough  short-term  business  decisions 
by  cutting  personnel  at  online  businesses, 
Decherd  sounded  defiant  about  the 
immediate  costs  of  staying  with  new  media 
for  the  long  haul.  “Belo  will  shift  its  focus 
away  from  financial  markets  and  to  the 
consumer,”  he  said.  “The  consumer  will 
light  the  path  to  profitability.” 

The  “Decherd  Doctrine,”  as  it  could  be 
called,  consists  of  three  prescriptions. 

1  Embrace  localism.  The  breadth  and 
depth  of  local  news  newspapers  can 
deliver  on  their  Web  sites  is  the  industry’s 
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Some  retreat,  no 
surrender  1.  Cold  North 
Wind’s  Lee  Freeman, 

Nichole  Fino,  and  Mark 
Caldbick  (from  left); 

2.  Belden's  “Sammy” 

Papert  (left)  and  Bill 
Kennedy;  3.  J.  Talbert,  G. 
Haeberlein,  D.LaFave,  and 
J.  Killian  of  King  Features 
(from  left);  4.  Clipacoupon’s 
David  Hutchings  and  Tim 
Pazyniak  (from  left);  5. 
Knight  Bidder’s  Tim  Stehle. 


most  valuable  resource.  “It  is  a  franchise 
that  is  ours  to  lose,”  Decherd  said,  “not  for 
some  competitor  to  win  in  our  absence  or 
withdrawal.  No  competitor  can  duplicate 
[a  local  newspaper’s]  resources  cost- 
effectively.” 

2  Be  prepared  for  broadband.  This  is 
where  the  alliances  with  TV  stations 
will  soon  become  not  only  urgent  but 
mandatory.  “Billions  of  dollars  are  being 
spent  to  move  consumers  from  dial-up 
ISPs  [Internet  service  providers]  to  broad¬ 
band,”  Decherd  said.  “And  video  will  be 
king.  Our  newspaper  sites  need  to  be 
preparing  for  this  inevitability.” 


3  Extend  the  highest  journalistic  prin-  Boston  University’s  College  of  Communica- 

ciples.  “It  is  our  industry’s  consistent  tions,  hosted  a  panel  of  six  high-school  and 
commitment  to  journalism  that  has  created  college  journalists.  The>'  were  uniformly 
a  compact  between  us  and  the  communi-  articulate,  intelligent,  and  seemingly  well-in- 
ties  we  serve,”  Decherd  said.  “There  are  formed.  Only  one  admitted  to  reading  a  print 

variations  of  journalistic  standards  and  newspaper  with  any  regularity.  The  others 

reliability  on  the  Internet,  but  that  exists  get  headlines  from  instant  messages,  from 
today  in  print,  radio,  and  TV  today. ...  Yahoo!  and  America  Online,  and,  sometimes. 

There’s  no  reason  technology  precludes  our  from  their  hometown  papers’  Web  sites, 
best  storytellers  writing  about  the  lives  of  “The  politically  correct  thing  to  say  is 
our  communities,”  Decherd  declared.  that  newspapers  will  always  be  around,” 

So  who  is  going  to  pay  for  this?  Baker  said.  “I  don’t  believe  it.  There  will 

Right  now,  the  industry  will  have  to  foot  always  be  a  need  for  text.  But  a  time 
the  bill  for  a  richer  future  —  to  have  a  future.  will  come  when  the  online  business  is 

This  was  clear  when  Brent  Baker,  dean  of  supporting  the  offline  unit.” 


From  the  tronchee,  a  differont  view 


BY  KARIM  MOSTAFA 

SOMETHING  ISN’T  COMPUTING  HERE. 

When  Robert  Decherd,  CEO  of  Belo, 
addressed  attendees  at  E&P’s  Interac¬ 
tive  Newspapers  Conference,  he  declared, 
“This  is  a  time  to  stay  the  course,”  and  cited 
MySanAntonio.com,  a  partnership  Web  site 
operated  by  Belo’s  KENS  5  TV 
station  and  Hearst  Corp.’s  San 
Antonio  Express-News,  as  one  of 
his  company’s  interactive  prizes. 

But  here  comes  the  computer 
glitch.  The  day  before  Decherd 
so  confidently  spoke  to  the 
conference  crowd,  MySan- 
Antonio.com  laid  off  nine  of  its 
40  full-time  staff  members.  The 
staff  reduction,  which  Decherd  didn’t 
mention  in  his  conference  speech,  was 
wide-ranging  —  in  editorial,  production, 
and  operations. 

“The  mandate  from  the  economy  is 


to  make  money  right  now,”  said  Sean 
Fitzpatrick,  content  director  at  MySan- 
Antonio.com,  noting  that  the  site  to  date 
has  successfully  focused  on  building  an 
audience,  not  racking  up  revenue. 

Even  with  the  revenue-seeking  siren 
sounding  loudly,  the  part¬ 


ners  have  yet  to  integrate 


“This  is  a  time  to 
stay  the  course,” 
even  as  cubicles 
empty. 

ROBERT  DECHERD 

Belo 


an  advertising  sales  effort  for  the  site. 
MySanAntonio.com  has  its  own  sales  team. 
So  do  the  newspaper  and  TV  station. 

And  they’re  not  offering  joint  buys  across 
platforms  to  advertisers  yet,  according  to 


Director  of  Sales  Susan  Nieman  at  My- 
SanAntonio.com.  “That  is  a  point  we  want 
to  get  to,”  she  said.  “I  think  we  will  get 
there  this  year.” 

The  disconnect  between  rosy  long-term 
vision  and  crushing  everyday  cutbacks  is 
more  often  the  rule  than  the  exception 
these  days.  The  view  from  the  strategic  map 
room  often  is  not  in  synch  with  rapid-fire 
decisions  that  have  to  be  made  in  the 
trenches.  And  the  cries  for  profitability, 
both  from  Wall  Street  and  the  front  office, 
are  largely  going  unheeded. 

Down  on  the  upbeat 

Looking  at  the  interactive  newspapering 
landscape  today,  “Corporate  managements 
are  probably  more  upbeat  than  they  should 
be,”  observed  Charlene  Li,  research  direc¬ 
tor  at  Cambridge,  Mass.-based  Forrester 
Research.  For  example,  Li  said  that  New 
York  Times  Digital,  as  a  separate  entity, 
has  been  more  innovative  than  most,  but. 


www.eclitorandpublisher.com 


MARCHS,  2000  EDITOR  &  PUBLISHER  17 


.  *is.A 


at  the  end  of  the  day,  “their  balance  sheet  is 
horrendous.” 

The  problem,  industrywide,  is  that  what’s 
up  and  running  isn’t  necessarily  running 
effectively.  E.W.  Scripps  Co.’s  newspaper 
Web  sites,  tor  example,  are  struggling  with 
e-commerce.  “We  haven’t  found  it  to  be 
particularly  profitable,”  said  Phil  Harris, 
director  of  online  business  development/ 
newspapers  at  Scripps.  “We  developed  our 
own  solution  last  year,  but  we’re  not  as 
heavy  into  it  as  we  were  then.” 

At  least  12  newspaper  Web  sites  are  using 
an  e-commerce  platform  that  Scripps  out¬ 
sourced  by  hiring  and  investing  in  a  local 
company  in  Cincinnati.  They’ve  built  more 
than  300  online  stores,  but  Harris  admitted 


as  it  went  forward:  Local  users  continue  to 
prefer  brick  over  click  shopping.  In  what 
Harris  characterized  as  a  refocused  “back  to 
the  basics,”  Scripps  is  pursuing  classifieds  as 
the  core  of  its  online  business. 

In  another  major  development  at  Scripps, 
“We  have  made  a  push  to  put  control  of  the 
sites  back  under  the  newspap)er  division,” 
noted  Harris.  “We  feel  that  it’s  more  efficient 
that  way.”  So  both  Harris  and  Bob  Benz, 
director  of  online  operations/newspapers  at 
Scripps,  have  been  shifted  back  under  the 
wing  of  the  newspaper  division. 

At  SF  Gate,  where  Deborah  Ward  is  the 
online  classified  manager,  reality  is  finally 
catching  up  with  strategy,  as  the  San  Fran¬ 
cisco  Chronicle’s  print  ad  representatives  are 


admitting  that  advertisers  are  asking  for  an 
online  presence.  Until  now,  print  reps  have 
been  protective  of  their  clients  and  their 
commission,  essentially  locking  out  the 
online  sales  people.  Those  print  reps  have 
come  full  circle  at  SF  Gate,  Ward  observed. 
“I’m  just  in  shock,”  said  Ward,  who  is  both 
amazed  and  encouraged  by  apologies  from 
print  reps  for  earlier  lack  of  cooperation. 

But  efforts  to  make  money  online  are  still 
not  getting  the  returns  many  hope  for.  “I 
have  not  made  1  cent  on  auctions,”  said 
Ward,  who  partnered  with  FairMarket, 
based  in  Woburn,  Mass.,  on  SFGateAuc- 
tion.com.  The  auctions  vertical,  launched  in 
November,  may  need  some  time  to  gamer  an 
audience,  but  FairMarket’s  hosting  fee  is 
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Smiles  to  go  1.  DigitahConvergence’s  Larry  Olsen,  Roger  Kinkaid,  and  Dean  Abbott;  2.  AccuWeather's 
Jean  Hauser  and  Jim  Burke  3.  CNET’s  Jeff  Pelline  and  away.com's  Greg  Cohn  (all  from  left). 


management  overlooked  a  fundamental  flaw  unabashedly  approaching  the  online  side,  steep,  at  $10,000  a  month,  when  all  the 


F-uture  of  voiciG^-to-web 
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SONIC))) 

FACTORY 

VOICZe=-tO-WGatD 
www.sonic-factory.com  ^ 
570-621-3306 


Newspapers  are 
looking  for  ways  to 
integrate  and  distribute 
content  across  media 
to  generate  revenue. 
Sonic  Factory's  voice 
portal  technology 
enables  them  to  do 
just  that. 

■  Integrate  print  and 
Web  classifieds 

■  Increase  distribution 

to  anyone  with  a 
phone 

■  Generate  revenue 
with  audible  ads, 
content  sponsorships 
and  direct  connect 
fees 
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newspaper  site  gets  back  is  a  transaction  j 

fee  from  the  merchant  via  FairMarket.  | 

Ward  has  a  response  to  new  technology 
vendors  banging  on  her  door:  “Advertise  for  | 
six  months  and  if  you’re  still  around  then,  j 
we’ll  talk,”  she  said.  “We  can’t  afford  to  ex-  t 
periment  anymore.”  Since  they  are  “making  a  j 
killing  in  recruitment,”  they  are  “going  to  fo-  j 
cus  on  what  makes  us  money,”  said  Ward.  i 

“Once  we’ve  made  the  money,  we’ll  start 
building  up  other  sections.”  j 

I 

The  data  game 

Over  at  Classified  Ventures  (CV),  Dan  j 
Donaghy,  senior  vice  president  of  affiliate  j 
relations  and  network  development,  said  | 

that  newspapers  have  taken  news  of  CV s  | 
several  downsizings  and  restructurings  sim-  i 
ply  as  corrections  to  the  irrational  growth  [ 
that  occurred  during  the  Internet  boom. 

But  one  recent  visitor  to  CV s  Chicago  i 

headquarters  claims  “the  place  looked  like 
a  ghost  town.”  The  two  classified  verticals 
that  have  gained  some  success  are  Apart- 
ments.com  and  cars.com,  but  they’re  more 
mature  since  they  entered  the  space  early,  j 

explained  Donaghy.  , 

Concentrating  on  what  works  is  a  strategy  i 
that  Kevin  Mabley,  vice  president  of  strategic  ' 


and  analytical  services  at  CyberDialogue, 
recommends.  CyberDialogue,  which  pro¬ 
vides  technology  tools  to  retain  profitable 
customers,  reports  that  10%  of  online  users 
account  for  80%  of  all  online  commerce  dol¬ 
lars  spent.  Mabley  said  that  Web  sites  must 
determine  where  valued  customers  are  going 
on  sites  —  and  find  ways  to  keep  them. 

Media  buyers,  who  have  become  more 
sophisticated,  according  to  Banc  of  America 
analyst  Chris  Hansen,  also  are  playing  the  | 
analysis  game,  demanding  more  information  j 
on  their  retium  on  investment.  They’re  look¬ 
ing  for  cross-platform  buys  and  finding  that  j 
such  packages  are  not  readily  available. 

But  the  high-stakes  game  of  data  analysis 
is  extremely  costly.  SF  Gate’s  Ward  paid 
$200,000  for  a  customer  survey  that 
provided  demographics  that  were  valid  for 
only  six  months.  She  said  she’s  not  making 
enough  off  her  online  operations  to  sustain 
that  kind  of  market  research. 

For  smaller  sites  that  don’t  require  user 
registration,  the  cost  of  getting  demographics 
to  offer  advertisers  targeted  marketing  is  too 
high.  But  Hansen  said  that  larger  companies  j 
that  do  not  spend  on  data  analysis  are  the  j 
ones  that  will  be  left  behind.  Meanwhile,  | 
a  number  of  companies,  such  as  Scripps,  I 


are  adding  online  registration  to  some 
newspaper  Web  sites. 

Who’s  afraid  of  the  big  bad  Web? 

Despite  the  hard  times,  there  are  troops  in 
the  trenches  of  online  newspapering  who 
seem  to  relish  the  challenge  of  the  current 
market.  A  lot  of  them  earned  their  stripes 
working  the  print  side  for  years.  They’ve  seen 
economic  downtimis  before,  and  th^  think 
they  know  what  to  do.  Both  MySanAntonio’s 
Nieman  and  Ward  are  going  about  it  the  old- 
fashioned  way,  going  out  to  advertisers  and 
asking  them:  How  can  we  best  serve  you? 

Real  Media  CEO  Dave  Morgan  sensed 
that  conference  attendees  headed  home  with 
mixed  feelings.  Budget  cuts  and  slow  in¬ 
creases  in  ad  revenue  have  dampened  spirits, 
and  there’s  a  new  twist.  Pessimism,  Morgan 
explained,  “may  be  a  recognition  that  the 
corporate  parents  of  online  publishers  are  no 
longer  as  afraid  of  the  Internet  as  they  were 
—  and  thus  may  not  invest  the  resources 
necessary  to  win  in  the  online  wars.”  1! 


irdfT  metro-suburbia,  INC. 

takes  pride  in  welcoming  a  new  partner 
in  serving  national  advertising  customers 


^Llee 

Deliven 
and  a  hi 

Hlr  million  website 


Davenport,  Iowa  •  (319)  383-2100  ■  www.lee.net 


Delivering  news,  information  and  advertising  to  more  than  a  million 
and  a  half  newspaper  readers  a  day,  plus  more  than  two  and  a  half 
million  website  visitors  a  month,  from  the  Midwest  to  the  Pacific  Northwest 


Southern  Illinoisan  ■  www.southemillinoisan.com  ■  Herald  &  Review  ■  www.herald-review.com  ■  Quad-City  Times  ■  www.qctimes.coro 
Muscatine  Journal  ■  www.muscatineioumal.com  ■  Globe-Gazette  ■  www.globegazette.com  ■  Billings  Gazette  ■  www.billingsgazette.com 
The  Montana  Standard  ■  www.montanastandard.com  ■  Independent  Record  ■  www.helenair.com  ■  Missoulian  ■  www.missoulian.com 
Ravalli  Republic  ■  www.ravallinews.com  ■  Beatrice  Daily  Sun  ■  www.beatricedailvsun.com  ■  Columbus  Telegram  ■  www.columbustelegram.com 
Fremont  Tribune  ■  www.ftemontneb.com  ■  Lincoln  Journal  Star  ■  www.ioumalstar.com  ■  www.discoverlincoln.com  ■  ww w. huskerfootbal  1 . com 
The  Bismarck  Tribune  ■  www.ndonline.com  ■  Democrat-Herald  ■  www.dhonline.com  ■  Corvallis  Gazette -Times  ■  www.gtconnect.com 
.Ashland  Daily  Tidings  •  www.dailvtidings.com  ■  Rapid  City  Journal  ■  www.rapidcitvioumal.com  ■  Chippewa  Herald  ■  www.chippewa.com 
La  Crosse  Tribune  ■  www.lacrossetribune.com  ■  Winona  Daily  News  ■  www.winonadailvnews.com  ■  The  Journal  Times  ■  www.ioumaltimes.com 
Baraboo  News  Republic  ■  www.baraboo.scwn.com  ■  Portage  Daily  Register  ■  www.scwn.com  ■  Shawano  Leader  ■  www.shawanoleader.com 
Wisconsin  State  Journal  and  The  Capital  Times  ■  www.madison.com 
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Newspaper  Sales  &  Marketing  Representatives  •  A  Newhouse  Newspaper  Company 

Atlanta  Chicago  Detroit  Florida  Los  Angeles  New  York 
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More  than  1,200  people  attend  America  East  annually  —  drawn 
not  only  from  newspapers’  production  departments  but  also  from 
their  new-media,  circulation,  and  advertising  departments. 


Newspaper  people  converge  on  the  Chocolate  Capital  of  America 
for  the  sweet  stuff  at  the  spring  conference  and  trade  show 


BY  JIM  ROSENBERG 


One  of  America  East’s  highlights 
each  year  is  the  Cocoa  Casino, 
where  attendees  can  try  their 
luck  at  various  games. 


JILm  dailies,  week¬ 
lies,  and  Canadian  titles,  return  to 
Hershey,  Pa.,  this  month  for  the 
annual  America  East/New  Media 

World  conference  and  trade  show. 

Once  devoted  almost  solely  to  the 
mechanics  of  production,  the  show  has 
evolved  as  technology  has  spread  to  all  j 
areas  of  newspaper  operations.  That 
evolution  continues,  as  America  East  now  i 
examines  such  subjects  as  Newspaper  In 
Education  programs,  employee  health  | 
and  safety,  managing  ad  departments,  | 
hiring  practices,  readership  retention,  the  j 
job  market  for  journalism  students,  and  i 
waste  management.  j 

User  groups  representing  new-media,  I 
prepress,  press,  and  post-press  systems  I 
use  the  March  26-28  event  to  meet,  as  [ 
does  the  Flexo  Vendors  Alliance. 

In  all,  America  East  offers  30  presenta¬ 
tions,  panels,  workshops,  seminars,  and 


4  p.m.  Wednesday  (March 
^  28)  and  will  not  reopen 
^  Thursday  (March  29)  as  in 

past  years.  Vendors  can 
arrange  private  demonstra¬ 
tions  before  the  show  opens 
on  the  27th  and  28th.  By 
mid-February,  more  than 
150  vendors  had  bought  booth  space. 

New-media  Monday  features  sessions 
on  wireless  publishing,  local  competition, 
comparison  of  print  and  online  journalism, 
XML  (extensible  markup  language)  for 
news  publishing,  online  ads,  media 
convergence,  and  Web  site  design. 

Production  issues  addressed  over  the 
next  two  days  range  from  computer-to- 
plate  and  color  management  to  print 
quality  and  new  post-press  equipment’s 
return  on  investment.  1 


roundtables,  filling  three  mornings  and 
early  afternoons.  Print  quality  contest 
winners  will  be  announced  the  morning  of 
March  28.  Evenings  are  typically  filled  out 
with  informal  meetings  with  colleagues, 
vendors,  and  visiting  experts.  Scheduled 
social  events  include  March  26’s  Cocoa 
Casino  and  the  customary  newsprint 
suppliers’  reception  March  27. 

The  full  exhibition  floor  will  open  this 
year  at  noon  the  first  day,  then  at  11  a.m. 
the  second  and  third  days.  It  will  close  at 
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Exhibitor/Contact 

Phone 

Booth 

Exhibitor/Contact 

Phone 

Booth 

A-American  Press  Parts 

(888)  434-0888 

64B 

Clickpaper.com,  An  Enron  Company 

(713)  345-9332 

8 

ABB  Automation  Inc. 

(214)763-0659 

28A 

CNI  Corp. 

(603)  673-6600 

58 

AccuWeather  Inc. 

(814)  237-0309 

134 

Data  Sciences  Inc.  (DSD 

(301)  957-0100 

68 

Ad  Builder 

(309)  690-5304 

73 

Dauphin  Graphic  Machines  Inc. 

(717)  362-3243 

70 

AdOut 

(818)780-4700 

5 

Day  International  Inc. 

(937)  224-7124 

77 

Advance  Graphics  Equipment  of  York  Inc. 

(717)  292-9183 

18 

DENEXInc. 

(412)  369-3590 

82 

Advanced  Publishing  Technology  Inc. 

(818)  557-3035 

83 

Digital  Technology  International 

(801)  853-5000 

63 

Advanced  Technical  Solutions  Inc. 

(978)  657-6500 

SOB 

Dynalith  Inc. 

(410)  822-4400 

37 

American  Profile 

(615)  843-6011 

44 

Dynaric  lnc./DYC  Supply  Co. 

(201)  692-7700 

81,  89 

AssetTRADE 

(610)  992-1900 

146 

EAM-Mosca  Corp. 

(570)  459-3426 

40 

Atex  Media  Solutions  Inc. 

(781)  276-1110 

75 

Editor  &  Publisher 

(646)  654-5122 

2 

The  Austin  Co. 

(440)  544-2625 

59 

FERAG  Americas 

(215)  788-0892 

27 

Autologic  Information  International  Inc. 

(805) 498-9611 

52 

Foley,  Torregiani  &  Associates 

(203)  222-0496 

69 

Baldwin  Kansa  Corp. 

(316)  343-6700 

60 

Freedom  Systems  Integrators  Inc. 

(316)  722-8100 

54 

Baldwin  Technology  Co.  Inc. 

(203)  925-1100 

34 

Gammerler  Corp. 

(630)  539-4356 

80 

Baseview  Products  Inc. 

(734)  662-5800 

46 

Geac  Publishing  Systems 

(813)  872-9990 

90 

Better  Engineering  Mfg.  Inc. 

(410)931-0000 

13 

Global  Digital  Technologies  Inc. 

(866)443-8462 

43 

Brainworks  Software  Development  Corp. 

(631)  563-5000 

49 

GMA/Muller  Martini 

(610)  694-9494 

67,72 

Burt  Technologies  Inc. 

(303)  674-3232 

76 

Goss  Graphic  Systems  Inc. 

(630)  850-5600 

64D 

Cannon  Equipment  Co.  Inc. 

(651) 563-5000 

75A 

Graphic  Enterprises  Inc.  (GEI) 

(330)494-9694 

41 

Capitolwire 

(717)  986-0225 

17 

GSP  Inc. 

(860)  572-8507 

39 

CCI  Europe 

45-87-22-55-88 

26 

Harris  Publishing  Systems  Corp. 

(321)  242-4110 

46 

Cleveland  Electric  Co. 

(404)  505-4217 

64A 

Heidelberg  Web  Systems 

(603)  743-5473 

16 
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Exhibitor/Contact 

Phone 

Booth 

Exhibitor/Contact 

Phone 

Booth 

ICANON  Associates  Inc. 

(610)  313-1850 

1 

PenTeleData 

(800)  281-3564 

139 

IGS  Knives  Inc. 

(717)  244-6753 

33 

Photo  Systems  Inc. 

(734)  426-4646 

10 

IMC/Grafikontrol  America 

(717)  845-4807 

28B 

Pitman  Co. 

(973)  812-0400 

132 

Informatel  Inc. 

(450) 975-9000 

74 

Plumtree  Co. 

(912)  354-0045 

19 

Inland  Newspaper  Machinery  Corp. 

(913)492-9050 

92 

Pongrass  Newspaper  Systems 

61-2-9369-3111 

12 

10  Intelligence  Systems  Inc. 

(717)  399-8317 

143 

PowerAdz.com 

(518) 687-6000 

64C 

Jardis  Industries  Inc. 

(630)  860-5959 

93 

Pressroom  Products 

(847)  398-6570 

140 

JJK-America  Inc. 

(610)  346-9015 

148 

Publishing  Business  Systems  Inc. 

(847)  381-9950 

3 

K  &  F  Printing  Systems  International 

(219)  272-9950 

35 

Quality  Parts  and  Services  Inc. 

(708)478-7888 

29B 

K  &  M  Newspaper  Services 

(845)782-3817 

88 

Quipp  Systems  Inc. 

(305)  623-8700 

125 

KBA  North  America  Inc. 

(717)  755-1071 

71 

Reed  Brennan  Media  Associates 

(407)  894-7300 

4 

King  Press  Corp. 

(417)781-3700 

150 

Remit  Corp. 

(570)  387-6470 

86 

Konica  Graphic  Imaging 

(973)726-7003 

57 

Rieger  Printing  Ink  Co. 

(717)  399-7210 

133 

Lockwood  Greene 

(212)  545-6308 

124 

Rock-Built  Inc. 

(800)  724-8746 

55 

Mactive  Inc. 

(321)  254-5559 

65 

Samuel  Strapping  Systems 

(630)  783-8900 

84 

MakeTheMove.com 

(303)  455-1890 

147 

SAXoTECH  Inc. 

(301)  294-0805 

48 

MAN  Roland  Inc. 

(630)  920-3600 

126 

Scitex  Digital  Publishing 

(937) 259-3623 

20 

Managing  Editor  Inc. 

(215)  886-5662 

66 

Software  Consulting  Services 

(610)  837-8484 

56 

McGrann  Paper  Corp. 

(315)  788-4090 

141 

Sonic  Factory 

(570)  621-3306 

6 

Metro  Creative  Graphics  Inc. 

(800)  223-1600 

136 

Sterling  Packaging  Systems 

(305)  451-4229 

24,  25 

MGI  International  Inc. 

(301)  881-4242 

46B 

Tech-Energy  Co.  Inc. 

(210)  658-0614 

122 

Miles  33  International 

(203)  656-1800 

47 

Technotrans  America 

(800)  255-6658 

11 

Miller/Bevco 

(816)  561-1200 

123 

Tensor  Group  Inc. 

(630)  739-9600 

15 

Modulo  Systems  Corp. 

(617)  234-4414 

9 

Tera  U.S.  Inc. 

(603)  624-9160 

61 

Monotype  Systems  Inc. 

(847)427-8800 

51 

Tingue,  Brown  &  Co. 

(201)  796-5233 

36 

Morcor  Solutions  Inc. 

(613)  354-2912 

38 

Tobias  Associates  Inc. 

(215)  322-1500 

91 

Motion  Systems 

(303)  853-8500 

23 

Total  Mailroom  Support  Inc. 

(440)  239-9000 

87 

MSSI  (Micro  Systems  Specialists  Inc.) 

(814)  677-6150 

30 

Tower  Products  Inc. 

(610)  253-6206 

14 

NAPP  Systems  Inc. 

(800)  854-2860 

32 

TownNews.com 

(309)  743-0803 

144 

National  Newspaper  Association 

(703)  907-7900 

135 

Tri-State  Mailing  Equipment 

(914)  668-8119 

45 

Net-linx 

(734)  677-7604 

53 

Valley  Remanufacturing  Co. 

(610)  820-9669 

29A 

News-Net 

(905)  844-0524 

75B 

Vision  Data  Equipment  Corp. 

(518)  434-2193 

50A 

Newspaper  Association  of  America 

(703)  902-1645 

145 

Web  Press  Corp. 

(253)  395-3343 

22 

Newspapers  &  Technology 

(303) 575-9595 

138, 138A 

Western  Lithotech 

(636)  225-5031 

31 

Newstec  Inc. 

(508)  850-7945 

21 

West  Virginia  Institute  of  Technology 

(304)  442-3092 

131 

OneVision  Inc. 

(201)  938-0500 

46A 

Wifag  Press  Co. 

(770)  850-8511 

79 

Ovalstrapping  Inc. 

(256)  845-1914 

85 

X-Rite  Inc. 

(616)  257-2403 

142 

Pennsylvania  Newspaper  Association 

(717)  703-3000 

137 

This  list  reflects  all  exhibitors  as  of  Feb.  27. 

Chocolate  Ballroom 

■  -a - 
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Stai's  and  (changing)  stripes 


Discount  brokerage  integrating  its  TV  and  newspaper  campaigns 


BY  JOE  NICHOLSON 

For  the  first  time,  discount  brokerage  Charles 
Schwab  is  using  its  TV  ad  celebrities,  including  royal 
Sarah  Ferguson  and  footballer  Cris  Carter,  in  a  news¬ 
paper  ad  campaign. 

Welcome  to  ad  integration,  a  trend  that  is  likely  to 
prove  irresistible  as  long  as  caution  over  the  economic  slowdown 
forces  advertisers  to  seek  a  bigger  bang  for  their  buck. 

“One  of  my  objectives  since  I  arrived  is  to  get  a  more  integrated 
brand  effort,”  said  Jack  Calhoun,  who  w^as  hired  last  October 
as  Schwab’s  senior  vice  president  for  advertising  and  brand 

management.  significant  part  of 

Calhoun,  w  ho  directs  Schw  ab’s  ad  budget, 

more  than  $100  million  w  hich  also  includes  TV’, 

in  ad  spending,  said  he  magazines,  and  radio, 

halted  unsNTiergistic  ’  R  Outdoor  advertising  also 

campaigns.  “This  is  the  W  is  used  “selectively." 

first  time  you  see  the  TV’  /  Though  integration 

and  print  [campaigns]  “seems  like  the  almost 

basing  a  similar  overall  .  one-and-only  w  ay  to  go,” 

look  and  feel.”  Calhoun  ^  Calhoun  pointed  out  that 

told  rap.  “VVlien  con-  ^  mjlk  some  advertisers  still 

sumers  see  it  in  print  throw-  away  good  money 

and  on  TV’,  the  two  then  on  campaigns  that  don’t 

support  each  other  .  “hang  together.” 

much  more  strongly.  The  multimillion- 

“V’ou  get  the  multi-  B  “  dollar  campaign  with 

plier  effect.”  explained  Ferguson,  Carter,  and 

Calhoun,  who  was  ;;  golfer  Tom  Kite  vsill  run 

general  manager  of  for  an  undetermined 

\oung  &  Rubicam  in  Charles  Schwab’s  Jack  Calhoun  seeks  Period  in  The  Wall  Street 


but  onK  mMwin  to  open  a  Sch*^  IHV 

Charles  Sch*^  IR\  Kspress. 

kVonliiK  Vd  tt  an  ea»  aas  tochimml  open  soul  IRV 
heb  OcKoUmet 

ll  tain  WM  tfiraielt  jpalKJlm  naems.  atop  h  Urp 
With  icBt  a  (n  cii^  sou  can  iineil  m  smu  letoemcwt 
ftcanBok  rl  s«iM  i4an  to  «vnj  4  «n  tic  euK  rtxirsc  Oi  oC 
le  own  an  SKV  bg  on  to  *ch»ah  ran  and  chri  <vi  «^<«nr 
Oi  caF  m  at  one  rvoor  tocabons 


Sarah  Ferguson,  Cris  Carter  (middle),  and  Tom 
Kite  are  IDed  as  Schwab  investors  in  new  ads. 


graphics,  “emironment,”  and  “effectiveness 
to  help  us  generate  business.” 

The  campaign  is  being  handled  by 
BBDO  New  York.  i 
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APRIL  5  &  6  •  SHERATON  NY  HOTEL  &  TOWERS,  NEW  YORK 


1 


ADVEtnsiNG  Fedehation  of  LoumnixE 


SUYBS- Learn  to  make 


sauats  ~  Learn  to  dose  more  sales  and 


SkiK  and  Tisdmiqijes  to  Package  and  ^ 

Also  learn  about  ad  product  management  and  tkwv  to  maximize 
^  revenue  from  ads  and  sponsorship.  PIUS  MUCH  MOKE ! 


:  T.  ^  m  MHHJLi^mrEi|0  •sales  reps  and  managers*ac€Ount  Managen*advertising  executives 
•marketing^n^ager^med^ianners  and  buyers«pubtishers«traff!c  managers*brand  and  product  managers 
biKiness/eyelopment  exgfflves*web  site  develop^  and  designers^market  and  media  researchers*consultants 


•biKiness/ev 

/> 


PRESENTED  BY 


Laredo  Group 

WWW. laredogroup.com 


SPONSORS 


jjAADFLIt3HT 


2%^ 


SUPPORTING  ORGANIZATIONS 


c  L  u  8  UVERnSmS  cum  Of  WESTCNESTIR  0  t  Msiketing  A$socuban.caai 

AH  a* 


osseciotion  ol 
tnfrwf  prefMsionoU 


OTHER  OFFICES? 

Other  Upcoming  Internet  Media 
Dynamics  Seminars 

yHow  to  Buy  &  Sell  Web  Ads": 

April  24  &  25  -  San  Francisco 
April  30  &  May  1  -  Chicago 

^  For  more  details,  visit 

www.adweek.com/adweekconf/ 


To  be  successful,  reps  need  to  understand  how  buyers  buy,  medio  choic¬ 
es  and  buying  influences.  The  morning  session  will  help  reps  understand  the 
buying  process,  from  site  selection  and  audience  evaluation  to  how  met¬ 
rics  are  used.  The  afternoon  session  will  cover  sales  techniques  and  sales 
management,  including  territory  development,  managing  clients  and  agen¬ 
cies,  ^ective  communication  and  revenue  forecasting. 

CONTINENTAL  BREAKFAST 
8:00  -  9:00  AM 


Rapidly  evolving  media,  technology  and  market  innovations  make 
it  necessary  for  media  buyers,  brand  managers  and  sales  reps  to 
learn  how  the  Internet  works;  the  technology  that  creates,  delivers 
and  targets  ads;  what  measurement  standards  exist  and  the  dominant 
and  emerging  business  models,  ad  units  and  pricing. 

CHECK-IN  AND  CONTINENTAL  BREAKFAST 
7:30  -  8:45  AM 


FITTING  YOUR  SALES  EXPERIENCE  A  SKILLS  INTO  WEB 
MEDIA  SALES 

WALKING  IN  THE  BUYER'S  SHOES:  REVIEW  OF  THE  STEPS 
BUYERS  USE  TO  EVALUATE  A  BUY  WEB  ADS 

•  Questions  and  Issues  Each  Seller  Should  Know  and  Ask  During  the 
Buying  Process 

•  How  the  Media  Planning  Process  Differs  in  the  Interactive  World 

WORKING  THE  INTERACTIVE  SALES  PROCESS 

•  Understanding  the  Changing  Role  of  the  Sales  Rep 

•  Where  to  Refocus  Your  time 

SELLING  COMPETITIVELY  AND  HOW  TO  USE  YOUR  SITE 
DATA  TO  SELL  VALUE 

•  Interpreting  the  Competitive  Landscape 

•  Evaluating  Your  Competitors  Web  Sites  and  Media  Propositions 

•  How  to  Position  Your  Site 

SELLING  ON  A  CPM  OR  PERFORMANCE  BASIS 

•  When  What  You  Have  to  Sell  Fits  or  Doesn't  Fit  with  the  Buyer's  Objectives 

NEGOTIATIONS  IN  THE  SALES  PROCESS 

•  What  Can  Be  Negotiated 

•  When  to  Negotiate  on  Price 

EVALUATING  CLICK-THROUGH  AS  AN  ADVERTISING  METRIC 

•  What  Does  a  Click  Measure? 

•  How  to  Compare  Clicks  to  Other  Metrics 

•  What  Metrics  Are  or  Should  Be  Used  in  Evaluating  Internet  Advertising 

LUNCH  BUFFET  12:30  -  1:45  PM 

OsA  AND  BUYER/SEILER  ROLE-PLAY  1:00  -  1:45  PM 


HOW  TO  MEASURE,  RESEARCH  AND  TARGET 
INTERNET  ADS  AND  AUDIENCES 

•  Measurement  &  Research  Issues 

•  Dissecting  the  Ad  &  Content  Delivery  Process 

•  Challenges  Using  Third  Parly  Ad  Servers 

•  Definitions  and  Issues  with  Counting  Ads 

•  Why  the  Numbers  Don't  Add  Up 

•  Site  Traffic  Analysis  and  What  Data  is  Important  to 
Media  Decisions 

•  Metrics  for  Site  Comparisons 

•  Third  Party  &  Site-Based  Research:  Who  is  Counting 
What  ana  Where 

•  Working  with  Branding  and  Syndicated  Research 

•  Understanding  Targeting  Techniques  to  Optimize  Web  Buys 

•  Privacy  Issues  &  Guidefines 

NETWORKING  COCKTAIL  RECEPTION 
5:00  -  6:30  PM 

A  terrific  opportunity  for  attendees  to  get  together,  network, 
share  information  or  just  relax. 


HOW  TO  PACKAGE  AND  SELL  SPONSORSHIP  PROGRAMS 

•  Designing  Sponsorships  to  Meet  Advertisers  Objectives 

•  Evaluating  Media  and  Non-Media  Opportunities 

SELLING,  TERRITORY  MANAGEMENT,  PROSPECTING 
AND  FORECASTING 

•  Reaching  and  Selling  to  the  Decision  Makers 

•  Where  to  Find  New  Sales  Opportunities  and  Online  Prospecting  Tools 

•  Managing  the  Pipeline  and  Realistic  Forecasting 

ACCOUNT  MANAGEMENTS  LEARNING  FROM  YOUR  CLIENTS 

•  Finding  and  Using  Data  with  Your  Clients 

•  Making  Recommendatians  Based  on  Campaign  Performance 

•  Working  with  Interactive  Agencies 

•  When  and  How  to  Go  Directly  to  the  Client 

AD  PRODUCT  MANAGEMENT 

•  Managing  and  Assessing  Pricing  and  Ad  Inventory 

•  Where  and  How  Ad  Units  Can  Drive  More  Advertiser 
Benefits  and  Revenue 

•  Site  Design  Issues  For  Ads  and  Sponsorships 

WORKING  WITH  DIFFERENT  SALES  CHANNELS 

•  What  To  Do  and  What  To  Expect  (From  Your  Own  Sales  Force 
and  From  Outside  Reps) 

SALES  TOOLS:  FROM  MEDIA  KITS  TO  PRESENTATION  TIPS 


THE  INSTRUCTORS 


HANa  JOHNSTON 
VR  Senior  Strotegist 
Fim  Moon  Interop 


LESUEUREDO 

PreskUnl 

Itie  Inredo  Group,  Inc. 


JEFFtfiMJWnZ 


BRIAN  CAVOU 
Oiroctorofinnoralion 
Corot  bileradtve 


TIGTIIJLIHGHAST 


The  Lorado  Group,  kic 
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This  course  provides  information  necessary  to  plan,  execute  and  analyze 
online  advertising.  Topics  include  the  research  process,  establishing 
objectives  and  realistic  goals,  accurate  measurement  and  evaluation, 
and  analysis  of  pricing  models. 


LUNCH  BUFFiT 

CteA  AND  BUYBR/SILLIR  ROU-PLAY 


12:30  -  1:45  PM 
1 :00  -  1 :45  PM 


AFTBRNOON  SCHEDUtI _ 2:00  -  5:00  PM 

BUYING  KEYWORDS 

•  How  to  Evaluate  Search  Engines 

•  The  Importance  of  Different  Search  Engines 

•  Keyword  Strategy 

•  How  to  Pick  the  Best  Keyword 

•  Determining  Keyword  Availability 

•  Buying  and  Evaluating  Search  Engine  Categories 

SPONSORSHIPS  AND  PARTNERSHIPS 

•  Portal  Deals  •  Shared  Revenue  Deals 

•  Business  Development  Partnerships  •  Affiliate  Marketing 

•  Site  Sponsorships 

UNDERSTANDING  A  EVALUATING  TECHNOLOGIES 

•  Behavioral  Profiling  •  Targeting  Opportunities 

•  Ad  Units  •  Rich  Media 

THE  BUY 

•  Relationships  with  Publishers 

•  Pricing  Models:  CPM  vs.  CPC,  Ad  Auctions 

•  Negotiating  Tactics 

•  Insertion  Orders,  Contracts,  T's  &  C's 

AD  SERVING,  TRACKING  A  MEASUREMENT 

•  Vendors  &  Products  •  Click/Post  Click  Data 

•  Audience  Profiling  Analysis 

OPTIMIZATION  AND  ANALYSIS 

ACCOUNT  MANAGEMENT 

•  Managing  Client  Expectations 

•  Working  with  Other  Agency  Partners 

•  How  to  Streamline  Work  Processes,  Systems  &  Scalability 

•  Promoting  Your  Agency's  Work 


CONTINENTAL  BREAKFAST 
S:00  -  9:00  AM 


MORNING  SCHEDULE 


9:00  AM  •  12:30  PM 


MEDIA  SKILLS 

•  How  is  Planning  and  Buying  Interactive  Media  Different  than 
Other  Media? 

THE  MEDIA  PLANNING  PROCESSES 


Translating  Objectives 
Formulating  Strategies 
Planning 
Implementing 
Post  Analysis 


Defining  Audiences 
Pre-planning  (RFP's,  etc) 
Negotiating  &  Buying 
Campaign  Management 


HOW  TO  BUDGET  FOR  ONLINE 

THE  MEDIA  MIX  -  INTEGRATING  ONLINE  AND  OFFLINE 

DEFINING  OBJECTIVES  AND  ESTABLISHING  METRICS 

•  Branding  CanmDaign  •  Lead  Generation 

•  E-Commerce/Trafnc  Driving  •  B2B  Marketing 

TOOLS  FOR  FINDING  AND  EVALUATING  SITES 

•  Market  Analysis  Tools  •  Competitive  Tools 

•  Audit  Reports  •  Online  Market  Research 

•  Surveys,  Polling,  Focus  Groups  •  Ad  Measurement  and 

Syndicated  Research  Panels 

E-MAIL  AS  A  MARKETING  TOOL 

WIRELESS  AND  MOBILE  ADVERTISING:  BUYING  AND 
TESTING  NEW  PLATFORMS 


REGISTRATION 


Please  print  or  type  Copy  form  for  additional  registrants 


COMPANY 


ADDRESS 

CITY 


□  CHECK  HERE  IF  YOU  WOULD  PREFER  NOT  TO  RECEIVE  PROMOTIONAL  E-MAIL 
HOW  DID  YOU  HEAR  ABOUT  THIS  INTERNET  MEDIA  DYNAMICS  SEMINAR? 

Brochure  (Source  code  on  oddress  lobel) _ E-Mail_ 

Magazine  (Which) _ Website _ Word  of  Mouth_ 

Other _ 

REGISTERING  IS  EASY; 

#  REGISTER  ONLINE  AT: 

WWWjtDWEEK.COM/ADWEEKCONF/OR  E-MAIL  DZEIGLER@ADWEEK.COM 

^  FAX  IT  TO:  (646)  654-5355  (CREDIT  CARD  INFO  MUST  BE  INCLUDED) 

MAIL  REGISTRATION  TO: 

IXI  ADWEEK  CONFERENCES/IMD 

770  BROADWAY,  NEW  YORK,  NY  10003-9595  (PAYMENT  MUST  BE  INCLUDED) 

FOR  MORE  INFO,  CALL  (Toll  Free):  (8BB)  536  B536 


STEP  #1:  Must  choose  ONE  (for  day  two) 

□  BUYER'S  TRACK  □  SELLER'S  TRACK 

STEP  #2:  Please  select  ONE  payment  plan 

□  EARLY  BIRD  DISCOUNT  (valid  until  3/14)  =  $1,095 

□  REGULAR  PRICE  =  $1,295 

□  SPECIAL  ASSOCIATION  RATE*  =  $995 

GROUP  RATES  ALSO  AVAILABLE.  REGISTER  3  AND  RECEIVE  THE  4TH  FREE 

*Available  to  members  of  Ad  Ckib  of  New  York,  Ad  Oub  of  Westchester,  Ad  Federotion  of  Lousivdle, 
Amerkon  Advertising  Federotion,  Amerkon  Association  of  Advertising  (mnati,  Association  of  Intecnet 
Professionals,  EMorketing  Association,  Houston  Advertising  Federation,  New  York  American,  ktorketing 
Association,  New  Jersey  m  Uub, 

*  (lieck  oiine  for  updated  Ibt  of  supporting  organizations. 

STEP  #3:  Please  select  ONE  payment  method 

□  CHECK  (Make  checks  payable  to  ADWEEK  Conferences) 

□  CHARGE  □  VISA  □  M/CAMEX 


CARD# _ 

EXP  DATE_ 
PRINT  NAME 


SIGNATURE 


FOR  RESERVATIONS  AT  THE  ADWEEK  CONFERENCES  SPECIAL  ROOM  RATE, 
UlL:  SHERATON  NEW  YORK  HOTEL  &  TOWERS  (212)  581-1000  and  mention  this  event. 

CANCELLATION  POLICY:  For  o  refund,  less  o  $100  administration  chorK,  send  written  notice  by 
March  22, 2001.  No  refunds  wdi  be  given  after  this  dote,  but  substitutions  wE  be  olowed. 

BOOK  YOUR  AIRFARE  AND  SAVL  Soedol  discounts  for  ADWEEK  Conference  attendees  hove  been 
negotiated  for  these  events.  Please  contact  me  AMEX  Travel  Group  Desk  at  646-6S4-S399  for  details. 


ADWEIK  SUBSCRIPTION  RONUS  As  ^  of  the  benefit  of  rogistarinQ  for  this  sominor  yw  «l 
receivo  o  Amotrib  subscription  (25  issuos)  to  Amnak  Mogozina  (votua  -  $37.27  for  a  Ui.  subsaiplion; 


$85.35  toword  o  (onodian/Foreign  subscription).  Current  Adwook  subscribais  «i  rocoivt  o  cradH  i 
(equal  to  the  crodH  amount  above)  towards  0  future  subscription  ronowol  at  the  bosk  rota. 


Course  content  is  updated  frequently.  Some  elements  may  differ  slightly  from  brochures  or  monuok.  Course  outline,  topics,  instructors,  panelists,  schedule  or  other  details  may  be  changed  without  prior  notice. 
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GET  THE  COMPETITIVE  EDGE 


•  ••  There  is  a  ton  of 
great  information 
packed  into  this 
course." 

Alec  Bell,  Account  Mgr.,  Ask  Jeeves 

"/  took  this  course  in 
April  and  it  was  so 
helpful  that  I  traveled 
1,u€p  miles  to  take  it 
again." 

Sandro  Frey,  Account  Mgr.,  BusinessWeek  Online 


"You  ptovided  real 
world  information  I 
can  integrate  into 
my  company" 

Mark  Dorf,  CEO,  AMS  Interactive  Medio 

"Covered  everything 
you  need  to  know  to 
get  a  head  start  in 
online  advertising." 

Anya  Khoit,  Reporter,  Medio Post.com 


OVER  4.000  PROFESSIONAIS  HAVE  TAKEN  ADVANTAGE  OF  THIS  POWERFUL  TRAINING  PROGRAM. 
COMPANIES  REPRESENTED  AT  THESE  SEMINARS  HAVE  INCLUDED: 


•ABC 

•American  Express 
•Andersen  Consulting 
•AOL 

•Ask  Jeeves 
•Barnesandnoble.com 
•Bates  USA 
•Bausch  &  Lomb 
•BBDO 
•Bell  Atlantic 
•Boston  Globe 
•Bristol-Myers  Squibb 
•BusinessWeek 
•Cablevision 
•Calvin  Klein 
•CBS  MarketWatch 
•Charles  Schwab 
•Chicago  Tribune 
•Club  Med 
•CMP  Media 
•CNBC.com 
•Coca-Cola 
•Colgate-Palmolive 


•Compaq 
•Crains 
•Disney 
•DDB  Digital 
•E!  Online 
•Eddie  Bauer 
•Ericsson 
•FCB/Chicago 
•Fidelity  Investments 
•Fortune 
•General  Mills 
•Gillette 

•Harvard  Business  School 

•Hasbro 

•Hearst 

•Hewlett-Packard 

•IBM 

•Infinity  Broadcasting 
•j.  Walter  Thompson 
•Johnson  &  Johnson 
•LA  Times 

•Marriott  International 
•MasterCard 


•McCann-Erickson 
•McGraw-Hill  Publishing 
•Mercedes  Benz 
•Merrill  Lynch 
•MGM  Studios 
•Microsoft 
•Motorola 
•MTV 

•National  Geographic 

•NBC 

•NFL 

•Nickelodeon 

•Nike 

•Nintendo 

•Nissan  North  America 

•Ogiivy  &  Mather 

•Panasonic 

•Paramount 

•Penton  Media 

•Playboy 

•Prudential 

•Reuters 

•Sara  Lee 


•SFX  Entertainment 

•Sharper  Image 

•Sports  Illustrated 

•SportsLine.com 

•Sprint 

•Sony 

•Sun  Microsystems 
•Target 

•TBWA/Chiat/Day 

•TicketMaster 

•Time  Warner 

•Toshiba 

•TV  Guide 

•20th  Century  Fox 

•USATODAY.com 

•Verizon 

•Viacom 

•Volkswagen 

•Wall  Street  Journal 

•Women.com 

•Ziff-Davis 

Isn't  it  time  YOU  did? 
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"BRINGING  REAL  SKILLS  TO  THE  REAL  WORLD" 


For  more  information  on  all  Internet  Media  Dynamics  Seminars  visit  www.adweek.com/adweekconf/.  For  Sponsorship  information  email  mpollock@adweek.com 

ADWEEK  Confermces  is  o  division  of  ADWEEX  Mogozints,  8PI  Communications  Inc.,  o  VNU  Company 


EDITOR  0  PUBLISHER 


Phone:  1-888-825-9149  ~ 


CLASSIFIED  ADVERTISING 


~  Fao' :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDrUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-ANNOUNCEMENTS- 


ASTROLOGY 


WEEKLY  -  MONTHLY  -  CAMERA  READY 
FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 

BOOKS FOR SALE 


The  USA  TODAY  Way  2  The  Future 

Enhance  your  future  for  $40  +  $5  s/h 

www.dacor.net/john.hartman 


COLUMNS  AVAILABLE 


ASK  DR.  SHOSHANNA  -  Dr.  Brenda 
Shoshanna,  psychologist,  author  of  Why 
Men  Leave  (Putnam)  and  What  He  Can’t  Tell 
You  And  Needs  To  Say,  (Putnam  2001),  Re¬ 
lationship  Expert  on  i.village.com.  Relation¬ 
ship  column  questions  and  answers.  Column 
on  i.village  -  Ask  The  Relationship  Saver. 

(212)  628-9780 
Topspeak@Yahoo .  com 
www.Brendashoshanna.com 


COMPUTERS 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


FEATURES  AVAILABLE 


MONTHLY  SUPPLEMENT  AVAILABLE 
Now  available  -  “Antiques  &  Collectible  for 
The  Home  &  Office”  Perfect  for  dailies  & 
weeklies  in  high  antique  shop  areas  to  pick 
up  extra  advertising  revenue.  Call; 

The  Wibel  Publishing  Group 
(603)7554568  for  sample  &  specifications 


HOME  IMPROVEMENTS 


HOME  FIX-UP  PROJECTS 
Free  high-res  photos  with  text 
available  for  download  24/7  at 
HomelmprovementTime.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photo.  Appealing,  graphic 
rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEJ^^ 


WRITING  AWARD 

The  Southern  Environmental  Law 
Center  seeks  non-fiction  entries  on 
AL,  GA,  NC,  SC,  TN  or  VA  environment 
Works  published  2000  only 
March  30  deadline;  $1000  prize 
(804)  9774090 

OR  www.SoutheniEnvironmetit.orK 

www.edltorandpublisher.com 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co. 

800  Sold  -  Est.  1959 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797  (727)  786-5930 
kamenandco@aol.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ^ 

Newspapers 

C.'tHx  k  nur  References 
(214)265-9300  Ted  Hicfcenbacher 

Rickenbacher  Media 

67.S1  IX-scc>  Dr,  IVallas.  TX  7S22S 
WWW .  rickenhathcrincdia.o  >in 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDiA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
23  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 

conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  quali¬ 
ty  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call: 

(727)  733-8053  or  write 
Box  3129,  Oeawater  Beach,  FL  34630 
No  obligation  of  course 


GREGG  KNOWLES 
Knowies  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-98% 


NEWSPAPERS  FOR  SALE 


Popular,  weekly  county  wide  newspaper  and 
monthly  magazine  located  in  a  thriving 
Central  Virginia  area.  Established  in  1992, 
the  weekly  has  free  &  paid  circulation  over 
15,000;  the  monthly  almost  25,000.  Winner 
of  Virginia  Press  Association  Awards  of 
editorial,  layout,  and  ad  design.  Quality, 
small,  hardworking,  self-directed  staff.  Mod¬ 
ern  computers,  equipment  and  office  fur¬ 
nishings.  Owner  is  retiring.  Direct  inquires: 
PaperPurchase@AOL.com 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


NINE-YEAR  OLD  Marin  county  (North  San 
Francisco  Bay  Area)  weekly.  Features  trans¬ 
portation  issues,  music,  art,  theate  calen¬ 
dar.  Upscale  Market  Excellent  expansion 
potential. 

(415)899-%05 


MAX)R  CITY  MAGAZINE,  Slick,  Acolof,  prof¬ 
itable.  $225K.  Also  county  seat  weeklies, 
others.  Free  list.  Bill  Berger,  ATN,  1801  Ex¬ 
position,  Austin,  TX  78703-2833 

(512)  476-3950 


FOR  A  UST  OF 

Publications  For  Sale  Go  To... 
WWW.  mediamergers.  com 
W.B.  Grimes  &  Co. 

800  Sold  -  Est.  1959 


COLORADO  FREE  WEEKLY  18,000 

circulation  in  fast  growing  frorrt-range 
community.  Contact:  Jim  Hicks 

(Bolitho-Cribb  &  Associates) 
(307)  684-9407 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP  is 
owner/operator  of  approximately  300  publi¬ 
cations,  including  64  daily  news-  papers.  All 
correspondence  and  discussions  are  confi¬ 
dential. 

Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  i  Bolitho-Cribb 

for  Estate,  Esop,  &  Associatcs  CriDD.COm 

Partners,  Bank,  Tax,  PubHcaeon  Broharage  Confidential  •  Conveniant 

Stock,  Assets  A  Appralaala  sat1923  2*  hours  a  day.  7  days  a  aask 

Over  2000  papara  soM 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402. 
Bozeman,  MT  59715 
lcribbecrlbb.com 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  82E^ 
lhickaecribb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemare  Way  E., 
Napira,  FL  341(fe 
tkaravaklsecrtbb.com 


For  a  listing  of  pubiica^ons  for  sale,  go  io  www.cf1tb.com  j 

MARCH  2001  F.niTnR  &  PITRI.I.SHF.R  CI.ASSIFIEDS  Cl 


Phone:1-888-825-9149  ~  CLAniFIED  ADV1RTISIN6  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENTS  SUPPLIES- 


-ANNOUNCEMENTS- 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE;  SmalHown  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PUBLICATIONS  FOR  SALE 


TRAVEL  NEWSLETTER  FOR  SALE  10 

issues/year,  paid  subs,  grosses  $300K 
Price:  $200K,  possible  terms.  Inquiries: 

gstream@bellsouth.net 


-EQUIPMENT  &  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50'  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 

(310)  372-0372 


MAILROOM 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 
•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


MAILROOM 


PRE-OWNED  MAILROOM  EQUIPMENT 

Bill  Kanipe,  ALTA  GRAPHICS,  INC 

(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  wall...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4", 
22",  21  1/2",  21" 

•  New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


PRESSES 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


KJ-6  New  Style  folder  for  King  press,  like 
new.  Bought  as  spare,  only  200,000  im¬ 
pressions  run  through.  New  cost  $63,000, 
will  take  $49,000.  Pix  available.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950. 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses 
(913)  492-9050  or  (913)  492-6217 
www.inlandnews.com 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


WANTED:  Presses  -  Inserters 

Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TEUMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 
NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 
Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 
E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillian 
(800)  260-9823 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES  LEADER 
•35%  Prepaid  Subscription  Sales 
GUARANTEED 

•Digital  Audio  Recording  of  ALL  Sale  Trans 
actions 

•Nonpay  Stops  Converted  to  PIA  Restarts 
•New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 
•Telemarketing  Lists  &  Database  Services 
•Inbound  Direct  Mail  Response/Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493D470  ext.  109 
for  a  confidential  consultation 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
Call:  (800)  711-9823 
HHalat@aol.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 


FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing-  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 


MAILROOM  SERVICES 


BUY/SEU/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
()ne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


\  E&P  EMPLOYMENT  ZONE  CHART 


\  Use  zone  number  to  indicate  location  without  specific  identification 


—  CLASSIFIED  ADVERTISERS  — 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.91-49 

visit  our  v/ebsito 

www.editorandpublisher.com 
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www.editorandpublisher.cofn 


Phone:1-888-825-9149  ~  CMliJJDV  ~  Fax :  (646)  654-5312 
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-HELPWANTED- 


ACADEMIC 


JOURNALISM  INSTRUCTOR 
Lassen  Community  College  is  seeking  quali¬ 
fied  applicants  for  a  Full-Time 

10-montti/177  day  (Tenure  Track)  faculty 
position  of  Journalism  Instructor  in 
Susanville,  California.  The  teaching  assign¬ 
ment  will  be  from  among  journalism  courses 
to  include  Business  Communications, 
Technical  Writing,  History  of  the  Cinema, 
News  Reporting  and  Writing,  Student  News¬ 
paper,  Newspaper  Production,  Photo  Jour¬ 
nalism  and  Digital  Graphics  and  Design.  A 
Master’s  Degree  in  Journalism  or  commu¬ 
nication  with  a  specialization  in  journalism 
OR  a  Bachelor’s  degree  in  either  of  the 
above  AND  a  Master’s  in  English,  history, 
communication,  literature,  composition, 
comparative  literature,  any  social  science, 
business,  business  administration,  market¬ 
ing,  graphics,  or  photography  OR  the 
equivalent  is  required.  Salary  range  is 
$37,649  to  $49,763  per  year.  Benefits  in¬ 
cluded.  For  further  application  information. 
Contact : 

The  Office  of  Human  Resources 
P.O  Box  3000 
478-200  Highway  139 
Susanville,  CA  96130 
(530)  257-6181 
Ext.  8985 

Or  access  our  website  at: 
www.lassen.cc.ca.us 
Deadline  to  apply  is  4:00  PM,  Thursday 
March  15,  2001 
EOE/Title  IX  Employer 


ACCOUNTING 


CORPORATE  CONTROLLER 
We  seek  a  skilled  controller  to  manage  the 
financial  affairs  of  our  expanding  busi¬ 
nesses.  Reporting  to  the  CEO,  the  con¬ 
troller  will  be  responsible  for  tracking  the 
cash  flow  and  P&L  forecasts,  improving  ad¬ 
ministrative  processes  and  managing  daily 
financial  affairs. 

Financial  management  includes  the  Florida 
Keys’  largest  Internet  traffic  and  newspaper 
circulated  products  including:  the 

125-year-oid  daily  Key  West  Citizen,  eight 
non-daily  newspapers  and  three  magazines. 
Internet  businesses  include  KeyWest.com 
and  FloridaKeys.com  with  600,000  monthly 
visitors. 

The  successful  candidate  is  a  CPA  with 
hands-on  accounting  and  administrative 
experience,  strong  technical  and  tax 
background. 

An  ability  to  meet  the  challenge  of  fast 
growth,  make  and  implement  decisions 
and  manage  the  finances  of  a  rapidly 
changing  business  is  essential.  The  job 
has  high  level  visibility  and  excellent  pres¬ 
entation  skills  are  required.  Good  IT  and 
management  skills  are  necessary. 

Please  forward  detailed  resume  and  current 
salary.  Replies  held  in  strict  confidence  and 
received  in  a  secure  E-mail/fax  computer. 

Apply  to: 

Controller 

Cooke  Communications 
P.O.  Box  1800 
Key  West,  FL  33041-1800 
Fax:  (305)292-7863 
E-mail:  hr@keysnews.com 


"'nie  new.spapcr  can  becDme  the  rtK'k  of 
the  community,  separating  water-ccHiler 
talk  from  the  truth." 

-I>an  Rather,  CBS  News  tinchor,  19S)8 
www.editorandpublisher.com 


ADMINISTRATIVE 


GENERAL  MANAGER/EDITOR  for  5,000 
weekly  in  Southern  Indiana.  Resume: 
filkinsr@psci.net.  Call  (812)  547-3424 

GENERAL  MANAGER 

The  Auburn  Journal  is  seeking  a  dynamic 
individual  to  fill  its  general  manager  posi¬ 
tion.  The  successful  candidate  will  have  a 
proven  advertising  sales  record  and  knowl¬ 
edge  of  preijress,  press  and  mailroom  op¬ 
erations.  We  are  a  13,000  daily  newspaper 
located  in  the  fastest  growing  county  in 
California.  The  Auburn  Journal  is  one  of 
ten  publications  produced  at  the  Auburn  fa¬ 
cility  in  addition  to  a  strong  commercial 
print  operation. 

For  the  right  individual  this  is  an  opportunity 
to  live  and  work  in  one  of  the  most  desir¬ 
able  areas  of  the  country.  To  be  considered 
your  written,  verbal,  organizational  and  peo¬ 
ple  skills  must  be  exceptional.  You 
must  have  the  ability  to  handle  multiple 
projects,  meet  deadlines,  analyze  costs 
and  contribute  to  marketing  plan  develop¬ 
ment.  Your  stable  work  record  and  prior 
management  experience  reflects  advance¬ 
ment  not  only  in  knowledge  but  also  in 
levels  of  responsibility. 

This  position  reports  directly  to  the  publish¬ 
er  with  the  opportunity  to  interface  with 
other  publishers  and  key  managers  within 
the  group.  The  individual  we  are  seeking 
will  receive  a  competitive  salary  bonus, 
profit  sharing  and  benefits  package.  All  in¬ 
terested  candidates  should  submit  resume 
and  salary  history  to: 

Publisher 
Auburn  Journal 

P.O.  Box  5910,  Auburn,  CA  95604 
Or  e-mail  to:  mcody@foothill.net 
The  Auburn  Journal,  a  division  of  Brehm- 
Communications  Inc.,  is  an  EOE. 
Pre-employment  drug  testing  required 


ADVER’nSING 


ADVERTISING  DIRECTOR 
Immediate  opening  for  A.D.  for  27K  daily, 
30K  Sunday,  seven  day  plus  TMC  in  Alton, 
Illinois.  A  Freedom  Communications  daily, 
we’re  right  across  the  river  from  St.  Louis, 
Missouri.  The  right  candidate  can  show  a 
history  of  growing  revenue  in  the  daily  plus 
niche  publications.  Good  people  skills,  or¬ 
ganization  and  creativity  a  must.  Send 
resume  and  salary  history  to: 

Jim  Shrader,  Publisher 
The  Telegraph 

111  East  Broadway,  Alton,  IL  62002 
E-mail:  Jim_Shrader@ink.freedom.com 


ADVERTISING  DIRECTOR 
Aiken  (SC)  Standard.  Duties  include  15,000 
daily,  3,000  weekly  and  advertising  sales  in 
monthly  large  corporation  newspaper.  Send 
letter  with  salary  requirements  and  resume 
to  Scott  Hunter,  publisher,  Aiken  Standard, 
P.O.  Box  456,  Aiken,  SC  29802 


ADVERTISING  MANAGER  with  minimum  two 
years  sales  experience  needed  for  Ohio  dai¬ 
ly  in  small  town.  Excellent  salary,  large 
commissions,  best  fringe  benefits.  Opportu¬ 
nity  for  advancement  within  larger  company 
for  person  with  passion  for  selling  who 
wants  to  get  to  the  top.  Send  resume,  letter 
about  yourself  to: 

Box  2030,  Editor  &  Publisher 
770  Broadway 
7th  FI,  NY,  NY  10003 


ADVER'nSING 


NEWSPAPER 
ADVERTISING  DIRECTOR 
Sales-oriented  leader  wanted  to  oversee  all 
planning,  sales,  administrative,  and  support 
activities  for  advertising  department  of  fam¬ 
ily-owned  daily  (40,000  circulation)  and 
weekly  (55,000)  newspapers  operating  in 
Washington,  Greene  and  Allegheny  counties. 
Reports  to  the  Publisher.  Ideal  applicant 
should  have  strong  leadership  ability, 
good  people  and  communication  skills, 
team  oriented  management  style  and  a 
proven  record  of  achievement  in  print  medi¬ 
um.  Competitive  salary  plus  performance 
bonus,  travel  opportunities  and  a  compre¬ 
hensive  benefit  package. 

E-mail  resume  to  chory@cobweb.net 
Or  send  resume,  references,  cover  letter 
and  salary  requirements  to: 

ATT:  Human  Resources/AD 
Observer  Publishing  Company 
122  South  Main  Street 
Washington,  PA  15301 
Equal  Opportunity  Employer 


CLASSIFIED  TELEPHONE  SALES 
1-3  years  sales  management  experience. 
Very  competitive  market  environment  in  ma¬ 
jor  Metro  area.  Benefits  package,  compen¬ 
sation  to  $75K+. 

Please  call  Val: 

(800)  326^623,  Ext.  3120 
Fax  resume  to  (202)  636-31 1 1 
Or  E-mail:  kurapka@msn.com 


CAN  YOU  MAKE  CONTACTS? 
NewspaperTest.com,  a  new  online  buying 
platform  for  the  placement  of  NEW  test 
market  advertising  in  newspapers  national¬ 
ly,  is  looking  for  newspaper  sales  profes¬ 
sionals  to  encourage  agency  and  client 
usage  of  the  service.  Work  from  anywhere, 
start  immediately.  Great  earning  potential. 

Call  Chuck  at  (301)  668-7831 


ADVER’nSING 


DISPLAY  ADVERTISING  MANAGER 
The  New  Haven  Register,  Connecticut’s 
second  largest  daily  and  Sunday  newspaper 
is  searching  for  an  energetic,  seasoned, 
sales  leader  to  complement  our 
management  team.  The  successful  candi¬ 
date  will  have  responsibilities  for  a  skilled, 
major  account  team,  territory  staff  and 
managers,  on-line,  inside  sales  and  support 
personnel. 

New  Haven,  home  to  Yale  University  and 
situated  on  Connecticut’s  shoreline,  offers 
a  superb  quality  of  life  in  a  culturally  filled 
environment.  This  position  has  a  competi¬ 
tive  salary  commensurate  with  experience, 
a  rich  bonus  program,  full  benefit  package 
and  growth  opportunities. 

Please  fax  or  E-mail  your  resume  along  with 
a  letter  detailing  your  qualifications,  persorv 
nel  strengths  and  salary  history  to: 

Denise  L.  Holman 
Vice  President,  Advertising 
New  Haven  Register 
40  Sargent  Drive 
New  Haven,  CT  06511 
E-mail:  dholman@journalregister.com 
Fax:  (203)  789-5770 


CLASSIFIED  ADVERTISING  MANAGER 
Major  metropolitan  daily  is  looking  for  sales 
leader  to  direct  the  advertising  effort  of  our 
employment,  real  estate,  and  call  center 
operations.  Major  responsibilities  include 
separate  employment  guide  and  classified 
online  sales.  The  successful  candidate  will 
have  a  minimum  2  years  advertising  man¬ 
agement  experience  with  a  solid  track  rec¬ 
ord  in  employment  sales. 

For  Immediate  consideration,  please  submit 
your  resume,  cover  letter,  and  salary  re¬ 
quirements  to: 

Box  2033,  Editor  &  Publisher 
770  Broadway.  7th  FI,  NY,  NY  10003 


ACADEMIC 


ACADEMIC 
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-HELP  WANTED- 


ADVERTISING 


CLASSIFIED  ADVERTISING 
SALES  SUPERVISORS 

The  Buffalo  News  (316,000  Sunday)  is 
seeking  two  experienced  classified  super¬ 
visors  (Employment  and  Real  Estate). 
These  positions  will  be  responsible  for 
driving  revenue  through  strategic  plan¬ 
ning,  sales  staff  training  and  customer  fo¬ 
cus.  They  must  be  able  to  lead,  motivate 
and  develop  a  team  atmosphere,  and 
work  in  a  fast-pace,  multi-task  and  dead¬ 
line-driven  environment.  Requirements  in¬ 
clude  3  to  5  years  advertising  sales 
experience,  the  ability  to  develop  advertis¬ 
ing  budgets  and  strategic  plans,  a  track 
record  of  increasing  responsibility  and  suc¬ 
cess,  and  a  college  degree. 

The  Buffalo  News,  a  Berkshire  Hathaway 
property,  offers  an  attractive  compensation 
package  that  includes  salary,  commission, 
401(k),  health,  dental,  vision  and  vacation. 
We  are  an  Equal  Opportunity  Employer  who 
promotes  diversity  while  adhering  to  poli¬ 
cies  and  practices  that  balance  work  and 
life.  Please  send  a  letter  of  interest,  salary 
requirements  and  resume  to: 

Classified  Advertising  Manager 
The  Buffalo  News 
One  News  Plaza 
P.O.  Box  100 
Buffalo,  NY  14240 


ADVERTISING  ACCOUNT  EXECUTIVE 
Palo  Alto  Dally  News  (total  circulation 
45,000).  Can  you  sell  ads  in  Silicon  Valley? 
Income  potential  to  75K. 

Fax  resume  to  Ad  Director: 

(650)  8530904 


CIRCULATION 


TAKE  YOUR  NEXT  CAREER  STEP 
Anderson,  Randles  &  Associates  is  asked 
by  clients  to  fill  top-level  circulation  positions 
across  the  country.  We  now  have  positions 
in  Colorado,  California  and  Michigan.  For 
consideration  for  current  or  future  employ¬ 
ment  opportunities,  send  your  resume  to: 

Don  Michel 

Anderson,  Randles  and  Associates 
311  Rock  Ridge  Road  NW 
Cedar  Rapids,  lA  52405 
Or  E-mail:  donpmichel@msn.com 
Or  Fax:  (319)  390-9289 
All  resumes  held  in  strict  confidence 
Visit  our  website  at: 
www.AndersonRandles.com 


CIRCULATION: 

ZONE  AND  DISTRICT  MANAGERS 
A  150,000  daily  and  250,000  Sunday  Gan¬ 
nett  newspaper  located  in  the  Midwest  is 
searching  for  an  ambitious  management 
team.  Candidates  with  2-3  years  circulation 
experience,  or  equivalent  management 
skills  are  invited  to  apply.  A  strong  work 
ethic  and  desire  to  succeed  are  the  quali¬ 
ties  most  desired.  We  offer  excellent  conv 
pensation  and  benefit  package,  including 
medical,  dental,  life  insurance,  retirement, 
401(k)  and  great  growth  opportunities;  all 
in  a  very  affordable  location.  Employment 
is  contingent  on  passing  a  pre-employment, 
post  offer  drug  test.  Fax  resume  with  salary 
history  to: 


CIRCULATION 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
CIRCULATION 

The  Observer  (Dunkirk,  NY)  located  on 
beautiful  Lake  Erie,  has  an  opening  for  Cir¬ 
culation  Director.  We  are  a  13,500  daily  lo¬ 
cated  in  Chautauqua  County,  which  offers 
an  excellent  quality  of  life.  Our  area  offers 
several  opportunities  for  the  outdoor  enthu¬ 
siast,  as  well  as  world  famous  Chautauqua 
Institution  for  cultural  events.  The  area  also 
offers  superior  public  educational  facilities. 
Successful  candidate  must  have  experience 
in  all  aspects  of  circulation  and  be  able  to 
assist  in  our  number  one  goal  of  growing 
circulation.  As  part  of  the  Ogden  Newspaper 
Group,  we  offer  excellent  salary,  benefits 
and  growth  potential.  Please  send  cover  let¬ 
ter,  resume  and  salary  history  to: 

General  Manager,  Observer 
P.O.  Box  391,  Dunkirk,  NY  14048D391 
Or  E-mail:  jcaustin@post-journal.com 


CIRCULATION  DIRECTOR  for  prominent 
business/legal  publication.  Seeking  director 
to  lead  reader  acquisition  and  retention  ef¬ 
forts  from  downtown  Miami  base.  Tele¬ 
marketing,  database  maintenance. 
Development  and  fulfillment  experience  re¬ 
quired.  Five  years  experience.  Competitive 
compensation,  salary  plus  bonus.  Excellent 
benefits  including  401(k)  with  match  and 
desirable  downtown  Miami  location.  Send 
qualifications  and  introductory  letter  to: 

Aimee  Sontag,  Daily  Business  Review 
P.O.  Box  010589,  Miami,  FL  33101 
Equal  Opportunity  Employer 


CORPORATE  CIRCULATION 
CONSULTANT 

Community  Newspapers  Holdings, 
Inc.  (cnhi)  of  Birmingham,  AL  is  looking  for 
an  experienced  circulation  professional  to 
advise  and  guide  its  300  plus  dally  and 
weekly  newspapers  on  all  areas  related  to 
circulation. 

The  successful  candidate  must  have  circu¬ 
lation  manager/director  experience  and  a 
college  degree  is  preferred.  The  position  re¬ 
quires  extensive  travel,  an  ability  to  relate 
to  daily  and  weekly  newspapers  and  excel¬ 
lent  communication  skills. 

The  position  offers  a  competitive  salary 
with  excellent  benefits  and  reports  to  the 
Corporate  Vice  President  of  Sales  and  Mar¬ 
keting.  This  is  an  outstanding  opportunity 
for  a  career-minded  professional  to  work 
with  a  growing  newspaper  organization  with 
a  great  culture. 

Your  opinions  will  have  significant  impact 
on  the  circulation  strategy  of  the  largest 
newspaper  title  publisher  in  the  United 
States.  If  you  believe  this  is  a  position  for 
you  send  your  resume  and  salary  history 
to: 

F.  Steve  McPhaul 
3500  Colonnade  Parkway 
Birmingham,  AL  35241 

No  phone  calls,  please.  The  closing  date 
for  resumes  is  March  15,  2001 

MARCH  5,  2001 


CIRCULATION 


HOME  DELIVERY  MANAGER 
Seeking  Home  Delivery  Manager  to  super¬ 
vise  and  lead  a  group  of  Distribution  Center 
Managers,  manage  on-time  delivery,  in¬ 
crease  circulation  by  achieving  service 
goals  and  insuring  proper  management  of 
independent  contractors,  plus  other  duties 
designed  to  make  our  circulation  soar!  Re¬ 
quires  excellent  communication,  organiza¬ 
tional,  and  people  skills,  and  a  minimum  of 
five  years  in  the  newspaper  industry.  Basic 
computer  skills  a  plus.  Must  relocate  to 
Northwest  Arkansas. 

We  offer  excellent  pay  in  the  mid  40’s  and 
a  full  benefits  package. 

Send  resume  with  cover  letter  to: 

Human  Resources 
The  Morning  News 
2560  No.  Lowell  Road,  P.O.  Box  7 
Springdale,  AR  72765 
E-mail:  jeaton@nwaonline.net 
Fax:  (501)  872-5006 
Drug  Screen  Required 
EOE 


CIRCULATION  MANAGER 
The  Standard  Times,  an  Ottaway  newspaper 
in  New  Bedford,  MA,  is  seeking  a  Circulation 
Manager.  This  is  the  #2  position  in 
the  department  and  a  terrific  opportunity  for 
the  right  individual.  The  person  selected 
will  have  a  proven  track  record  in  circulation 
management;  excellent  communication 
and  coaching  skills;  detail  oriented,  analyti¬ 
cal;  and  have  the  ability  to  contribute  stra¬ 
tegically  to  our  department  and 
organization.  For  consideration,  please  send 
your  resume  to: 

Brian  Stephens,  Circulation  Director 
The  Standard  Times 
25  Elm  Street 
New  Bedford,  MA  02740 
Or  E-mail:  bstephens@s-t.com 
Or  FAX:  (508)  9794541 


CIRCULATION  DIRECTOR 
Are  you  cutting  edge,  given  to  thinking  out¬ 
side  the  box,  experienced  in  a  fiercely  com¬ 
petitive  market?  Join  the  management  team 
of  36,000  daily  in  fast-growing  Northwest 
Arkansas.  Responsible  for  annual  planning 
and  budgeting,  managing  people  and  re¬ 
sources,  and  developing  strategies  for  cir¬ 
culation  growth.  Requires  at  least  5  years 
top  management  newspaper  experience. 
Excellent  salary,  MBO  and  competitive  ben¬ 
efits  package.  Send  resume  with  salary  re¬ 
quirements  to: 

Human  Resources 
The  Morning  News 
P.O.  Box  7 

Springdale,  AR  72765 
E-mail:  jeaton@nwaonline.net 
Fax:  (501)872-5006 
EOE-Drug  Screen  Required 


EDITORIAL 


ENERGETIC  INVESTIGATIVE  REPORTER  to 
find  and  develop  new  science,  health,  and 
environment  stories  for  California  and  DC 
offices.  5-t-  years  experience 

Jay  Gourley(202)  4664310  or 
gourley@publicedcenter.org 


ASSISTANT  EDITOR  for  online  magazine  in 
Houston.  Strong  writing/editing  skills  a 
must.  Send  clips/resume  to: 

regina@citybeattv.com 


EDITORIAL 


CITY  EDITOR  &  COPY  EDITOR 
CITY  EDITOR:  Newspaper  located  in  the 
heart  of  the  Rocky  Mountains  seeks  a 
strong  leader  to  oversee  reporting  staff  of 
six  for  a  daily  paper.  Applicant  needs  to  be 
motivated  with  strong  leadership  and  excel¬ 
lent  grammar  and  AP  style  skills.  Must  have 
a  passion  for  the  news  business. 

COPY  EDITOR:  Seeking  bright,  resourceful 
and  innovative  copy  editor  to  design  pages, 
edit  copy,  write  headlines  as  well  as  other 
news  desk  duties.  Strong  language  skills, 
passion  for  accuracy,  and  knowledge  of 
QuarkXPress  required.  Send  cover  letter, 
resume  and  work  samples  to: 

Human  Resources  Director 
P.O.  Box  6607 
Avon,  CO  81620 

Please  specify  position  of  interest.  EOE 


INVESTIGATIVE  REPORTER 
The  Santa  Barbara  News-Press,  an  inde¬ 
pendently  owned, 45, 000-circ.  newspaper 
serving  one  of  the  West  Coast's  most  inter¬ 
esting  and  beautiful  communities,  is  seeking 
an  experienced  investigative  reporter. 
This  is  a  new  position  designed  for  journal¬ 
ists  with  a  track  record  of  high-quality  in¬ 
vestigative  and  in-depth  reporting.  CAR 
experience  (spreadsheets,  databases,  map¬ 
ping  and  statistics  programs)  is  a  must. 
Topics  will  vary,  but  much  of  the  focus  will 
be  on  our  role  as  a  government  watchdog. 
Send  resume,  work  samples  and  refer¬ 
ences  to: 

Tom  Bolton,  Executive  Editor 
P.O.  Box  1359 
Santa  Barbara,  CA  93102 
Or  E-mail  to:  tbolton@newspress.com 


DYNAMIC  BUSINESS  EDITOR 
The  award-winning  Business  Journal  Serving 
Greater  Milwaukee  is  seeking  an  enthusias¬ 
tic  individual  who  can  maintain  a  hard  news 
edge,  uphold  integrity  in  reporting  and  lead 
a  newsroom  made  up  of  veteran  editors  and 
reporters  and  young,  talented  reporters. 
This  individual  should  be  comfortable  ad¬ 
dressing  reader  groups  and  willing  to  un¬ 
dertake  several  new  projects  on  the 
publication's  horizons,  including  a  TV 
partnership  and  compelling  web  site.  Pref¬ 
erence  is  for  someone  who  has  had  experi¬ 
ence  running  a  newsroom  for  at  least  five 
years,  interacting  with  a  publisher  and  other 
department  heads,  out  side  speaking 
engagements,  dealing  with  sources,  and 
growing  circulation. 

Please  send  resumes  and  salary  require¬ 
ments  to: 

Mark  Sabljak,  Publisher 
The  Business  Journal 
600  W.  Virginia  St.,  Suite  500 
Milwaukee,  Wl  53204 
E-mail:  msabljak@bizjournals.com 


GENERAL  ASSIGNMENT  REPORTER 
Immediate  opening  for  a  staff  writer  at 
29,000-circulation,  award-winning,  sev¬ 
en-day  morning  newspaper  In  central  Penn¬ 
sylvania.  Join  a  team  of  community 
journalists  covering  a  four-county  region. 
Experience  preferred.  Send  resume  and 
clips  by  March  23  to: 

David  Hilliard,  The  Daily  Item 
200  Market  Street 
Sunbury,  PA  17801 
No  telephone  calls,  please  EOE 

www.edltorandpublisher.coin 


Bill  Seemiller  at:  (515)  286-2547 
or  E-mail:  bseemiller@dmreg.com 
C4  EDITOR  &  PUBLISHER  CLASSIFIEDS 
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-HELP  WANTED- 


EDITORIAL 


WASHINGTON  EDITOR 
Would  you  like  to  direct  coverage  of  one  of 
the  most  significant  issues  on  the  federal 
agenda?  Education  Week,  the  respected, 
nonpartisan  newspaper  of  record  for  pre- 
collegiate  education,  is  seeking  an  Assistant 
Managing  Editor  whose  primary  re¬ 
sponsibility  will  be  overseeing  coverage  of 
Congress,  the  Department  of  Education, 
and  White  House  education  initiatives.  Must 
have  excellent  hands-on  editing  skills,  sub¬ 
stantive  knowledge  of  the  legislative  and 
executive  branches  of  government,  and 
ability  to  work  with  reporters  and  nurture 
talent.  Duties  range  from  conceiving  and 
assigning  stories,  through  substantive  and 
copy  editing,  to  headline  writing  and  copy 
fitting.  Require  at  least  5  years’  experience 
in  a  news  organization,  including  editing  ex¬ 
perience.  Familiarity  with  QuarkXPress  a 
plus.  Salary  commensurate  with  experience. 
Excellent  benefits.  Congenial  office 
just  outside  Washington,  DC.  Send  resume, 
work  samples,  and  salary  expectations  to: 
Education  Week 
Department  GC 
6935  Arlington  Road 
Bethesda,  MD  20814-5233 

COME  GROW  WITH  US! 

A  116-year-old  Kentucky  weekly  is  expand¬ 
ing  and  we  are  looking  for  reporters  for 
news,  sports,  business  and  features  who 
want  to  work  for  a  company  that  doesn't 
count  beans,  it  covers  news.  We  want 
newspaper  people,  not  “journalists".  Think 
you  know  the  difference?  Tell  us.  Send  cover 
letter  and  resume  to: 

midge@foothills.net 

Experience  is  good.  Desire  and  dedication 
are  better.  We're  going  to  make  a  differ¬ 
ence.  Want  to  join  us? 


EDITORIAL 


PRODUCTION  COPY  CHIEF 
Sick  of  corporate  micromanagement?  S.F. 
Bay  Area  daily  newspaper  seeks  quality 
copy  editor  who  is  quick  with  QuarkXPress 
to  head  our  8  person  production-copy 
desk. Work  environment,  community,  schools 
all  the  best.  Salary  depends  on  talent. 

Send  resume  to: 

Box  2035,  Editor  and  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY.  10003 


EDITOR  NEEDED 

We’re  a  fast-growing  topflight  newspaper 
organization  looking  for  a  dynamic,  effective 
leader  to  direct  all  editorial  operations 
of  a  5-day  AM  newspaper  in  a  small  town 
surrounded  by  the  beautiful  mountains  of 
southern  Colorado.  Duties  include  supervi¬ 
sion  of  staff  at  daily  and  some  supervision 
where  needed  at  weeklies  owned  by 
group.  Coverage  includes  six-county  area. 
Excellent  pay  and  benefits  offered.  Previous 
editorial  management  preferred. 

Please  send  resume  of  work  history  to: 

Corporate  Recruiter 
P.O.  Box  1278 
Huron,  SD  57350-1278 
E-mail  resume  to  SNCemail@aol.com 


EDITOR:  South  Nevada  weekly  seeks  Editor. 
Send  clips  and  resume  to: 

Personnel,  P.O.  Box  90430 
Henderson,  NV  89009 


EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits. 

For  info  call  Hanes  Byerly  or  Jamie 
Brown  (800)  562-9822 


EDITORIAL 


LAKE  LIFE  AND  THE  ENVIRONMENT 
We’re  looking  for  a  reporter  to  cover  fea¬ 
tures  and  news  from  our  North  Idaho  bureau 
in  Coeur  d’Alene,  Idaho.  The  beat: 
lake  life,  water  quality  and  other  environ¬ 
mental  issues,  from  field  burning  to  forest 
health.  Experience  with  handling  controver¬ 
sy  fairly  and  accurately  is  required.  So  is 
the  ability  to  tell  a  tale. 

The  Spokesman-Review  is  a  135,000-  circu¬ 
lation  newspaper  ranked  among  the  top  25 
by  CJR.  Our  newsroom  is  known  for  its  fo¬ 
cus  on  quality,  high  morale,  creativity,  and 
teamwork  among  editors,  reporters  and 
photographers.  Send  letter  outlining  your 
philosophy  on  environmental  journalism, 
ideas  for  covering  this  beat,  a  resume  and 
8-10  clips  to: 

Managing  Editor  Peggy  Kuhr 
The  Spokesman-Review 
999  W.  Riverside  Avenue 
Spokane,  WA  99201 


ASSISTANT  MANAGING  EDITOR 
Enthusiastic  team  player  needed  for  editing, 
design  and  layout  of  small  morning  daily. 
Salary  24K.  Contact: 

Robert  Magness  at 
(936)  295-5407  or  at: 
rmagness@itemonline.com 


EDITORIAL 


ONE  OF  AMERICA’S  best  mid-size  dailies 
seeks  a  driven  and  passionate  reporter  to 
cover  the  merged  governments  of  Lexing 
ton  and  Fayette  Counties  in  Kentucky,  a  re¬ 
gion  of  about  250,000  residents.  The 
Lexington  Herald-Leader  (120,000  daily; 
160,000  Sunday)  is  a  Knight  Ridder  paper 
with  a  tradition  of  high  quality  journalism 
that  sets  agendas  and  wins  awards.  Lex¬ 
ington  is  a  beautiful  city  home  to  hundreds 
of  thoroughbred  farms  and  the  University  of 
Kentucky.  Please  send  resume,  references, 
samples  of  breaking  news  and  enterprise 
work  to: 

City  Editor  Deedra  Lawhead 
Lexington  Herald-Leader 
100  Midland  Avenue 
Lexington,  KY  40508 
E-mail:  dlawhead@herald-leader.com 
Equal  Opportunity  Employer  M/F 

ASSISTANT  CITY  EDITOR 
Innovative  7-day,  26,000  seeks  A.C.E.  with 
eye  for  good  stories,  ear  for  writing,  interest 
in  news  and  features.  Experienced  reporters 
looking  to  step  up  are  welcome. 
Here’s  a  chance  to  lead  a  team  and  oversee 
a  section.  We’re  employee  owned, 
serving  Yellowstone/Teton  region,  with 
world  class  skiing  and  flyfishing.  Contact: 

Dean  Miller,  P.O.  Box  1800 
Idaho  Falls,  ID  83402 
dmiller@idahonews.com 


EDITORIAL 

EDITORIAL 
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Sisters  of  Providence  Health  System 


To  offer  the  best  there  is  in  healthcare  today,  an  organization  must  have  a  strong  network 
of  resources  that  places  equal  emphasis  on  technology,  quality  and  compassion.  Not  only 
do  we  share  resources  and  opportunities  between  our  different  facilities,  but  we  also 
share  values  -  including  our  mission  to  deliver  the  highest  quality  care.  Join  us. 


ASSOCIATE  EDITOR/WEBSITE 


Qualified  candidate  will  gather,  edit  write  and  supervise  content  of  the  website  for 
this  hospital  and  health  system.  Will  work  with  various  health  system  staff  and  will 
work  as  a  researcher,  writer  and  editor  for  other  publications  within  the  health 
system's  Department  of  Community  Relations  and  Marketing.  Public  relations  and/or 
journalistic  background,  specialized  training  or  college  degree  required  in  a  related 
area.  Familiarity  with  and  knowledge  of  web-based  research  tools  and  Windows- 
based  computer  operating  systems.  Prior  work  experience  with  websites  used  for 
marketing  purposes  in  an  institutional  or  business  setting  preferred. 


MEDIA  RELATIONS  COORDINATOR 


Coordinator  will  be  the  primary  media  contact  for  media  relations  for  a  not-for-profit 
health  system.  Respond  to  media  inquiries,  schedule  interviews,  arrange  and  plan 
media  events  and  visit  and  serve  as  a  staff  writer  and  editor  as  necessary  within  the 
system's  Department  of  Community  Relations  and  Marketing.  Public  relations  and/or 
journalistic  employment  background  and  college  degree  in  related  area  required. 
Familiarity  with  and  knowledge  of  web-based  research  tools  and  Windows-based 
computer  operating  systems  required.  Health-writing  experience  preferred. 

Please  apply  in  person  or  forward  a  resume  to:  Sisters  of  Providence  Health  System, 
Human  Resources  Dept.  EP3-12, 1233  Main  Street  Holyoke,  MA  01040. 

Al  Sisters  of  Providence  Health  System,  we  offer  the  competitive  salaries  and  benefits  you  would 
expect  from  a  healthcare  leader.  We  promote  a  drug-free  work  em  inmment. 

For  more  information  on  SPHS  job  opportunities  check  out 
heaUhcaresource.com/sphs  or  call  our  Job  line  at  800-304-0482. 


Sisters  of  Providence 
Health  System 

Compassion,  Justice  i  Respect  lor  Human  Dignilp. 


EDITORIAL 


EDITORIAL 


Obsessive  Workaholic  Needed.  Now. 

'  Phoenix  New  Times  did  not  become  Arizona's 

dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
'  paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 
^  ^  Club's  Journalist  of  the  Year  award  six 

years  running,  and  the  state's  highest  honor 
f  for  investigative  reporting  —  the  Don  Bolles 

Award  —  seven  of  the  past  nine  years. 


New  'Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


www.editorandpublisher.com 
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EDITORIAL   EDITORIAL 


Nobody  buyi  our  lunch. 
Or  eaR  it. 

The  former  publisher 
of  Hearst's  San 
Francisco  daily 
testified  in  court  last 
year  that  he  "horse 
traded"  with  the  mayor 
over  lunch  one  day. 

The  publisher  offered 
favorable  editorial 
page  treatment  if  the 
mayor  would  keep 
quiet  about  Hearst's 
bid  to  buy  out  its  rival.  That  tells  you  a  lot  about 
how  journalism  in  San  Francisco  is  practiced. 

At  New  Times,  we'd  never  sell  out  our  readers, 
or  our  staff,  over  lunch. 

That's  why  SF  Weekly  is  the  city's  leader  in 
aggressive,  untainted  reporting.  And  that's  why 
the  California  Newspaper  Publishers  Association 
honored  SF  Weekly  last  year  as  the  best  weekly 
newspaper  in  the  state. 

With  13  newspapers  and  more  than  a  million 
readers.  New  'Times  is  the  nation’s  largest 
and  fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westword  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at: 

www.newtimes.com 
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COPY  EDITOR/DESIGNER 
The  Stuart  News,  a  40,00Ck;irculation  daily 
on  Florida's  highly  competitive  Treasure 
Coast,  is  looking  for  a  copy  editor/designer 
to  join  its  10-person  copy  desk.  Creative 
skills  and  an  eye  for  detail  in  design  and 
editing  is  required.  Pagination  capability  is 
a  plus.  Daily  newspaper  experience  is  pre¬ 
ferred  but  recent  college  graduates  with  an 
internship  also  will  be  considered. 

Send  resume  to: 

The  Stuart  News 

P.O.  Box  9009,  Stuart,  FL  34995 
Or  News  Editor  Tim  Woltmann  at: 
Woltmann@stuartnews.com 

_ EOE  DFWP _ 

ASSISTANT  TEAM  LEADER 
Public  Safe^ 

The  Virginian-Pilot'S  Public  Safety  Team 
writes  stories  that  help  people  protect  therrv 
selves  and  their  community  and  see  that  jus¬ 
tice  is  done.  We  need  an  editor  to  coach  and 
lead  a  team  of  9  reporters  in  coverage  of  is¬ 
sues,  people  and  institutions  in  Portsmouth, 
Norfolk,  Chesapeake  and  Virginia  Beach, 
VA.  We're  looking  for  at  least  5  years'  re¬ 
porting  or  editing  experience  along  with 
demonstrated  ability  to  produce  accurate, 
urgent  and  insightful  work. 

Send  resume  and  clips  to: 

Bonnie  V.  Winston 
Public  Safety  Team  Leader 
The  Virginian-Pilot 
1 50  W.  Brambleton  Avenue 
Norfolk,  VA  23510 
NEWS  EDITOR 

We're  looking  for  an  experienced  leader 
who  has  the  patience  to  coach  a  young 
copy  desk  and  the  news  judgment  to  handle 
breaking  local  stories  on  deadline.  This 
is  a  great  opportunity  for  a  team  player  to 
have  a  real  impact  on  a  seven-day, 
30,000-circulation  paper  in  a  vibrant  news 
area.  Send  resume,  tear  sheets  and  refer¬ 
ences  to: 

Managing  Editor,  The  Chroncle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 

MANAGING  EDITOR 

Leader,  motivator,  coach.  Hard  news  to  the 
soft.  Photos,  too.  Do  it  all?  Staff  of  25  plus. 
Retirement  opens  position  in  37,000  daily 
in  southern  Illinois.  Wonderful  community  to 
live  in  a  great  university  city. 

E-mail  resume  to: 

Angela.Holmes@southernillinoisian.com 
_ EOE/M/F _ 

PAGINATOR 

Opening  at  17,000  daily,  family-owned  in 
beautiful  Greenwood,  SC.  College  town  close 
to  cities  with  great  concert  venues.  Requires 
skills  in  QuarkXPress,  Photoshop.  Some  oc¬ 
casional  reporting  duties  may  be  included. 
Send  cover  letter,  resume,  clips  to: 

Richard  Whiting,  Managing  Editor 
The  Index-Journal 

P.O.  Box  1018,  Greenwood,  SC  29648 
Fax:  (864)  223-7331 
E-mail:  rwhiting@indexjournal.com 


EDITOR 

Need  hands-on  editor  to  help  write  and  edit 
advertising  supplements  for  newspaper  in 
major  East  Coast  metro  market.  Excellent 
opportunity  for  attribution  and  byline.  Fast 
paced  schedule  with  weekly  deadlines.  Ex¬ 
cellent  compensation.  Send  qualifications 
and  salary  requirements  to: 

Box  2029,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

www.edltorandpublisher.com 


EDITORIAL 


MANAGING  EDITOR:  The  Business  Journal 
in  fast-growing  Northeast  Florida  seeks  an 
experienced,  ambitious  and  passionate 
managing  editor  to  run  a  14-member 
newsroom.  E-mail  a  resume  and  cover  let¬ 
ter  to: 

Editor  Boaz  Dvir 
bdvir@bizjournals.com 
Or  Fax:  (904)  396-5706 


GENERAL  REPORTER 

Looking  to  advance  your  journalism  career? 
The  Daily  News,  a  Media-General 
5-day-a-week  AM  newspaper  in  North  Caroli¬ 
na's  “North  Star",  Rockingham  County,  NC, 
has  an  immediate  opening  for  a  General  Re¬ 
porter.  This  position  is  open  due  to  ad¬ 
vancement.  Candidates  should  have  news 
initiative,  excellent  oral  and  written  commu¬ 
nication  skills  and  interested  in  community 
coverage.  Photo  ability  a  plus.  Send  cover 
letter,  resume  and  clips  to: 

Douglas  Grant,  Managing  Editor 
The  Daily  News 

P.O.  Box  308,  Eden,  NC  27288 


DESIGNER 

Looking  for  a  lifestyle  change?  Designer 
needed  with  mastery  of  PC,  QuarkXPress, 
Photoshop  for  new  monthly  tabloid  covering 
trends,  politics,  outdoor  recreation  and  nat¬ 
ural  glories  of  the  East's  great  wilderness 
park.  Paid  circulation  10,000  and 
growing  fast.  Offices  in  village  amid  lakes 
and  mountains. 

Call  Dick  Beamish,  Adirondack  Explorer 
Saranac  Lake,  NY  12983 
(518)  891-9352 


INTERNATIONAL  NEWS  EDITOR 
Los  Angeles  based  daily  entertainment 
trade  paper  seeks  international  news  editor 
to  join  its  fast  paced  newsroom.  Position  in¬ 
volves  managing  daily  news  flow  from  inter¬ 
national  bureau  chiefs  and  correspondents 
regarding  breaking  news  and  feature  arti¬ 
cles.  Must  have  3-5  years  experience  in  as¬ 
signing  stories  and  packaging  news 
content.  Excellent  editing  and  headline  writ¬ 
ing  abilities  a  must.  Pro-active,  detailed 
oriented  nature  essential.  Excellent  commu¬ 
nication  skills,  proven  multi  tasking  and  abil¬ 
ity  to  thrive  in  a  daily  deadline  environment 
essential.  Business  entertainment  knowl¬ 
edge  required.  Interest  in  international  a 
plus.  Administrative  skills  intergral  (e.g. 
budgeting).  College  degree  required.  Full 
benefits.  Position  based  in  Los  Angeles. 
EOE. 

Send  resume  and  cover  letters: 

Job  code  #:  International  News  Editor 
5055  Wilshire  Blvd.,  6th  Floor 
Los  Angeles,  CA  90036 
Or  fax  to:  (323)  525-2211 
Or  E-mail:  hrla@bpicomm.com 


FEATURES  GA/RELIGION  REPORTER 
Do  you  have  a  flair  for  writing?  Can  you  turn 
the  ordinary  into  the  extraordinary?  If  so, 
the  York  Daily  Record  wants  to  hear  from 
you.  The  award-winning  Living  department 
has  an  opening  for  a  general  assign¬ 
ment/religion  reporter.  This  is  a  Sunday 
through  Thursday  shift  and  includes  writing 
family,  entertainment,  teen,  food  and 
home/garden  stories.  Salary:  $23,920  to 
$36,816.  Send  resume  and  clips  to  Fea¬ 
tures  Editor,  York  Daily  Record,  P.O.  Box 
15122,  York,  PA  17405-7122.  Visit  us  at: 
www.ydr.com  EOE 


Phone:  1-888-825-9149 


-  CLASSIFIED  ADVEBTISmG 


~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


SPORTS  “R"  US:  Three  colleges,  seven  high 
schools,  five  youth  leagues,  one  of  the  na¬ 
tion's  premiere  outdoor  recreation  areas.  If 
you  are  looking  for  the  opportunity  to  hone 
your  sports  reporting  skills  while  practicing 
true  community  journalism,  we  may  have  a 
seat  for  you  in  our  daily  newspaper’s  sports 
department.  Applications  being  accepted 
tor  anticipated  openings  for  either  sports 
editor  or  sports  writer.  Competitive  salary, 
good  benefits  package.  Experience  in  Ken¬ 
tucky  or  Tennessee  could  be  a  plus. 

Send  resume  and  clippings  to: 

David  Riley,  Editor,  Kentucky  New  Era 

P.O.  Box  729,  Hopkinsville,  KY  42241 


SPORTS  EDITOR 

Ski,  hike,  fish  in  Yellowstone  region,  work  at 
an  employee  owned  paper.  Award-winning 
26,000  daily  seeks  sports  editor  to  lead 
coverage  of  preps,  colleges  and  semi-pro 
ball.  The  Post  Register  is  a  stepping  stone 
to  metros  and  Sports  Illustrated.  Contact: 
Dean  Miller,  P.O.  Box  1800,  Idaho 
Falls,  ID  83402. 

E-mail:  dmiller@idahonews.com 


FEATURES  EDITOR 

Yellowstone  hiking.  Mormon  sex  author  tips, 
drag  profiles.  Our  features  sections  are 
fun.  At  the  Post  Register,  you  live  and  play 
in  the  heart  of  the  Northern  Rockies  and 
work  at  an  award-winning  26,000  paper 
that  is  employee-owned.  Contact:  Dean  Milk 
er,  P.O.  Box  1800,  Idaho  Falls,  ID  83402. 


REPORTER 

Copley  News  Service  has  an  immediate 
opening  for  a  news  reporter  in  Chicago. 
The  successful  candidate  must  work  inde¬ 
pendently,  understand  state  government 
and  courts,  and  have  a  knack  for  finding  in¬ 
teresting  features.  He  or  she  will  need  to 
communicate  often  with  several  newspa¬ 
pers  and  be  able  to  relate  important  urban 
issues  to  downstate  readers.  Send  letter, 
resume  with  references  and  work  samples 
to: 

Robert  Pope,  Managing  Editor 
The  State  Journal-Register 
One  Copley  Plaza 
Springfield,  IL  62701 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We’re  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Cleveland,  Kansas  City,  St.  Louis,  Phoe¬ 
nix,  Miami,  Ft.  Lauderdale  and  our  most  re¬ 
cent  acquisition  in  Ft.  Worth.  Qualified 
candidates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in-depth 
reporting.  New  Times  offers  competitive 
salaries  and  benefits.  Interested  candidates 
should  send  a  cover  letter,  resume,  clips 
and  three  well-developed  story  ideas  about 
the  city  in  which  they  live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

www.editorandpublisher.com 


EDITORIAL 


ASSISTANT  METRO  EDITOR-FLORIDA 
The  Stuart/Port  St.  Lucie  News,  the  domi¬ 
nant  paper  on  Florida’s  rapidly  growing 
Treasure  Coast,  seeks  an  assistant  metro 
editor  excited  by  the  process  of  change. 
Must  have  editing  skills  to  produce  sharp¬ 
ly-focused  hard  news  stories  under  tight 
deadlines.  This  editor  also  oversees  the 
Saturday  metro  operation  and  helps  edit 
in-depth  local  news  and  business  pieces  for 
the  weekend  editions. 

The  News  is  one  of  three  daily  Scripps 
Treasure  Coast  newspapers,  with  a  com¬ 
bined  circulation  of  100,000.  As  they  pre¬ 
pare  for  the  area’s  growth,  the  career 
opportunities  are  great  (as  is  the  weather). 
Send  a  letter,  resume  and 
editing  samples  to: 

Dan  Lovely,  Metro  Editor 
The  Stuart/Port  St.  Lucie  News 
1939  S.  Federal  Highway 
Stuart,  FL  34995 
E-mail:  lovely@stuartnews.com 
Web  site:  www.tcpalm.co 

EDITOR  -  for  weekly  paper.  The  Sussex 
Countian,  in  Georgetown,  Delaware,  a  small 
but  growing  town  20  minutes  from  the 
beach.  Competitive  pay,  health  plan; 
401(k).  We’re  a  company  big  enough  to  be 
dynamic  but  small  enough  to  be' friendly. 
Please  send  three  story  clips  to: 

Don  Flood,  Dover  Post  Company 
P.O.  Box  664,  Dover,  DE  19903 
Feel  free  to  E-mail  me  with  questions: 
don.flood@doverpost.com 


COPY  EDITOR 

Our  40K  McClatchy  Company  daily,  one  of 
the  Northwest’s  best,  offers  competitive 
salary,  4-day  workweek  and  a  chance  to  ex¬ 
cel  for  an  editor  skilled  in  honing  copy,  page 
design,  head  writing  and  QuarkXPress. 

Send  resume,  letter  clips  to: 

Rick  Larsen,  Managing  Editor 
TrhCity  Herald 
P.O.  Box  2608 
TrhCities,  WA  99302 


INFORMATION  SYSTEMS 


APPLICATIONS  SUPPORT  MANAGER 
Seeking  IT  professional  with  financial  and 
management  skills  to  work  in  the 
fast-paced  field  of  newspaper  publishing. 
Work  with  IT  personnel,  software  vendors 
and  users  at  various  level  of  the  organiza¬ 
tion.  Must  understand  software  applications, 
system  functions,  interfaces  and 
module  interactions  and  apply  this  knowl¬ 
edge  to  resolve  system  problems.  Will  also 
develop  and  document  system  procedures. 
The  ability  to  write  queries  and  reports  in  a 
timely  manner  and  to  understand  database 
table  structures  and  queries  essential. 
Strong  analysis  and  problem  solving  skills 
and  excellent  oral  and  written  skills  required. 
Effective  teamwork  and  timely,  accurate 
communications  are  critical.  Reports 
to  IT  Director. 

Excellent  benefit  package.  Qualified  appli¬ 
cants  send  resume,  cover  letter  and  salary 
requirements  to: 

The  Patriot  Ledger,  HR  Manager 
P.O.  Box  699159 
Quincy,  MA  02269-9159 
Fax:  (617)  786-7259 
Or  E-mail  cpapile@ledger.com 
As  an  Equal  Opportunity  Employer,  we  en¬ 
courage  minorities  to  apply. 


MAILROOM 


MAIL  LIST  MANAGER 

Join  Philadelphia’s  largest 
cold  web  designer  and  earn 
$60,000  ANNUALLY  Plus 
PERFORMANCE  BOUNDS 


Bartash  is  a  7-day  24-hour  printing  oper¬ 
ation  that  seeks  an  experienced  mail  list 
manager  that  has  the  ability  to  commit 
to  tight  deadlines  and  work  u  der  pres¬ 
sure.  This  position  is  responsible  for 
managing  ad  partment  of  3  that  main¬ 
tains  and  updates  one  million  a  dresses 
a  week.  Ideal  candidate  will  have  work¬ 
ing  experience  with  downloading  ad¬ 
dresses  is  to  Video  Jet  labeling 
equipment,  mail  manager  software, 
knowledge  on  postal  regulations  for 
periodicals,  bulk  pieces  and  postal 
statements. 

The  position  offers  a  base  salary  plus 
perfo  mance  bonus,  complete  benefit 
package  and  relocation  expense. 


Please  fax  or  E-mail  resume  to: 
(215)  724-3948 
eyucis@bartash.com 
Equal  Opportunity  Employer 


POST-PRESS 

SUPERVISOR 

Join  Philadelphia's  largest 
’  cold  web  printer  and  earn 
$75,000  Annually  plus 
Performance  Bonus 


Bartash  Printing  is  a  7-day,  2  hour  print¬ 
ing  operation  that  seeks  an  experienced 
post-press  supervisor  that  has  the  abili¬ 
ty  to  commit  tight  deadlines,  work  un¬ 
der  pressure  while  providing  excellent 
print  quality.  The  supervisor  has  the 
responsibility  to  manage  a  crew  of  45. 
Ideal  candidate  must  have  experience 
with  the  following  equipment:  Kirk  Rudy 
inserting  equipment,  Muller  Martini  sad¬ 
dle  stitching  equipment  and  Video  Jet 
address  labeling  machines.  Special  con¬ 
sideration  will  be  given  to  candidates 
that  have  knowledge  with  postal  regula¬ 
tions  for  standard  and  periodical  maiF 
ings.  This  is  a  pivotal  role  that  requires 
planning,  management  skills  and  the 
ability  to  produce  bottom-line  results  by 
streamlining  the  production  process. 
This  position  offers  a  base  salary  plus  a 
performance  bonus,  complete  benefit 
package  and  relocation  expense. 


Please  fax  or  E-mail  resume  to: 
Fax:  (215)  724-3948 
eyucis@bartash.com 
Equal  Opportunity  Employer 


Call  US  about  our 
low  contract  rates! 

(888)  825-9149 


MARCH  5,  2001 


MARKETING 


SALES  AND  MARKETING  MANAGER 
The  Daily  Breeze  circulation  department  is 
seeking  a  Sales  and  Marketing  Manager. 
Responsibilities  include  developing  annual 
sales  and  marketing  plan  by  market  seg¬ 
ment  and  source,  project  concept  consult¬ 
ing:  implementation,  support  and  tracking 
for  circulation  marketing  and  sales  develop¬ 
ment  database  projects.  Also  responsible 
for  periodic  ad  hoc  reports  generated  from 
the  marketing  database,  creating  and  im¬ 
plementing  effective  sales  programs  for 
adult  carrier  and  home  delivery  staff. 
Qualified  candidates  will  have  three  years 
experience  utilizing  database  marketing  ap¬ 
plications  and/or  market  research;  market¬ 
ing  budget  experience.  Demonstrated  skills 
in  newspaper  sales  management  preferred. 
Education/Equivalent  experience  -  under¬ 
graduate  degree  in  computer  science,  mar¬ 
keting,  economics,  communications  or 
business  related  academic  discipline  or  five 
or  more  years  equivalent  experience  in 
marketing  services  environments. 

To  apply  fax  resume  to: 

Human  Resource  Dept 
FAX:  (310)  540-9455 
E-mail  to:  jobs@dailybreeze.com 
Or  mail  to: 

Daily  Breeze 
Attn:  Human  Resources 
5215  Torrance  Blvd. 

Torrance,  CA  90503 


NEW  MEDIA 


NEW  MEDIA  NEWS  PRODUCER 
The  Fayetteville  Observer  is  looking  for  a 
new  media  news  producer  to  update  Fay¬ 
etteville  Online: 

http:  //www.fayettevillenc.com 
the  best  source  of  news  and  interactivity  for 
southeastern  North  Carolina.  We  offer  a 
4-day  flexible  workweek  schedule  with 
3  consecutive  days  off.  Work  schedule  is 
Tuesday  -  Friday  or  Saturday  -  Tuesday 
3p.m.  -  1a.m. 

We  require  at  least  one  year  of  experience 
as  a  professional  reporter  or  copy  editor;  a 
dedication  to  news;  comfort  with  computers 
and  the  Web;  enthusiasm  for  transforming 
our  site  from  a  reflection  of  the  printed 
newspaper  to  something  unique  and  vital. 
Salary:  mld-$20s,  and  excellent  benefit 
package  including  one  of  the  best  profit 
sharing  401(k)  plans  in  the  industry. 

Contact: 

Keith  Jordan,  New  Media  Editor 
The  Fayetteville  Observer 
P.O.  Box  849 
Fayetteville,  NC  28302 
kjordan@fayettevillenc.com 


PRESSROOM 


PRESSROOM 
FOREMAN/SUPERVISOR 
Mid-size  New  England  daily  currently  seek 
ing  hands-on,  experienced  pressroom 
manager.  Must  be  expert  in  all  phases  of 
pressroom  operations  including  ordering, 
scheduling,  maintenance  and  running  of 
Goss  Urbanite  line.  Excellent  wages  and 
benefits. 

Please  send  resume  in  confidence  to: 

Box  2028,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITOR& PUBLISHER  CLASSIFIEDS  C7 


Phone:  1-888-825-9149 


-  tLiniFIED  MVEIITISINt 


-  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


PRESSROOM 


PRESSROOM  MANAGER 
Cox  North  Carolina  Publications  is  seeking 
a  Pressroom  Manager.  Two  DGM  press 
lines  in  state-of-the-art  central  printing  facili¬ 
ty  located  in  Eastern  North  Carolina  produc¬ 
ing  two  dailies,  18  weeklies  and  some 
commercial.  Successful  candidate  should 
have  minimum  five  years  supervisory  experi¬ 
ence  in  a  single-width  pressroom  and  be 
able  to  provide  leadership  to  a  department 
of  18  people  with  expansion  possibilities. 
Excellent  people  skills  a  must.  Printing  de¬ 
gree  would  be  a  plus.  Send  resume  to: 

Roger  Silvey 

Cox  North  Carolina  Publications,  Inc. 

P.O.  Box  1967,  Greenville,  NC  27835 
We  offer  competitive  pay,  and  a  compre¬ 
hensive  benefits  package  including  medical 
and  dental  insurance,  401(k),  company  paid 
pension,  life  insurance,  and  more. 

Equal  Opportunity  Employer 

NIGHTSHIFT  SUPERVISOR 
FOR  PRESSROOM 

Commercial  offset  printer  is  seeking  a  night 
shift  pressroom  supervisor.  We  have  two 
Urbanite  presses  and  one  Community 
press.  Web  press  and  management  experi¬ 
ence  required.  Skills  required;  ability  to 
take  on  a  leadership  role  in  a  fast  pace  en¬ 
vironment,  good  communication  and  strong 
interpersonal  skills,  ability  to  train  others, 
hold  others  accountable  for  their  work,  re¬ 
solving  production  and  personnel  issues, 
high  quality  -  help  define  it,  teach  it,  and 
achieve  it,  responsible  for  helping  in  track¬ 
ing  and  development  of  plans  for  reducing 
waste,  for  educating/enforcing  safety  and 
OSHA  guidelines,  computer  experience  is 
preferred.  To  work  with  pressroom  manager 
and  afternoon  shift  supervisor  in  leading 
and  managing  the  pressroom.  Primary  re¬ 
sponsibility  on  nightshift  under  your  leader¬ 
ship  will  be  to  exceed  our  production  goals. 
We're  a  fast  growing  company  that  is  a  divi¬ 
sion  of  The  Gazette  and  a  subsidiary  of  The 
Washington  Post.  We  offer  an  excellent 
benefits  package.  EOE.  For  immediate 
consideration  submit  resume  to: 

Pressroom  Manager 
9030  Comprint  Court 
Gaithersburg,  MD  20877 
Fax:  (301)670-2593 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


FOUR  YEARS  out  of  the  newspaper  business 
is  long  enough!  Former  Editor/Publisher 
weeklies,  shoppers,  dailies  up 
to  36,000.  Bottom-line  oriented,  quality 
products  produced  .  Very  active  in  commu¬ 
nity.  Motivator.  Teacher.  Leader.  Creative 
in  all  areas.  Ads,  editorial,  circulation,  pro¬ 
motions.  Give  me  a  chore.. and  give  me  the 
freedom  to  exceed  expected  results. 
Relocation  to  most  areas  of  the  country  not 
a  problem. 

George  S.  Smith:  gsidsmith@alltel.net 
(501)843D727 


Classified  .\d>ertisers: 

If  you  don’t  see  a  (ategory  that  fits  your  needs, 
please  call  us  at 
_ 888-825-9149 

C8  EDITOR& PUBLISHER  CLA 


-POSITIONS  WANTED- 


ADVERTISING 


AD  DIRECTOR  seeks  new  opportunity  to 
grow  revenue  with  daily  newspaper.  20 
years  successful  experience.  MBA,  Knight 
Ridder  and  Gannett  trained.  Excellent  lead¬ 
ership  skills.  E-mail  to: 

NewspaperAdvDir@aol.com 


CIRCULATION 


CIRCULATION  WARRIOR  sidelined  by  JOA, 
seeks  challenge  in  competitive  market. 
With  twenty  years  on  the  front  line,  I  know 
how  to  raise  the  hag  and  rally  the  troops  to 
achieve  sales  and  services  goals.  Excellent 
references. 

E-mail:  reburnett@qwest.net 


EDITORIAL 


EXPERIENCED  FINANCIAL  WRITER 
Will  provide  captivating,  creative  copy 
Reply:  gemelli7@juno.com 


IRISH  JOURNALIST  columnist,  economics 
graduate,  seeks  outlet  for  regu¬ 
lar/occasional  currenVeconomic  affairs  col¬ 
umn.  Contact:  H  Bauress  at: 

E-mail:  hbauress@oceanfree.net 
or  phone  international:  353.1.6245732 


CREATIVE  DESIGNER/EDITORIAL  ARTIST 
Seeking  full  time  opportunity.  Review  port¬ 
folio  samples  and  resume  at: 

www.doodlefish.com 
E-mail:  grantw@mindspring.com 


EDITORIAL 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 

MUSIC  JOURNALIST  with  2-r  years  music 
experience  (4  overall)  wants  to  return  to 
music  reporting  full-time.  Have  written  for 
SonicNet  and  MTV.  Voted  in  this  year’s  Vil¬ 
lage  Voice  poll.  Print  and  online  are  both 
OK.  Dayjob  or  freelance.  Live  in  New  York. 
Call  Chris  (718)  204-89621 


MAILROOM 


MAILROOM  MANAGER:  25  years  of  experi¬ 
ence  in  all  aspects  of  Production  &  Equip¬ 
ment  needs.  If  you  want  a  hands  on 
Manager  and  still  be  able  to  meet  produc¬ 
tion  schedules,  please  call: 

Steve  (334)  621-7292 


PRESSROOM 


PRESSROOM  MANAGER  seeks  new  chal¬ 
lenges  with  a  daily  or  weekly  newspaper. 
Excellent  qualifications,  education  and  ex¬ 
perience.  Please  E-mail  me  at; 

DF9190@aoLcom 


PRODUCnON/TECH 


PRODUCTION  MANGER  -  25  years  experi¬ 
ence.  All  aspects  of  production  from  pagi¬ 
nation  &  computers  to  distribution.  Medium 
or  small  daily,  weekly  or  commercial.  Look¬ 
ing  for  new  challenge. 

Tom  Mazzitelli:  DUBLDIST@aoLcom 
lEDS  MARCH  5,  2001 


CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
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Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 
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MKIHELE  MACMAHON  ( EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 
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TECHNOLOGY 


Anti-dumping  suit  in  discovery  as  WTO  takes  aim  at  U.S.  law 


BY  JIM  ROSENBERG 

OSS  Graphic  Systems’  lawsuit  against  German 
and  Japanese  competitors  entered  the  discovery 
phase  late  last  month,  with  as  many  as  19  newspa¬ 
pers  receiving  subpoenas  for  documents  related  to 
their  printing  press  purchases.  Meanwhile,  a  World 
Trade  Organization  (WTO)  arbitrator’s  ruling  announced  last  week 
may  have  a  bearing  on  the  ultimate  disposition  of  the  case. 

In  a  case  earlier  resolved  administratively  in  its  favor,  Goss  one  year 
ago  filed  suit  in  U.S.  District  Court  in  Cedar  Rapids,  Iowa  —  site  of 

its  assembly  plant  —  under 


the  1916  Anti-dumping 
Act,  blaming  defendants 
MAN  Roland,  Koenig  & 

Bauer  AG  (KBA),  Mit¬ 
subishi  Heavy  Industries, 

Tokyo  Kikai  Seisakusho 
(TKS),  and  their  U.S.  affili¬ 
ates  for  its  1999  bankrupt¬ 
cy.  Rarely  and  never  successfully  invoked, 
the  law  allows  recovery  of  damages  in  civil 
court  (E&P,  May  22,  p.  26). 

Goss  alleges  that  despite  the  success  of 
its  1995  jjetitions  for  dumping  and  injury 
determinations  by  the  U.S.  Commerce 
Department  and  International  Trade 
Commission,  and  subsequent  imposition  of 
duties,  the  defendants  continued  to  dump 
foreign-made  equipment  in  the  United 
States  and  to  injure  Goss’  business.  Goss 
Marketing  Vice  President  Barbara  L  Gora 
said  no  court  date  has  been  set  and  that  the 
company  will  not  comment  on  litigation. 

The  case  was  delayed  last  spring  when 
Goss  moved  to  disqualify  KBA  counsel 
from  the  firm  Kirkland  &  Ellis  on  the 
grounds  that  its  lawyers’  work  for  Goss  on 
other  matters  represented  a  conflict  of  in¬ 
terest.  “We  had  to  drop  Kirkland  represen¬ 
tation,”  said  KBA  North  America  President 
Scott  Smith,  adding  that  the  case  seemed  to 


Resolution  wDl  face  “political 
[and]  procedural  impediments. 
Even  if  Congress  repeals  the  law, 
is  it  going  to  be  retroactive  or 
prospective?” 


—  YOSHIHIRO  SAITO 

Attorney,  Perkins  Coie 
be  proceeding  slowly,  with  discovery  just 
starting,  a  year  after  the  suit  was  filed. 

But  now,  “calls  from  newspapers  con¬ 
cerned  about  subpoenas,”  said  MAN  Vice 
President  Vince  Lapinski,  “shows  that  it’s 
going  pretty  fast,  faster  than  expected.” 

“We  have  heard  that  they’re  going  to  be 
here  [on  March  1],  and  they’re  going  to 
subpoena ...  all  records  that  led  up  to  the 
decision  to  purchase  a  particular  press,” 
said  Jeny  LaCamp,  production  manager  at 
The  Register-Guard,  Eugene,  Ore.,  among 
Mitsubishi’s  first  U.S.  newspaper  custom¬ 
ers.  “We  supplied  most  of  this ...  once  be¬ 
fore.”  But  last  Thursday  “no  one  came  in,” 

LaCamp  said.  “So  I’m  going  to  make  some 
copies  of  a  few  things”  for  Goss’  attorney, 
who  sought  to  “exchange  some  documents.” 

Mary  Ann  Werner,  vice  president  and 
counsel  at  The  Washington  Post,  confirmed 
receiving  a  subpoena  Feb.  22.  As  in  Eugene 
and  elsewhere,  the  subpoena  sought  docu¬ 


ments,  not  depositions.  The  Post  sale,  Mit¬ 
subishi’s  last  in  the  United  States  and  the 
largest  in  recent  years,  sparked  the  1995 
anti-dumping  petition.  (Goss  later  persuad¬ 
ed  the  government  to  exempt  from  anti¬ 
dumping  duties  presses  identical  to  the 
Post's  —  without  identifying  the  buyer.) 

The  Geneva-based  WTO  ruled  last  year 
that  provisions  of  the  anti-dumping  law  are 
inconsistent  with  U.S.  obligations  under 
the  Uruguay  Round  of  international  trade 
agreements,  which  permits  only  import  du¬ 
ties,  whereas  the  law  provides  for  criminal 
penalties,  including  imprisonment,  in 
addition  to  treble  damages  and  legal  fees. 
Goss’  complaint  specifies  no  sum  for  dam¬ 
ages.  Trade  pact  signatories  must  amend  or 
repeal  laws  to  conform  to  the  agreements 
or  risk  retaliation  by  other  nations. 

The  WTO  announced  last  Wednesday 
that  its  arbitrator  had  specified  July  26  as 
the  deadline  for  compliance.  But  prompt 
resolution  of  the  matter,  said  TKS  attomej’ 
Yoshihiro  Saito,  with  the  Seattle  firm 
Perkins  Coie,  will  face  “political  as  well  as 
procedural  impediments”  —  for  example, 
the  new  U.S.  Congress  with  its  new  com¬ 
mittee  assignments.  “Even  if  Congress 
repeals  the  law,”  Saito  continued,  “is  it 
going  to  be  retroactive 
or  prospective?” 

So  far,  said  Saito,  the 
judge  seems  uninfluenced 
by  WTO  concerns. 
Discovery  may  last  six 
months,  he  said,  and 
though  the  case  could 
come  to  trial  this  year, 
there  is  “not  a  very  strong  probability.” 

If  the  case  makes  it  to  trial,  confidential 
business  information  put  into  evidence  will 
not  be  made  public,  said  Saito.  (Such  infor¬ 
mation  used  during  the  government’s 
1995-96  dumping  investigation  was  with¬ 
held  Irom  the  record.)  Disclosure  or  sealing 
will  be  discussed  with  the  judge  when 
documents  are  submitted  as  evidence. 

Saito  said  he  is  relying  on  an  established 
judicial  interpretation  of  the  1916  law  as  an 
antitrust  rather  than  an  anti-dumping 
statute,  and  has  asked  for  a  directed  verdict 
that  will  dismiss  the  suit.  “We  don’t  know 
which  way  this  judge  is  going  to  go,”  he 
said.  “Goss  is  opposing  our  argument  that 
this  is  an  antitrust  action.” 

Saito  said  “the  court  should  stay  the 
proceeding  pending  congressional  action” 
with  respect  to  the  WTO  ruling.  The 
judge,  he  added,  has  taken  his  suggestion 
under  advisement.  (1 
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Wondering  what’s  new,  pussycat?  Click2newsites.com  helps  you 
keep  up  with  the  Joneses  and  the  best  new  offerings  on  the  Web 

BY  CHARLES  BOWEN 

Even  as  Wall  Street  seems  bent  on  ending  its  mad 
obsession  with  dot-coms,  there  is  certainly  no  shortage 
of  entrants  on  the  stage  of  the  wild  and  woolly  Web.  On 
the  contrary,  the  Net’s  population  explosion  continues 
at  a  furious  rate.  Every  day,  hundreds  of  sites  are 
launched,  providing  a  real  challenge  to  any  reporter  trying  to  keep 
pace  —  or  even  just  cherry-pick  the  best  new  home  pages  for  assort¬ 
ed  columns  and  feature  stories. 

Fortunately,  new  tools  on  the  Web  itself  can  help  locate  the 

freshest  sites  and  those  that  are 
especially  worth  the  attention  of 
your  readers.  One  of  the  best 
new  Web-watching  utilities 
comes  to  us  from  New  Delhi, 

India.  Click2newsites.com  is  a 
globally  focused  gateway  that 
not  only  faithfully  reports  the 
launch  of  Web  sites  every  day 
but  also  is  a  clearinghouse  for 
all  those  “best  sites”  lists  that 
we  see  in  magazines  and  online 
(and  forgot  to  keep  for  later 
reference).  It’s  a  nicely  struc¬ 
tured  portal  to  all  kinds  of 
new  Web  services. 

Go  to  click2newsites.com  to 
find  news  and  press  releases 
about  the  latest  Net  offerings, 
features  on  trends,  Web  hap¬ 
penings  and  analysis,  background  on 
e-commerce,  and  talk  of  where  the  Web 
is  going  next.  Also  of  interest  to  the 
working  press  is  its  “Sites  in  News”  link 
for  connections  to  home  pages  of  sites 
“that  are  making  waves  in  the  virtual 
world,  for  good  reasons  or  bad.” 

To  use  the  resource,  visit  the  site  at 
(http:/ /www.click2new  sites.com)  where 
linked  headlines  for  the  latest  launches 
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i  are  displayed  in  the  center  panel  of  the 
j  introductory  screen  under  the  title,  “New 
Sites/New  Features.”  Click  any  headline  to 
go  directly  to  the  specified  Web  site.  Also  in 
the  main  screen’s  center  panel  are  links  to 
recent  newspaper  emd  magazine  stories 
about  Web  sites  and  Net  topics,  from  inter¬ 
views  with  cyberspace  stars  to  reviews  of 
books  about  the  virtual  world. 

Along  the  upper  left  side  of  the  introduc¬ 


tory  screen  are  nine  buttons  linking  to 
“Deals  &  Tie-ups,”  profiles  of  dot-com  com¬ 
panies,  best-site  lists  from  assorted  sources, 
and  related  topics.  Be  sure  to  scroll  down 
the  page  for  additional  icons  on  the  right 
side  of  the  screen.  These  latter  features  are: 

•  Best  Sites,  letting  you  scan  categories 
ranging  from  “Advertising  and  Marketing” 
to  “Arts  and  Humanities”  to  “Business, 
Trade,  and  Economy”  to  “Computers  and 
IT”  to  “Education”  to  “Health”  to  “Men”  to 
“Women.” 

•  New  Sites,  giving  you  options  to 
search  by  category  and  by  date. 

•  Favorite  Sites,  listing  some  of  the  top 
sites  as  identified  by  the  service’s  frequent 
online  visitors. 

•  Press  Releases,  for  a  chronological 
listing  of  releases  about  site  launches,  with 
the  most  recent  on  top. 

•  Site  Reviews,  linking  you  to  lists  of 
the  top  sites  provided  by  the  likes  of  BBC 
Online,  Entrepreneur,  FamilyPC,  Forbes, 
Fortune,  Forrester  Research  Inc.,  PC 
Magazine,  and  Yahoo!  Internet  Life. 

•  Webinfoline,  connecting  you  to  the 
site’s  archive  of  stories  on  and  analysis  of 
Web  trends  and  developments. 

•  Surfing  Tools,  providing  information 
on  “Chat/  Community/Forums,”  “E-mail 

Accounts,”  “Search  Engines,” 
“Utilities,”  and  “Web  Guides.” 

•  News  Resources,  with  links 
to  top  Web  providers  of  political, 
financial,  and  business  news,  as 
well  as  stories  about  technology, 
sports,  and  entertainment. 

•  Software  Downloads,  with 
links  to  major  Web  providers  of 
software,  including  Adobe, 

tiMimmuaai  ||  Microsoft,  and  Netscape. 

Other  considerations  in  using 
click2newsites  for  your  writing 
and  editing: 

IThe  site  is  a  venture  by 
Webinfo  Media  Private  Ltd. 
of  New  Delhi,  operated  by  CEO 
V.K.  Madhok. 

2  If  you  have  a  regular 
assignment  to  stay  on  top 
of  Web  developments,  you  might  want  to 
register  with  the  site  to  receive  its  weekly 
e-mailed  newsletter.  Just  click  the  “Register 
Here”  link  on  the  upper-right  side  of  the 
introductory  screen. 

3  And  if  you’re  thinking  about  featur¬ 
ing  the  site  in  a  story  directed  to  enter¬ 
prising  Webmasters  in  your  community,  be 
sure  to  let  them  know  they  can  post  their 
own  press  releases  through  the  site.  11 
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One  of  the  drawings  that  launched  an  empire. 

Gould  (“Dick  Tracy”),  Hal  Foster  (“Prince 
Valiant”),  and  Lynn  Johnston  (“For  Better 
or  For  Worse”).  There  will  even  be 
“Peanuts”  character  figurines  and  a 
cartoon  sculpture  of  Bill  Clinton. 

Before  coining  up  with  the  auction 
plan,  the  museum  tried  to  save  itself  in 
several  ways.  A  possible  partnership  with 
the  Boca-based  Florida  Atlantic  Universi¬ 
ty  foundation  fell  through,  and  a  plan  to 
sell  the  museum  and  rent  space  from  the 
buyer  didn’t  happen  because  the  rent 
would  have  been  too  high.  “The  light  at 

Bthe  end  of  the  tunnel 

the  nearby  Boca  Raton 
Art  Museum  run  the 
cartoon  museum. 

Walker  said  it’s 
important  that  the 
museum  survive  because 
it’s  the  biggest  showcase 
for  an  important 
American  art  form  that 
doesn’t  always  get  the  respect  it  deserves. 

The  museum’s  financial  troubles  main¬ 
ly  stem  from  not  raising  as  much  money 
as  expected  from  local  donors  since  mov¬ 
ing  to  Boca  in  the  1990s.  And  attendance 
hasn’t  been  as  high  as  projected.  11 


Struggling  museum  plans  to  sell  historic  Mickey  sketches 
as  well  as  other  originals  at  a  May  auction  in  New  York 


BY  DAVE  ASTOR 

Aset  of  73-year-old  Mickey  Mouse  drawings 

may  help  save  a  27-year-old  museum. 

The  struggling  International  Museum  of  Cartoon 
Art  in  Boca  Raton,  Fla.,  is  hoping  to  raise  at  least  $3 
million  at  a  May  auction.  The 
jewel:  Disney’s  very  first  storyboard  sketches  of  Mickey 
and  Minnie  Mouse  for  a  1928  animated  short  called 
“Plane  Crazy.”  The  art  was  donated  to  the  museum  in 

1995  with  the  understanding  that  it  could  have  a  minimum  asking 
be  sold  if  necessary.  price  of  $1  million  —  won’t 

“We  always  considered  the  [set  of]  be  the  only  cartoon  items 

Mickey  Mouse  drawings  our  Mona  Lisa,”  offered  May  19-20  during 
said  museum  founder  Mort  Walker.  “But  the  Guemsey’s-conducted 

if  you  don’t  have  a  museum  to  put  it  in,  a  auction  at  the  New-York 

lot  of  good  it  does  you  ... .”  Historical  Society  building 

Walker,  the  creator  of  “Beetle  Bailey”  on  Central  Park  West, 

for  King  Features  Syndicate,  said  raising  Walker  said  1,000  originals 
$3  million  would  enable  the  museum  will  be  up  for  sale,  including 

to  pay  off  all  its  debts  and  help  cover  of  the  museum’s  200,000-p 

future  operating  expenses.  He  noted  that  and  about  700  donated  draA 
many  museums  raise  money  by  selling  Among  the  cartoonists  re] 

selected  pieces  from  their  collections.  j  early  20th-century  giant  Wi 

The  Mickey  Mouse  drawings  —  which  I  (“Little  Nemo  in  Slumberlar 


crown 


Museum  founder  Mort  Walker 


5-year-old 
cartoon  kid 
turning  50 


magazine  cartooning  before  creating 
“Dennis.”  His  comic  spawned  books 
selling  more  than  50  million  copies,  a 
1959-63  TV  series,  and  two  1990s  movies. 


ISABEL  AMORIM  SICHERLE  IS  THE  NEW 
sales  director  for  Latin  America,  Mexico, 
and  the  Caribbean  at  the  New  York  Times 
News  Service  and  New  York  Times  Syndi¬ 
cate.  She’s  in  Brazil. ...  AccuWeather.com 
and  two  other  entities  created  an  online  ski 
resource  that  includes  AccuWeather.com 
forecasts,  hospitality  information  from 
SluTown.com,  and  slope-condition  infor¬ 
mation  from  SnoCountry  Mountain  Reports. 


VNU  eMedia  is  partnering 
WITH  Web-tool  syndicator 

Clickability  will  provide  its  “Save  This,” 
“Email  This,”  and  “Print  This”  tools  to 
VNU  eMedia’s  Web  sites,  which  include 
E&P  Online  (http://www.editorand 
publisher.com).  Also,  VNU  will  receive 
tracking  reports  identifying  the  content 
being  saved,  shared,  and  printed. 


Dennis  the  Menace”  will  reach 
its  50th  anniversary  in  syndica¬ 
tion  this  month. 

The  comic  panel,  still  overseen  by  Hank 
Ketcham,  appears  in  more  than  1,000 
newspapers  via  King  Features  Syndicate. 
Ketcham,  80,  worked  in  animation  and 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 

{(fil'd rcssers  have  more  (‘ontinuing 
ed uea  t  ion  lhan  Jon  nut  J ists.  ” 

-  BILL  KOVACH,  FORMER  CURATOR,  NIEMAN  FOUNDATION  ! 


The  world  of  clip-and-save  has 
moved  to  some  prime  real  estate 
in  California’s  fourth-largest 
newspaper.  On  March  4,  The  Orange 
County  Register  was  scheduled  to  print 
its  first  daily  coupon  right  on  Page  One. 
No  ads  have  ever  appeared  on  the 
Registers  front  page  in  its  96-year  history, 
and  the  concept  of  a  daily  front-page 
coupon  may  be  a  new  one  anywhere. 

Generally,  the  one-by-three-inch 
coupons  will  expire  the  day  after  they  are 
published,  said  Jim  Ryan,  vice  president 
of  advertising.  “The  intent  is  for  it  to  be  a 
compelling  offer  for  our  readers  to  act  on 
that  day,”  he  told  E&P.  The  first  coupon 
offers  $5  off  a  purchase  of  $25  or  more  at 
the  Smart  &  Final  supermarket  chain. 

The  front-page  coupons,  part  of  a 
major  redesign  for  the  Register  fowned 
by  Freedom  Communications  Inc.),  were 
inspired  by  reader  focus  groups  who 
wanted  advertising  that  “would  pop  out  at 
them,”  Ryan  said.  “What  better  visibility 
could  we  have  than  the  front  page?” 

Coupon  advertisers  must  sign  up  for 
13-week  contracts.  The  first  batch  of 
advertisers  includes  Firestone  Tires,  a 
local  restaurant  chain,  and  a  grocery-store 
chain.  —  Randy  Dotinga 


Photo  of  the  xceek  ^ 


HOTTYPE 


A 


SHARON  M.  STEINMAN,  FORT  WORTH  STAR-TELEGRAM 

ERE’S  ONE  FOR  THE  JUMP  PAGE.  ReFEREE  DoNNIE  GrAVES 


H  declares  Ricardo  Castaneda  the  winner  in  the  10-year-old/ 
55-pound  class  at  a  regional  Golden  Gloves  tourney  in 
Fort  Worth,  Texas.  Actually,  Ricardo  looks  like  he’s  riding  a  mechan¬ 
ical  bull.  That’s  Willem  Orozco  at  right  trying  manfully  to  keep  his 
spirits  up.  Many  little  Golden  Glovers  have  gone  on  to  become  world 
champions  —  most  famously,  Muhammad  Ali.  —  Greg  Mitchell 
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JOHNSON:  CLIFF  LIPSON/CBS 


TO  LOOK  AT  THE  SEXED-UP  IMAGES  AMERICANS  ARE  BOM- 

barded  with  whenever  they  go  to  the  movies,  open  a  mag¬ 
azine,  or  look  at  a  billboard,  one  might  think  they’ve  grown 
to  accept  them.  But  to  some,  running  the  same  kind  of  pictures  in 
the  newspaper  goes  too  far.  That  seems  to  be  the  case  at  the 
Chicago  Tribune,  which  recently  ran  a  story  about  the  Brooklyn 

Museum  of  Art’s  controversial  photo  per.”  In  the  center  panel  portraying  Jesus 

exhibition,  “Yo  Mama’s  Last  Supper.”  |  Christ  is  the  artist,  Renee  Cox  —  in  full- 
That  work  is  an  installation  of  five  color  |  frontal  nudity. 


photos  reworking  DaVinci’s  “Last  Sup- 


Believing  it  was  necessary  to  show  the 


Navel  battle;  Tribune  fashion  spread  raised  eye¬ 
brows,  but  it  was  a  nude  photo  that  prompted 
a  change  in  protocol,  says  Don  Wycliff  (below). 


photo  to  tell  the  full  story.  Tribune  editors 
ran  a  photo  inside,  in  black  and  white. 

But  the  tiny  li/a-inch  image  of  the  stark- 
naked  artist  was  still  big  enough  to 
offend  a  dozen  or  so  readers,  who  called 
or  wrote  to  protest. 

Tribune  Editor  Ann  Marie  Lipinski  was 
busy  with  other  things  that  day  and  didn’t 
see  the  photo  before  it  ran.  That  won’t 
happen  again.  Public  Editor  Don  Wycliff 
said.  There’s  a  new  rule  at  the  Tribune-. 
from  now  on,  no  photos  of  nudes  will  run 
in  the  paper  without  her  approval. 

The  “Last  Supper”  photo  wasn’t  the 
only  one  that  provoked  controversy  at  the 
Tribune  that  week.  Five  days  earlier,  its 
Sunday  magazine  ran  a  spring  fashion 
spread  that  showed  a 
woman  wearing  an 
open  jacket  with 
nothing  under¬ 
neath.  It  was 
pretty  demure 
by  the  standards 
of  The  New  York 
Times  Magazine 
—  or  those  of  net¬ 
work  TV,  for  that 
matter  —  but  a  hand 
fill  of  people 
called  or 
wrote  call¬ 
ing  it  too 
racy. 

—  Lucia 
Moses 


order  for  a  nearly 
full-page  ad  (at  a 
cost  of  $18,000) 
in  the  Chronicle 


Johnson:  Sushi 
story  hit  raw  nerve 


to  state  their  case.  The  Chronicle,  however,  asserted 
that  it  had  the  right  to  refuse  the  ad. 

“We  don’t  knowingly  run  ads  with  factual  errors  in 
them,”  said  Executive  Editor  Phil  Bronstein.  “They  are 
misrepresenting  what  was  reported.”  While  Chronicle 
attorneys  prepared  a  letter  outlining  changes  that 
needed  to  be  made  in  the  ad,  Johnson’s  side  pulled  the 
ad  entirely  —  and,  a  few  days,  later,  submitted  it  to  a 
delighted  Examiner.  As  we  went  to  press,  it  was  sched¬ 
uled  to  run  in  the  Fang  paper  on  March  2.  Chronicle 
reporter  Dan  Fost,  who  has  covered  the  controversv’,  told 
E&P  that  the  ad  “mainly  attacks  the  Chronicle  for  use  of 
the  word  ‘groped’  in  the  hed,”  and  also  implies  that  the 
paper  would  have  treated  Bronstein’s  wife,  actress 
Sharon  Stone,  quite  differently.  —  Greg  Mitchell 


Ted  Fang’s  slow-starting  Sav  F«anc/sco 
Examiner  will  take  ads  any  way  it  can  get 
them,  but  getting  one  that  attacks  the  rival 
San  Francisco  Chronicle  —  it’s  almost  too  sweet. 
The  saga  began  with  a  Philip  Matier/Andrew  Ross 
column  in  the  Chronicle  headlined,  “Woman  Says 
‘Nash  Bridges’  Star  Groped  Her  in  Bar.”  Based  on 
a  police  report,  it  revealed  that  a  young  woman 
alleged  that  a  boozy  Don  Johnson  had  grabbed 
her  arm,  pulled  her  close,  and  propositioned  her 
at  a  local  sushi  bar.  Johnson’s  reps  argued  that 
the  report  was  sensationalistic  and  contained  er¬ 
rors.  They  could  have  demanded  a  correction, 
written  a  letter  to  the  editor,  or  even  sued  the  paper 
but  instead  took  the  extraordinary  step  of  placing  an 


Sexual  perversity' and  Chicago 
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Getting  It  Right 


n  THE  ‘FAH  UE 

Truth,  justice,  and  the  ‘Father  of  Press  Criticism’ 


WHEN  I  WAS  15,  I  PICKED  UP  A  COPY  OF  A  FOUR- 

page  weekly  (cover  price:  2  cents)  called  In 
Fact:  An  Antidote  for  Falsehoods  in  the  Daily 
Press.  Its  publisher,  editor,  and  reporter  was 
George  Seldes,  an  alumnus  of  the  United 
Press  and  the  Chicago  Tribune.  He  had  covered  American  forces 
during  World  War  I  and  later  reported  on  Lenin  and  Mussolini, 
who  had  Seldes  thrown  out  of  Italy. 

Seldes  had  resigned  from  the  Chicago  \  nary”  and  “Bartlett’s  Familiar  Quotations.” 

Tribune  because  its  proprietor,  Col.  Robert  |  We  corresponded,  and  I  talked  to  him 


Rutherford  McCormick,  censored  those 
dispatches  that  did  not  conform  with  the 
colonel’s  fierce  views. 

I  was  reading  most  of 
Boston’s  daily  newspapers 
when  I  first  saw  In  Fact,  but  the 
news  in  those  four  pages  star¬ 
tled  me.  Seldes,  for  example, 
printed  a  letter  from  the  com¬ 
mander  of  the  American  Legion 
ordering  Legionnaires  not  to 
wear  their  uniforms  whenever 
engaged  in  strikebreaking.  He 
also  attacked  the  establishment 
press  for  not  printing  a  1938 
report  by  Dr.  Raymond  Pearl,  head  of  the 
biology  department  at  Johns  Hopkins 
University,  that  linked  cigarettes  to  cancer. 

After  becoming  a  reporter,  I  read  several 
of  Seldes’  books:  “You  Can’t  Print  That,” 
“Lords  of  the  Press,”  and  “Even  the  Gods 
Can’t  Change  History.” 

In  1982, 1  wrote  about  the  mentoring 
Seldes  had  inadvertently  given  me  in 
Lithopinion,  a  journal  published  by 
Local  1  of  the  Amalgamated  Lithogra¬ 
phers  of  America.  A  few  months  later, 

I  got  a  letter  from  Seldes  at  his  home 
in  Hartland  Four  Comers,  Vt.  He  told 
me  he  appreciated  my  article  because 
by  the  early  1970s  he  had  been  listed 
as  dead  in  “Webster’s  Biographical  Dictio- 


on  the  phone.  He  told  me  how  In  Fact  in 
1940  —  10  years  after  it  was  founded  — 
had  died.  It  had  become  so  controversial 
that  even  labor  unions,  among 
its  earliest  subscribers,  can¬ 
celed.  It  also  had  been  boy¬ 
cotted  by  the  Communist  Party. 
The  mainstream  press  largely 
ignored  his  revelations,  even 
though  a  number  of  reporters 
from  leading  newspapers  had 
sent  him  stories  for  In  Fact  that 
they  could  not  get  into  print. 

Seldes  was  blacklisted  by  The 
New  York  Times  for  some  40 
years,  because  —  at  the  request  of  Heywood 
Broun,  president  of  The  Newspaper  GuUd 
—  Seldes  had  testified  in  a  hearing  about 
the  wretched  salaries  that  journalists, 
including  those  at  the  Times,  were  getting. 

Listed  falsely  as  a  member  of  the 
Communist  Party  by  the  House  Un- 
American  Activities  Committee,  Seldes 
was  summoned  by  U.S.  Sen.  Joe  McCarthy 
and  so  furiously  proved  that  he  had  never 
belonged  to  any  party,  group,  society,  or 
faction  that  McCarthy  came  out  of  a  closed 
heeuing  to  tell  the  waiting  press  that  Seldes 
had  been  cleared. 

“That  was  a  first,”  Seldes  told  me. 

“How  many  people  have  been  cleared  by 
McCarthy  himself?” 


Among  the  accomplishments  of  which 
he  was  most  proud,  he  said,  was  that  “In 
Fact  was  the  first  regular  publication  in 
the  whole  world  that  was  devoted  to  press 
criticism  and  to  publishing  news  that  had 
been  suppressed  by  the  press.”  I’m  not  sure 
about  “the  whole  world,”  but  In  Fact  was 
the  first  press  criticism  I’d  seen  and  the 
most  unsparing  I’ve  ever  seen. 

I  last  saw  Seldes  in  1985.  After  many 
years  of  research,  he  had  put  together  “The 
Great  Thoughts,”  published  by  Ballantine. 
The  book’s  enthusiastic  reviews  led  to  im¬ 
pressive  sales  —  and  canceled  the  rest  of  his 
obituaries.  During  his  book  tour,  I  inter¬ 
viewed  Seldes  in  his  New  York  hotel  room. 

At  94,  he  was  busily  clipping  from  several 
newspapers  spread  on  a  table  before  him. 
Underlining  some  of  the  clips,  he  looked 
up,  didn’t  even  say  hello,  and  handed  me 
several  of  the  clips.  “You  ought  to  look  into 
these  stories,”  he  commanded. 

In  “A  Press  Challenged”  (E&P,  Dec.  18, 
p.  22),  Jack  Cox  quoted  from  the  1947 
Commission  on  Freedom  of  the  Press: 

“It  is  no  longer  enough  to  report  the  fact 
truthfully.  It  is  now  necessary  to  report  the 
truth  about  the  fact.” 

I  knew  George  Seldes  enough  to  believe 
he  would  have  reported  the  truth  about  the 
fact  concerning  the  deal  between  special 
prosecutor  Robert  Ray  and  William  Jeffer¬ 
son  Clinton.  By  focusing  on  Clinton’s  testi¬ 
mony  during  his  deposition  in  the  Paula 
Jones  case  —  and  giving  him  a  pass  on  the 
more  serious  perjury  before  a  federal  grand 
jury  —  Ray  freed  Clinton  from  criminal 
charges  on  the  subsequent  obstruction  of 
justice,  including  tampering  with  witnesses. 

Explaining  his  rationale  on  ABC-TV” s 
“Nightline”  (Jan.  19),  Ray  said,  “Some¬ 
times  we  may  rely  too  much  on  law  and 
Constitution  and  statutes.”  And  on  NBC- 
TVs  “Meet  the  Press”  (Jan.  21),  Ray  added 
that  he  had  acted  “in  the  best  interest  of 
the  country,  so  that  the  new  president 
would  be  afforded  an  opportunity  with 
some  space ...  for  a  fresh  start.” 

I  can  hear  George  Seldes  exploding: 
“Many  Americans,  including  the  new  presi¬ 
dent,  may  want  to  move  on,  but  it  should 
not  be  done  at  the  expense  of  the  truth!” 

I  did  not  see  much  comparable  indig¬ 
nation  in  the  reporting  and  commentary 
by  today’s  press  on  the  deal  that  kept 
Clinton  from  being  indicted.  11 
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Find  the  solutions  to  all 
of  your  newspaper's 
needs  at  a  bigger, 
better  America  East 
newspaper  Operations 
and  Technology 
Conference  and  the 
new  media  Ulorld 
Symposium. 


the  Solutions 


on’t  let  the  mysteries  of  the  today's  ever-changing 
newspaper  industry  keep  you  from  excelling. 
\t1iether  your  duties  involve 
production,  advertising,  editorial, 
circulation  or  man^ment, 
ctnne  to  America  East  and 
New  Media  World  for  all  of 
your  solutions,  large  and  small. 

For  as  little  as  $28,  you  can  visit  the  show  floor  featur¬ 
ing  150  exhibiting  companies.  From  computer  software 
to  mailroom  systems  to  press  equifunent,  you'll  get  a 
closer  look  at  revolutionary  products  and  services.  In 
the  friendly,  personal  environ- 
Jlp|jj||y|r||l  A  ment  of  America  East,  you'll 

Iwm  Iv  lllEilill^  vendors  are  always 

ready  to  assist  you. 

We  also  ofier  more  than  30  information-packed  educa- 
tioi^  sessions.  Planned  by  your  colleagues  and  hosted 
by  industry  leaders,  these  sessions  answer  the  ques¬ 
tions  (d*  today  while  providing  clues  to  the  future. 

For  more  information  on  attending  America  East,  please 
visit  our  Web  site:*www4inierica-eastc<Mn.  Or  contact  Julia 
Decker  at  (717)  703-5069;  e-mail:  juliad@pa-news.org. . 

Sponsored  by  America  East,  Editor&Publisher 
and  13  state  press  associatums. 


VCant  to  reach  golfs  growing  audience? 


KK  I'  s  New  Golf  OnePage,  in  partnership  with 
(iolfu'eek  and  (iolj  for  Women  magazines,  provides 
weekly  coverage  to  attract  new  fans  headed  to  the  links. 


This  weekh,  full-color  broadsheet  page  gives  readers 
an  illustrated  centerpiece  story,  commentary  from  golf 
reporters,  previews  and  reviews  of  the  latest  equipment, 
plenty  of  instructional  tips  and  content  you  won’t  find 
anywhere  else,  including: 

•  .Money  leaders  in  the  P(iA,  LPfiA  and  Seniors  tours 

•  Insider  gossip  from  (iolfweek’s  “Forecaddie” 

•  Upcoming  P(>A  scheckiles 

•  Personality  profiles 

•  frivia,  etiquette  and  rules  Q&A 

•  (iolf  instructioqal  tips 


lncrea.se  print  and  online  crossover 
with  great  golf  content  from  WebPoint 
w'ww.webpoint.com/sports.htm 


Golf  is  available  every  Tuesday 
before  12  p.m.  ET  at 
vy/ww.krtdirect.com/golf/ 


Contact  Rick  DeChantal 
(rdechantal@tribune.com) 
at  800-245-6536  ext.  4544  for 
information  on  subscribing. 


www.krtdirect.com 
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